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Rough Proofs 


The Eleanor Holm case stayed on 
the front page only a few days, but 
the champagne advertisers agreed 
that it was too good to last. 


+ = 


Hot tip to advertising agencies: 
What was the brand of champagne 
Eleanor trained on while she was 
preaking all those swimming rec- 
ords? 


a | 


Townsend Weekly has made $75,- 
000 net profit thus far, it is reported. 
Looks as if the good doctor is sure 
of his $200 a month for life, any- 
way. 

vvy 


An unregenerate contributor sug- 
gests that Standard Oil of Indiana 
had Al Steele for its advertising 
manager, and now has Nunn. Thanks, 
but Rough Proofs isn’t interested in 
puns this season. 


7 FF 


Now that Wrigley has withdrawn 
its advertising from Kentucky as the 
result of a 20 per cent sales tax, the 
flavor will have to last a little longer. 


= Ve 


A New York dress manufacturer 
is to sponsor a new promotion called 
“Mode of the Moment.” Styles 
change too fast these days to justify 


anything like “Hits. of the Hour’. . 


7 oe -¥ 


William E. Holler is doing a 
mighty good job as general sales 
manager for Chevrolet, but there are 
a lot of people who wonder why he 
isn’t handling the advertising. 


y | 2 


And don’t forget that Herbert H. 
Bellringer, just appointed assistant 
sales manager for Charles & Co., can 
be counted on by his new employers 
to ring the bell. 


, ¥F 


A manufacturer of men’s jewelry 
believes that “it pays to approach 
women on the subject of nicer things 
for men.” It pays even better to 
approach them on the subject of 
nicer things for women. 


* 3 9 


Briggs is featuring a new safety 
bath-tub with non-skid design. This 
would be a perfect spot for the use 
of an up-to-date set of hydraulic 
brakes. 


vv¥sy 


The new radio campaign tor Hot- 
point ranges will feature old-fash- 
oned songs, but the advertiser hopes 
that not all the listeners will be un- 
Sophisticated ladies. 


7. 9 


“She took a bath and gave her 
husband athlete’s foot.” 

There’s another convincing argu- 
ment against mixed bathing. 
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The annual advertising budget of 
‘he Lydia E. Pinkham Medicine 
Company is $885,000, it turns out. 
The miseries of the weaker sex are 
©ven more numerous than has been 
Suspected. 
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‘ “Coca-Cola is cold, ice cold. You'll 
nd it refreshing, so refreshing.” 
Gertrude Stein is with us again. 

Copy Cus. 


ADVERTISERS IN DRIVE FOR FALL SALES 


PASSES ON 


Wilfred W. Fry 


WILFRED W. FRY, 
N.W.AYER & SON 
HEAD, SUCCUMBS 


Noted as Organizer and Tal- 
ent Developer 


Camden, N. J., July 30.—Outstand- 
ing as a business organizer and de- 
veloper of advertising talent, Wil- 
fred Washington Fry, president of 
N. W. Ayer & Son, Inc., was buried 
today following services here. Mr. 
Fry died Monday in Philadelphia 
after an illness of nearly a year. He 
was 61 years old. 

Long a dominant figure in adver- 
tising and actively identified with 
many philanthropic and educational 
activities, Mr. Fry entered the ad- 
vertising field in 1909 as a member 
of the Ayer organization. 

In the background were 13 years’ 
experience in executive Y. M. C. A. 
work and a high concept of social 
service which was evidenced in his 
later associations. 

Two years after his affiliation with 
the Philadelphia advertising com- 
pany, Mr. Fry was admitted to the 
firm. His subsequent rise was rapid. 


Becomes Managing Partner 


In 1916 he became managing part. 
ner and in 1923, on the death of F. 
Wayland Ayer, Mr. Fry became head 
of the company. On incorporation 
of the company in 1929 he was made 
president and also became president 


(Continued on Page 20) 
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Massachusetts 
Fractures Own 
Poster Ruling 


Albany, N. Y., July 29.—The New 
York State Planning Commission 
this week was contemplating a con 
ference with poster companies and 
advertisers for voluntary regulation 
of posters in scenic areas after re- 
ceiving a rude jolt to plans for 
mapping regulatory legislation after 
the Massachusetts design. 

The shock came in the form of 
the discovery that the State of 
Massachusetts is advertising its 
recreation attractions with a poster 
near New York’s_ state’ capitol, 
ethically questionable in view of its 
own law barring posters marring 
countryside beauty. 

The Massachusetts poster was 
discovered when the New York com- 
mission staged a survey of roads in 
the state and returned with a group 
of photographs of view-obscuring 
posters, ugly gasoline stations and 
roadside dumps. The photographs 
included one advertising the State 
of Massachusetts as “Recreation’s 
Capital” on the Albany-Schenectady 
road. 

Enclosing the photograph, a letter 
was sent to Elizabeth M. Herlihy, 
chairman of the Massachusetts State 
Planning Boari, saying: 

“The Massachusetts Publicity Bu- 
reau is marring some of New York’s 
countryside to advertise its own 
scenic attractions. This is not good 
business as it lessens the attractive 
ness of the roads over which tour- 
ists must pass to reach Massachu- 
setts.” 

Miss Herlihy responded with the 
statement: “You say ‘this is not 
good business.” Do you mean for 
Massachusetts or New York?” 

The New York Commission took 
the case under advisement. 


Annenberg to Buy 
Philadelphia Inquirer 
Philadelphia, Pa., July 31—M. L. 
Annenberg has exercised an option 
to purchase Philadelphia Inquirer 
for $15,000,000 and the transfer from 
the Patenotre family is expected to 
take place in London Tuesday. 
Formerly circulation manager of 
all Hearst newspapers, Mr. Annen- 
berg is credited with ownership of 
New York Morning Telegraph, Daily 
Racing Form, Running Horse, Miami 
Beach Tribune, Radio Guide and 
Nationwide News Service. 


RESIGNS 


Ken R. Dyke, who has resigned as gen- 
eral advertising manager of Colgate- 
Palmolive Peet Co., Jersey City, N. J. 
He joined the company in 1933 follow- 
ing service with United States Rubber 


Co. and Johns-Manville Corporation. 

He is chairman of Association of Na- 

tional Advertisers. Mr. Dyke has not an- 
nounced future plans. 


2 Advertisers 
Increase Size 


of Dividends 


Chicago, July 29.—‘‘Ain’t gonna be 
no surplus.” 

This paraphrase of the classic re- 
ply of the negro boy when asked for 
the rind of the watermelon he was 
tackling with enthusiasm went the 
rounds this week as two big cor- 
porations declared high dividends. 
Many financial experts took the view 
that it was their response to the new 
federal tax on undistributed profits. 

International Harvester Company 
and Chrysler Corporation are the 
two companies concerned. I. H. C. 
not only put its stock on a $2.50 
annual basis, but made the action 
retroactive, voting an additional 97% 
cents a share for this purpose. 
Chrysler declared a $4 dividend, but 
placed no label on the payment, so 
that stockholders don’t know 
whether it is “regular,” “extra,” or 
what not. 

If other large companies follow the 
lead set by I. H. C. and Chrysler. 
advertising is likely to maintain a 
normal pace, without reaching the 
proportions of the late 20’s. 


Last Minute News Flashes 


Major Market Newspapers to Dissolve Oct. 1 
New York, July 31.—Major Market Newspapers, Inc., will disband 


Oct. 1, according to a letter sent to members. 


Group of American Newspapers. 


Association of American Railroads, 
association advertising activities. 


It was formerly the 100,000 


McLaury Leaves Burlington to Join A. of A. R. 
Chicago, July 31—H. F. McLaury, for 12 years advertising manager 
of the Chicago, Burlington & Quincy Railroad, has resigned to join the 


Washington, D. C., in charge of all 


The post is newly-created. 


New Jersey Bars Tavern Liquor Sales on Credit 


Newark, N. J., July 31.—Taverns and liquor stores are forbidden to 
sell liquor on credit in a new order issued by D. F. Burnett, State Commis- 
sioner of Alcoholic Beverage Control. 


Co-Operatives Are Held Taxable in Indiana 


Indianapolis, Ind., July 31.—County Superior Judge Wilson yesterday 


denied the St. Joseph County Consumers’ Co-Operative Association, South 
Bend, the right to incorporate as a non-profit organization, under laws 


relieving such organizations from taxation. 


RENEW VIGOROUS 
EFFORTS AFTER 
BRIEF RESPITE 


Politics Fails to Halt Advance 
of Business 


Chicago, July 30.—The myth that 
business must yield the stage to 
politics every fourth year has been 
thoroughly exploded, expressions of 
advertisers and agencies to ADVER- 
rISING AGE indicate. National adver- 
tisers are going calmly about their 
business on the eve of one of the 
bitterest presidential campaigns ever 
waged in this country, and there will 
be no cessation of fall efforts despite 
the thunder of political guns. 


Boiled down, opinions of advertis- 
ers indicate that 1936 sales and 
lineage gains will continue through- 
out the fall. Any uncertainty in 
evidence attaches to _ post-election 
conditions. Despite this indisputable 
fact, however, many 1937 appropria- 
tions are already being made up on 
the basis of handsome 1936 increases 
in volume and profits. 


Full Steam Ahead 


Chester H. Lang, manager of pub 
licity, General Electric Company, 
Schenectady, N. Y., and chairman of 
the board, Advertising Federation of 
America, seems to have expressed 
the consensus when he commented 
that “business will go ahead without 
too much concern for the political 
situation.” Mr. Lang continued: 


“It is my observation that the 
people who do the day-to-day job in 
business have little time for political 
and kindred problems. Hence, for- 
tunately, they go right ahead design- 
ing, manufacturing and selling goods 
—trying each day, of course, to find 
successful new appeals and seeking 
adequate appropriations. 


“This group just hasn’t time for 
worry and certainly cannot adopt a 
policy of watchful waiting. Theirs 
is the assignment to turn on the 
steam and keep it turned on.” 

Confirming this viewpoint, Arthur 
H. Reddall, advertising manager, 
Equitable Life Assurance Society of 
the United States, New York, made 
the statement that his 1936 schedule, 
adopted last January, is being fol- 
lowed without departure in any of 
its phases. 


Activity Is Maintained 


Vigorous fall promotion was the 
promise held forth by R. R. Davis, 
advertising manager of Westinghouse 
Electric & Mfg. Co., East Pittsburgh, 
Pa. 

“We operate on a yearly budget 
which coincides with the calendar 
year so that there is no fluctuation 
in our policy from quarter to quar- 
ter,” Mr. Davis explained. 

For the fall months the company 
will continue as in the past to em- 
ploy advertising and sales promotion 
aggressively in the pursuit of new 
orders, he added. 

The same viewpoint was expressed 
by Walter Emery, director of adver- 
tising, United States Rubber Co., 
New York, who said that the com- 
pany’s advertising appropriation is 
fixed at the beginning of each year 


(Continued on Page 22) 
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(NEIL URGES 
‘SAFE MILEAGE 
AS BEST APPEAL 


New York, July 27.—Advertising 
and selling need to gear themselves 
to the new order and to become in- 
struments for the creation of new 
ideas, new products and new mar- 
kets, instead of being competitive 
weapons with which to fight for busi- 
ness already created, William O’Neil, 
president of General Tire & Rubber 
Co., Akron, O., told the Sales Execu- 
tive Club of New York City at Hotel 
Roosevelt today. 

“Increase the use of your product, 
whatever it may be, by opening up 
new markets. Satisfy new human 
needs and there will never be a 
saturation point for the goods you 
sell,” he said. 


Criticizes Copy 


Reverting to the tire business, Mr. 
O’Neil decried use of greater mile- 
age as an appeal, urging substitu- 
tion of safety and comfort. A softer 


WANTED: IDEAS 


William O'Neil 


rubber, inflated at lower pressure, 
will insure adequate traction, quicker 
stops, and thus greater safety. “How 
much safe mileage” should be the 
appeal, he suggested. 

The tire president took the view 


that too much emphasis is being 
placed on long credit and easy pay- 
ments and the fundamental impor- 
tance of quality is being lost sight of. 
In response to a query he stated 
that filling stations are considered 
important tire outlets in towns of 
less than 10,000 because the small 
town tire merchant is not as well 
equipped nor as competent to render 
adequate service, while in cities of 
greater size, tire merchants are most 
efficient channels of distribution. 


Collins Adds Cramblet, 
Shifts Schultheis 


A. M. Collins Manufacturing Com- 
pany, Philadelphia paper manufac- 
turer, has appointed L. R. Cramblet 
as Western representative, succeed- 
ing J. J. Hood, who retires on a 
pension after 50 years with the firm. 
Mr. Cramblet has been with the 
Whiting Patterson Company, also of 
Philadelphia. 

Carl F. Schultheis, sales service 
manager, has been made New Eng- 
land representative. His duties will 
be taken over by Arthur E. Dorval. 


Hotels Name Pancoast 


Chalmers L. Pancoast has been 
made promotion manager of Hotel 
Montclair, and Hotel Dixie, New 
York. He was formerly with the 
Chicago Tribune, New York Times, 
and Liberty. 


The CITY 


of IOWA 


...-1S a BIGGER market! 


A newspaper advertiser's effective ‘‘sales city” is bounded by 20% 


circulation coverage of all families 


generally considered the 


minimum necessary to move goods profitably. 


By this 20% standard, one New Orleans Sunday newspaper covers 
+ counties with a total population of 514,914. The other covers 28 
counties having a population of 1,252,752. 


In Iowa The Des Moines Sunday Register with 286,047 circula- 
tion, gives 20% more coverage in 95 out of Iowa’s 99 counties—turns 
a whole state into a single “‘sales city” of 2,344,735 people. Average 
coverage for all Iowa is 45% of all families. 


Compare the Sales Possibilities of These Two Markets . . . 


New Orleans 
Newspaper 


CITY OF IOWA 
(9% counties) 


New Orleans 
A Newspaper B 


(4 counties) (28 counties) 
PENRO acs saree casanen 514,914 1,252,752 2,344,735 
POM ee SONOS soc neice ccccxs 7,568 18,110 65,364 
SNE EDEL. Gei.iviccetacunces $108,000,000 $188,000,000 $458,000,000 
Spendable Money Inc.§....... $245,136,000 $429,839,000 $1,174,000,000 


The “‘sales city” of Iowa, a far more valuable market than New 
Orleans, is easily captured by alert advertisers through “BIG city” 


schedules in the newspaper that 45% 


The Des Moines Sunday Register. 


of all Iowa families read, 


*1930 Federal Census 
+1935 R. L. Polk 

$1933 Federal Census 
$1935 Sales Management 
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Appropriation Caused 
Clash among Pinkhams 


Boston, Mass., July 30.—The im- 
portant part advertising played in 
the development of the Lydia E. 
Pinkham Medicine Company, Lynn, 
Mass., was revealed as witnesses 
for both factions testified before a 
master in the federal court. The 
controversy centers largely on the 
question of advertising policy. 

The Pinkham faction, headed by 
Arthur W. Pinkham, president of 
the company, is seeking an injunc. 
tion to restrain the Gove wing, led 
by Mrs. Aroline Gove and her daugh- 
ter, Lydia Pinkham Gove, from al- 
legedly interfering with the busi- 
ness affairs of the company in vVio- 
lation of its by-laws. 


Used Sales Basis 


How the Pinkham Medicine Com- 
pany determined its advertising ap- 
propriations was shown. For 1928, 
sales estimates were established and 
50 percent was allocated for adver- 
tising. In 1928 the United States 
sales estimate was $2,400,000, with 
$1,200,000 set aside for advertising 
Pinkham products. The domestic 
appropriation for 1931 was $1,050, 
000 in newspapers and $300,000 for 
other types of advertising. In set- 
ting up its 1931 quota for foreign 
countries, 50 percent of 1930 sales 
was set aside and to this was added 
whatever was not spent from the 
1930 appropriation, in the United 
States. 

In 1932 the percentage was in- 
creased 5 per cent with 45 per cent 
of sales going into newspapers and 
10 per cent appropriated for gen- 
eral advertising. 


Miss Gove’s Views 


This method of fixing the appro- 
priation was criticised by Miss Gove, 
testimony revealed, when a letter to 
Charles H. Pinkham was_ read 
into the -records. Miss Gove wrote 
that the percentage basis was un- 
satisfactory since as sales declined 
advertising appropriations would do 
likewise, while the opposite pro- 
cedure should be followed. 

Miss Gove also registered disap- 
proval with the way the Getchell ad- 
vertising agency was handling the 
account. Too much emphasis, she 
felt, was being placed on “quick re- 
lief from pain.” Such advertising, 
she wrote, is of a negative type. She 
recommended use of testimonials 
Financial statements entered in the 
record, however, indicated that the 
pain appeal made sales. 

Whether two-inch advertisements 
used every day were better than six- 
inch space used less frequently was 
another controversial subject. Miss 
Gove espoused the latter course. 

Controversy over copy tests also 
was read into the records. 

Mr. Pinkham suggested that key 
paragraphs be inserted and_ the 


value of different advertisements 
be determined from the returns. He 
also suggested that advertising copy 
should be based on the results of 
tests agreed on by large advertis. 
ers as most efficient. Miss Gove 
told Mr. Pinkham that tests were 
silly. 

In the clash over copy, Miss Gove, 
according to testimony, offered to 
guarantee dividends if her copy was 
accepted. 

Two witnesses testified that they 
received orders from Miss Gove to 
prepare copies of testimonials from 
women, the copies to be sent to “our 
congressman” in opposition to the 
Copeland pure food and drug Dill, 
Mr. Pinkham objected to this course. 


Hebert Joined 
by His Son in 
New Business 


Chicago, July 30.—Louis A. Hebert, 
veteran advertising man who in re- 
cent years has devoted most of his 
attention to his broad financial in- 
terests, has returned to the graphic 
arts field with formation of Louis 
A. Hebert & Son, Inc. The son is 
Louis A. Hebert, Jr., who polished 
off a degree from the University of 
California with a year with the May 
Company, leading Los Angeles de. 
partment store. 

While the exact nature of the new 
company’s venture has not been 
divulged, it is asserted that it will 
represent the streamline era in 
typography. Raymond F. DabBoll, 
widely known Chicago artist, has 
devoted virtually all of his time re- 
cently to the creation of new designs 
in third dimension hand lettering. 

Louis A. Hebert & Son have es- 
tablished offices in the Board of 
Trade Building, Mr. Hebert being a 
member of both the Board of Trade 
and Chicago Stock Exchange. 


Will Represent 
First 3 Markets 


Effective Aug. 1, the First 3 Mar- 
kets Group announced appointment 
of two special representatives. 
James Crawford, formerly of the 
Western staff of Chicago Tribune, 
will be in charge of all Western 
business. William E. Farrell will 
represent the group in the East. He 
has also been with the Tribune. 

The group is comprised of Chicago 
Tribune, New York News and Phil- 
adelphia Inquirer. 


Dawson to Roycrofters 


P. C. Dawson has joined The Roy- 
crofters, East Aurora, N. Y., as sales 
manager. He was formerly with 
Franklin Printing Company, Rock- 
ford, Ill. 


subscriber di 


Effective coverage in this Important Dual Market 
. +. two monthly papers which have the greatest 
e in air conditi 


ing. Come to 


Indusrrial and 
Commercial 
Air Conditioning 


“Headquarters” for complete market and media data. 


HEADQUARTERS faa 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


How many lumber 
have display rooms? How 
many carry paints, varnish, -—— 
linseed oil? How many sell < 
paint brushes? 


AMERICAN BUILDER 


AND BUILDING ACE 


CHICAGO 

105 W Adams Street 
NEW yoRK CITY 
#0 Church Street 
ANN AREOR MICH 
1930 Norway Rood 


yards 


LOS ANGELES: 
Lnror Bonk Building 
Sam FRANCISCO 
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ADVERTISING AGE- 


Y, LY) 


Te alert publishers of Time and For- 
tune are now preparing a new publication 
—soon to be launched upon the general 
reader’s market. It is to be a magazine of 
pictures, in which pictures instead of words 
are used to tell the stories of human events. 


Well, the publishers of Time and Fortune 


D a4 DEATH av TAXES 


the imagination, and the imagination is only 
reached by that magic, that miraculous, key 
called Story. 


Story is man’s escape from himself. 
Story carries us to far places— 

To the brink of unfathomable dangers— 
Ecstatic delights— 


have proved themselves astute 
prophets of trend. 


Is their new venture then the 
signpost of a new trend—al- 
ready well on its way in un- 
suspected quarters? 


We think it is. 


Pictures, we feel, have sud- 
denly bulked big within the 
human orbit. Now, probably 
as never before—not even in 
those picture-glutted days of 
the World War—is there such 
a universal interest in this 
medium. 


Carlo 


JUST A PARTIAL LIST OF FEATURES 
THAT APPEAR IN ROTOGRAVURE 
PICTURE SECTIONS EACH WEEK. 


@ Britain Girds Her Empire For War 
@ The Ring of Steel Around Germany 
@ Uncle Sam's Human Bloodhounds 

@ The Real Reno Racket 
@ "Batter Up!"—in Valhalla 

@ Jack Dempsey's Scrap Book 

@ Europe's "Poisoned Paradise'"—Monte 


@ How To Be a Magician—by Blackstone 
@ Night Life in Germany 

@ Hollywood Today 
@ Scotland Yard Calling! 

@ Shirley Temple At Work and Play 

@ Things They Laughed At 50 Years Ago 
@ Motion Picture and Radio Personalities 
@ A Molder of American Youth 


Invaluable information— 
And fascinating entertain- 
ment. 


That’s why newspaper pub- 
lishers of rotogravure picture 
sections are leaning so heavily 
in their pictorial layouts on 
story, for story is the reader’s 
key in life to a larger room, 
without which, spiritually, he 
or she is cribbed, cabined and 
confined. 


So METROPOLITAN believes 
that the new trend in pictures 
is story. And because it is a 


The reader—weary, perhaps, 
of words—turns to pictures as his time-sav- 
ing, direct short-cut to information and 
entertainment. 


The day of the pretty picture, just as such, 
or the news picture that is no longer a news 
picture, is done. The appeal, henceforth, 
must be not to the eye primarily, but to 


respecter of new trends, as 
things that are as inescapable as death and 
taxes, METROPOLITAN is shouting from 
the house-tops the news about these de- 
velopments in Rotogravure as promoted by 
the individual publishers and such feature 
syndicates as N. E. A., The Des Moines Regis- 
ter Tribune, and others. 


THE LARGEST CIRCULATION IN THE WORLD OF ANY SINGLE 
MEDIUM OR ANY GROUP—FROM 6'/2 TO MORE THAN 8 MILLION. 


@ Baltimore SUN-Boston GLOBE -Bautfalo TIMES~Philadel; 
Chicago TRIBUNE- Detroit NEWS-New York NEWS~ itebe 
Clrvelond PLAIN DEALER-St Louis GLOBE-DEMOCRAT. 


Metropolitan 


[phia INQUIRER 
PRESS 


STAR 


Gravure 
Comics 


Weekly 


e Boston HERALD-Baffo/o COURIER-EXPRESS 
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Bond Firm Copy 


Gets Free Ride 
in Rival Paper 


New York, July 30.—Though cir- 
cumstances obscured the novelty of 
the incident, a local newspaper yes- 
terday reprinted a display advertise. 
ment free which had been placed 
with a competitor at regular rates. 


| 


| 


The advertiser, A. M. Lamport & | 


Company, Wall Street bond house, 
believing that monied persons gener. 
ally are keenly interested in the gov- 
ernment’s financial position, took 450 
lines in the New York Times July 
21 to publish a statement of the an. 
nual deficits incurred during the last 
three years of the Hoover adminis: 


tration and the first three years ot | 


the Roosevelt regime. 

The advertisement was the third 
of a series designed for institutional 
effect. 
ber, was a statement on government 
bonds. The second, published July 


10, listed government debts created | 


by the last and preceding adminis- 
trations. 

It was the intention of the adver- 
tiser to earn good will by furnishing 
accurate data for what has been a 
favorite topic for discussion, but 
since the investment house could 
logically be suspected of pro-Repub- 
lican feeling, many readers jumped 
to the conclusion that the copy was 
political. 


Exception Is Taken 


In this number, apparently, was 


one of the editorial writers of the 
New York Post. In yesterday’s edi- 
tion of that paper the deficit copy 
was reprinted half size on the edi 
torial page to accompany an editorial 
taking exception with the author's 
understanding of the copy’s implica. 
tions. The editorial’s thesis was that 
it was not the bigger deficit created 
by the Roosevelt administration that 
mattered but what was bought with 
the money expended. 

Only the three advertisements that 
have appeared were scheduled by the 
advertiser, but the interest, most of 


The first, printed in Decem- | 
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BALL PLAYER RISKS NECK IN NAME OF PUBLICITY 
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Wally Berger, of the Boston Bees, climbed 200 feet to put this neonized clock into operation at Somer- 
The new spectacular was built by John Donnelly & Son Co., Boston. 


it favorable, with which they have 
been received is pointing a moral 
which may be acted on later. 


WHO Plans No Change 


J. O. Marland, vice-president of 
Station WHO, Des Moines, lIa., de- 
nied rumors that the station plans 
to join other stations in establishing 
direct sales offices. “Our present 
sales methods are the result of 
many years experimentation and are 
bringing satisfactory results,” he 
said. 


Sullivan Re-Opens War 


on Consumers’ Research 


The Commentator, monthly maga 
zine published by The O’Sullivan 
Publishing House, 35 W. Jackson 
Blvd., Chicago, has dedicated itself 
to a new purpose, Frank Dalton 
O'Sullivan, editor, announced in the 
current issue. It will campaign 
“against all enemies of American 
business — more especially those 
which masquerade as ‘quasi-public’ 
institutions.” 

Mr. Sullivan is the author of the 


recently-published book, “The Poison 
Pen of Jersey,” an attack on Con- 
sumers’ Research, Inc. New criti- 
cism of C. R. is featured on page 
one of The Commentator. 


CPP Promotes Reilly 


Colgate-Palmolive-Peet Company, 
Jersey City, N. J., has appointed 
J. A. Reilly assistant manager of the 
soap department. He has been with 
the company for 12 years, and recent- 
ly served as Eastern manager for 
Octagon soap. 


F.D.R. Missive _ 


Ils Reproduced 
in Book Copy 


New York, July 28.—Reproductiop 
of a letter from President Roosevelt 
to Donald Richberg, in advertising 
the book, “Guilty,” was explained by 
inclusion of the letter as the frontis. 
piece in the book itself. The adver. 
tisement appeared in The New York 
Times late last week. 

The letter reads, “Dear Donald, 
Don’t show me that book “Guilty” 
before it is published. I believe in a 
free press.” In a _ postscript, the 
President adds, “But I will read it 
when it comes out.” 

According to officials of Schwab & 
Beatty, the agency for Doubleday, 
Doran Company, publishers, the Pres. 
ident wrote the latter with the knowl- 
edge that it would appear in the book. 

Since the letter was included in the 
book, the publishers felt justified in 
incorporating it in the announcement 
advertisement. Similar use of the 
President’s comments was made in 
promoting Baker’s “Life of Wood- 
row Wilson.” 

The book, “Guilty,” is described as 
“The confession of the President, 
written by a friend, with an intro- 
duction by Donald Richberg.” It is 
regarded as a defense of the Admin- 
istration. 


Drescher Heads Sales 
for Bluebell Liquors 


Norman W. Drescher has joined 
Bluebell Importing Corporation, 
New York, as general sales manager. 
He has previously served in sales 
capacities with the Hiram Walker 
and Calvert-Maryland companies. 

Mr. Drescher was vice-president in 
charge of sales and advertising for 
Valentine & Co., New York, makers 
of Valspar paints and paint prod- 
ucts. 


Two Name Grey Agency 


D’Orsay Sales Corporation, per- 
fumers, and Robert Reis & Co., men’s 
underwear makers, both of New 
York, have appointed Grey Advertis- 
ing Agency, New York. 


a (|| > 


ee as 


fs carr : i , Sear: Rs RA 3 . § : 4 . ie, > ia ve x 7 : b ii, 2 te : ae ety he Tae Sa . een ee omy 
Rare 3h é pra: sy re ace tg eee a i . 4 ead Pure mn ont Or a ag gO rig Ne us ey 9 oe i Sais He VA es Se: Ae fe ee ae oe abe BOAT: tire a Ae at eee, ane Ge ae teh 2 
+ ee a ns wie oy “bd ee] ike a St ak jae riggs: 5 ae eae : : Bite ae Sepik 8 oaks Gite Oe jo ae ON, oe Be 4 ENR, Gans ‘< ey eee pk Ps: ee GREE Se Pe ete ee es ae OA wiiecw es 
SER x a eeranitee ss © t* aa” an ; Se ae , 4 : : a é 
_ a Sp » _ 2 te > \4 a , oe ey be : ‘ v is , 
x . nk . fa ae oe ti a wr : a 5 ie 4g. ts "Pa . > sae Ae ae ‘vs Bae c 4 } nis 
ae” Y Pee ; eo ee Be ‘ ; a d ’ i phees : c 
‘ 4 TE er —- eN | TE | 
Po | 
| 
| a tg 
w 
: : “hl 4 
is 
x a's m 
‘ * 
; : _ ‘ . ‘ a 
PS as 2 wa: =, - a ty ir 
Ta Se > ' { b J ’ _ " : vy. ; 
oe fi CB LC S : 
: bd L v4 re : ' § = 
‘ et... : : Z R 
Sgt ret stale ~ * eee 
: : é . 
' aay : ‘ A 
a eke. * ‘\ 4 ¢ , : 
Pay ‘ 4 ‘ 
e Rig: = se " ° a is . fe , ts 
By : + ¢ ‘ , 4 & | , ‘ 
: =e —_—_ ws. : F i t} 
Py 2a. -_ | : ’ ; - : 
ee, : a 
. ne :| Je a: ; a ) . F 
¥ ies = : ' em » ‘ % . " ’ re 
(Orne. = “ e sotasesenameenaseen - £ wt 4 : 
PO * ee -=-~ausanneasunesest~n-anenenDeNSaS qecnsmse nna - ad a 
$ SQ a 
a ia | : * “ 4) 2 ¢ s 
ee sg ifs 
ee re t 2 | 
Semis ; ; on; [ a | te F ~ ° H q 
Ge ! j : : 
- | ; . + 4 
. ate f » Eek Sy 
7 beh! | eek 
me 3 ¥ o \ * 
oo. ae _—_—_«_ - | : 
shi ne e : y, 
“agers ee g 4 . ci 
hale > ee Nr 2] : S 4 
fa =e i ae F y 
Ee “ re re : 
So ene Nie st aoe: , . 
icc os Te ae om " a Ss i 
na) Tk ae Gee ie Pa oe? © he Tae a es ee . 2 Ole hy ee, se .  Banneliy Adu’ r ‘ y 
yieeeee a “ ane ’ — ot ae gt Ce ee ie eS he by rn ee a 4, 
aren Spe . bene a . ws ee ony Ya og et US ¥ 1 4 kaa ye te reer we a BS f 
- ; % Fs . % = —* tz i $1 ; ok 4 * S E —_—_ 
eos pes F . 
enn ee 
Oy hel aa : 
een foe sake 
ore eee se eS cot 
<<. alla a 
wore ah! es See | 
ising sca ee - 
Go tae oa | 
Bee weet 
moe. as een i 
~ Saleienies. oe a we a —eeeeeae=weaeaeaeaeaeaeaeaeaeoeoq=~$q$q$q$q$q$q$q$q$q~q~q~ooOS0SN0S.SS ; 
ees 
ee sd 
pe 
eet Ss aia ee tea 
= ae 
ae . Re ro | Fe 
ia arate $ 
PGSy iene a " . = 4 
ies 2 ea | | 
aa i PO 
Ane ees 
paar 3 
Seer etait 
Se tae 
Ly ea eames | 
nee : one | | | 
i ? &s a rem 4 ee RS sis SE) Sn 7 
sie et eiaad a  ————————— — ————————————————————————————— 7 —T" 
ae re | 
Brae e gee! of | 
Saag 7 
a Ste 
ier ie 
ee ® & ;] E c ; 
“a 
. ae 
2 He ; pct So A 
: | oS : ; . * : Pees 
i tie, oe ‘ é : i a Olas 
“ iiss e % — ie eR = SSS 
iy ‘ Sil ; Bs a Se 
ae a Ll ae a “4 FS : Sa 
igen ~~ a. i —— 2 - a | 
ie beter ~~ = a ——. §. - me 
aT tise if em a ee = Ss Es % : Sse SSC ‘d 
rr. ee me oe OT aig | ; Bera es F capers he. erat a ae e ee Ds Sos <n 
re. ag Se See Pia Ge ae Be SSI ial Seine - ss : ce eG as ORR k 
ae Ag tg, Nii Me. 33 ge . sai a aon ne : Ba fe ; ie Se S ee oe a8 Se 
Sota ccna 6 aoe é iia, 4 ». iia a re ae se Orr 
On eaee aga Wiig ee Ec. OS See a ge ae fae cc eee : *: : 
me 58 : a en 2 e. See ee ben ee es a : Se : Saka : SEES 
AA Re ey Te ee. Mulia Di hee) : “eee = Lee ee SS Bs 
oe ame cae ig Ries oe vin Bess | See be ; = es : oS 
se epee < te at al Bi a _ . ee a 
= “pa Nexo F baa ‘nae Bey cae. Sen y P 3 ‘ a SESE Se SR Sk NS . 3 
aera: aye er oe ee . ee — q 
Pah era ay a Po a Se se es es fe ae Batic ame cs SASS ees Ses \ ee 3 g 
Pogeak <5 Cotton ee ee ee ge ee sae ‘ Bb ‘ab. Ra ta SOs ae ee aS st Rae han ack ees % ane x ; 
Oe eee Ph ete Oo i Co 5 eee ae? ag eos os eg *.. “S ; 
en Je eS oe i Sage” BS 2 ae 6 ¥ a i, SMe eae NS ¢ , : SS aS : Stee << : saat te! 
Pa iil. I ah i eens a Cha. 9) aes ee : t é ‘ = ae ee. Pr See > 
A) a BS beh ot Na gaa? ROE, A ia nae A ta ey ee 3 a : oe . BS > Se es 
a Li i ee ee aN ap, SE eee » &.~ 2 d Sw & ; es . 
“ue Ne aS — EES wate oar 0 eS ir & Ais *; é i & . = a a : os. : 8 s Sess eS ag x i 
7 _ ee Pa Spe iri a E- ne Sm, * ‘ Ss 3. ks 
ae Ra et fis mie AS a ‘esas be tig ee ee om z aa is ‘oa eee + , = es x ; x : : — : — “ ; 
oaks ee os : er aS ae ey ee eae tt oe : Ee , — fe E Ss. — < 
; ee =. 3 . 2 ry lee a «i = eed ? + ge. es E Se Se 
; Pg = Ri * —— 8 ee ee Tags We ae is * Ae f — - — 
= weiege : < 23 z Ps ee ies: Bh Tg rae ee eee cS) a : ES i é % ‘ ’ ‘ cca . 
ae ve aig ae 4 i ‘2 ee a. eee ee Rete se & ye ies an on x : % . ~ - 
+ a 4. =e ee eee. el Sa . _— | © : 
bic yea’ oa a . ¢ a 9 MMMM: a — —s : "oh gs : ee cal 2: 
rere &. a ‘a ie. agua ai Sm ic ay an once a : 3 : iE Meco We a ames, Sep Soe ee =e te Et 
sea ss a : ae op Sa ae a : Pee te Ae Va ae Se MaMa ar Stain ge as Sa = = : 
ac, Seto po See ee a 3 ite 2 oss: et, “aan es é hea Rg Se ie Re ee eae ai sea Moe. 2 os ob a : a 
Cat eee po. ee .. s gs Patna! Clee. ; sale we 8 LS : emiceiee tae rn gas af Ors nee OI i a Be oie = 3 
Sap tae ace oo, “ag iz Sea eteat ts a : igo 7 —S ss i. Pes a gare Pea Byer eon bane hy ice Bear NT — ay 
Porc s oes — PS eh aa is: ie ae ge — eS eee Pe a ata Pr igs x Ra ES ie én q a ‘ J 
é oie ~ wen a : ee a # Apps Gee bea! $00 pam st ere Spe ea ste ) kone. me A rae eae af PR sino Be a ess bi a r : 
tin 1. all re iy Pt. ae Sa 4 is er eto! Se | et = B*. e aS 4 3 ee i io Pe, Seeger eT ay: oe a eh ie at od Rane < Yee. See aes Bay ’ ail a ig 
ila) ;, @ Me ee ey I | — 
Se a oe —— Se Sy os hae Aas et ae Sa ; «2 [i ee ES Sena ae j Bd —— ; 
rug os e°. aa ee ie ines MC tre Me ie o:; % ty chee a te SS co sghluse! S a are Ss ORE NE eS eS — \ 
- oe ae ie tas EP f Ba: : . 2 ° e es ie Shoal oe pos Ae rE: F 2 Se aN 
— . aa oe a eee Deg r iin eae 2 SS exes PITEE eaigae es Soak ee SST ani ERS ae 3 ; 4 
; Sa ii SS eee a eee ee a a a ne ea yg 0 PRESS? Seer eae 2 By sete ce. on 2 
ppcet ay at — . ee er She aaa ET ee ~~ ~~ mre : 
pew , = 7 iy ie ccpll a pe ee a er ‘shal i a % J * ee ene eet: ARs oe ea: oy ee. x ; ‘ = ae 4 Z ; 
eee 2 . | ees ol eee” a ——S ED ee ‘ 
fe GRE F P 3 E lide: a9 lc ance: ae. a em 2 ee met SS : Met eR: ES es y 2 ae = 
bts, pois a 3 ae st ote aime ha ee aS eee aaa SR JF Sees See agro Ss 1B EE ER eee age Ros er ee a 3 SS 4 Ba , 
Rast. a _ ee ea: : awe Bee eer 2) ae oe ee » tae eee Diese ee ee res he et wr ' 
ete. fer 4 e ee Siene setenly Re ae oy ee ee. aki eat, os Es ae ote a ie $= <a RAS eae 3 Ses aS 2: eee ene e 5 a me hy = 
i 5 RT 4 a : Le teem fe cae a: ane Bei 7 . é EERE | Sr: a Seep ar ee ae a ae = 
: rae i fe wie eee ee Ore Me te ne ee Ea 7 eee ec ee a. 
oe eo 4 ' ae a Sout ge fy acta MI i Ce ea es ca : on & te we ‘el ot desaaeees eS Eee are ee geet. eee oe: me “ j a ee th ‘ 
pe j cS iS ee Tee: eee a gi ei Me hee one ek & be oe FY Pe Secon NS eS st SA. ae wt se I 
= F a “9 gS 2 eee ee. aR ake i Rey Reena eae SS fie oe Pe Se ee ree or. SSO ee a ee Dera eee ' 
2 ; E ee ‘pe eee De RR eR er ee a S Jee lle ae Sees at eee: yee ae oe a Be 
er : a : Dye Te. is are Ain ethics iy me Ta , Pe ga. a Be ESR i Se on aes. ‘ 
2 a 2 ees ah Wei .. (ae: Se ae i PO aa, Bt oa es an Peis ae i oe mera Sas a AY . neat ae aoe ee 4 
fee, ee eae ee roe oe ee | ee Be : Faabealea . 3 De pea eae mo anes Pe a ye oe oe ee Be 7 
ere 4 3 Bepats eoe hap ee a Bia nse We 7 Pe y Be iS he ie crm eo a an ee Sy oe ; 
es a ie ee om oo) ge 2s a : 
he eck ce: Ma MC ee ade - = i id | ae 2 pas See Pr AE OST goat Se Weare aa ESSagP oS RSE ae Sree Xr “a 
Mee : x sie sie eee a oo aoe ae 2 ee RSE ae ia AS ee eee = wee é 
ta. 4 “- = a eM oe ie Ge 3 ae & f Sine oe Bi: ogee: Je ia meee oa eo% oo Shy Ss ; ad eis 
e Ae ee bay ’ F es Sa a oS Se eee Saad 3 ey > Bee Lee - = Sete tl aaie sae ee Se See ae igs 
ioral a a: > : #3 ee fs - Pee Se es * — are a esses, ~ SeS 3 eR a e Bane + ee ee a ee oS : ee. ns a 
z See es " RG is ore ag ies ei eeeeer** ~ oe ee j ff - ¥ ‘a 28 be Noes Eee cart e ee ae a ar rua ee : 3 } oe 4 i = 7 r : 
i ae ae ’ ss eo. . tee ~* a ee Atte ee oe , ee ee ee eee | eS a ae oo 
pa i ar oe ee A OS er ae ae ee a mee! bel 0 ee eu aa ie a 
Ngee pret . ay a Bie aie ™ $ s. eS <a BE ESS Se ailpe ee ae soos oO be See ue pe Apne a 3 ces Saas (og ie . 
Dee gieso' Xs a ee 4 Sate Mere 2% ¥ ¥ ea coated ots ala Sey Ss ee a ae F Rare jee es: a 
ier ne ts a ee. iat a a ge ce ae a : Pere = ee oo BITS, RE oo er PRE on. Riket : . oS. ees we 
Mig Fe hr ee die rene i i ines aes ee et ee a rrr ; is 
Br es. og —_— ee ae, : ee Cg eae or i ~ a. 4 eth eS er ee ie < he eS 2 Sa 
Sa : i ei Be a oe é ie ee eee ee eae te Be 4 e co eS eee coe a ae : 
ce Beery te : aes ee ee . Re Sei Ce ee =a ; 
i e a + : Rig aes Dee Sage A hasan? aa wee: ae a E sa Se oes —— 
: Se. : : Age gif jy? 5 — ts Msc {Sa aoe Rea ae ee * Ss 
a ae ce : 4 — a : . Bare os ~~ a a RSS ‘ a - een. Sateen: Pe ek a ; . Re: = 
Ae 3 ' Ce | Ue \ a2 eee ee — : ee. Se ; . 7 
- tas & ’ en a es — = te? oF co) a oe Se Sa ae CM Be ae, a ee Sis. , 7 : 
te be é cs a be “oe : ot Se Cae. cares — Sas Set ae 5 ‘ahs cal 
at setae : ee a ee Sa aS oS 2 a) Hi eaece | en cane =a 
Pues ee ) erences, 2 . = J Se cg Mes 3 Py Sos. ocr Soe SESS eee eT hie ee ie 
Bia ; ae Sr a .% je ae ORS ee en Ea ee Tea Ett Lee 
: ie ee xe % : Py } , PR of aie ee aa Selah, tee) | a sok ce er eee 
i ee, t y es ee ne 7 # wy , & iy my Se, 7 oS 3 a 2 ‘4 ee $e +o . s Be as 2 i oo 3 AR tS 2 5 ae Ne Re 
2 id i ES Mee 4 : . . So ARS BS a i yee ee grids: 4 Pics a ag a0 Rela ge oa 
a 2% ' cs , ‘pes one Bie : — ‘ >) SY Seal =. we ag Th ead bortd J ai A ede a =e Bh Stns: te ee Steere: = 
ao eee oe $ 1 * TR: ae = % & ss ‘de = es aR aes 2 ss : Se =< 3s 3 ae See 
pear i ie kee ae ’ i see Ras Fe ; Ree « 3 : = ae Ry ; : 
ae pat ee hk 3 ' &] c poe = . 3 . 2 ee i 
eee ee as rome. 
a ae ki 
SRP tate e 
tee aes 
RE Peng 
ae ee Oey 
age Se Pe il 
eee. Re hee / AS ees 
Meare ah wens Se ihe Fy oS es ehh ee ig NE : an hrs eal Fe a! Pes 2 : ae § ve 2 i ‘ < ig ek : PS re a _ ») : par et nu ash ee AS oom: Sa Hague hy eae] Rey tos ca eR on we <i ey ‘Sten Cie ees ES} vie TNS 
Fo CR ee Re tN Se Rae Ge rise Abin Wee A eo nisere to. ee Sue tS Fee DN a ci ream at ae ea get bMS) ES BEG oF Oe Rll Paar Wi eM aN baal eg a Fok PP te a SPD hea ge ee LE ale BC TB eran 5 Saal a east BS, RE oe fies ee bai ray 
ees ast oes a Dee ae Riga | ge ee ALE Sia Se a RE nt i EROS Ps SG i ae Ries Ge Seg aeehs Ne dea ae ors ABN Hiv Ah heat mate TR eae Lar eee aa be if Ca Ss ieee, Bed hat ge a on ae es ay EB RETR, s2aton sake a Se pies ee Ay eee 
2 at : : - 7 ; i - : : a SeN Ae : Stee : - Tae ee es ? 
: % ; \ ie eee av y : ‘ ns J F aed if ek : = } é r 4 7 ; i . d E F on Rae eo : 3 
ae eo ee ae $ rye We - $e eee ‘ia set goer ‘ ‘ 4 fae reg POU? ee : eae ys ; = Tae eg 3 : y * ey a a eg hte ge é 


August 3. 1936 


ADVERTISING AGE 


TINSMAN SEES 
FEWER AGENTS 
IN THE FUTURE 


New Book Presents Trends 
and Personalities 


New York, July 30.—Fewer and 
more efficient advertising agencies 
in the future, with keen specializa- 
tion of activities, are envisioned by 
Robert ‘Tinsman, head of the Federal 


Agency, New York, in a _ newly- 
issued book titled “Advertising 
People.” 


The volume, giving in colorful de- 
tail an interpretation of personali- 
ties encountered in his 35 years of 
advertising work, presents a host of 
conclusions based on these contacts. 

Included in the book are “Copy 
Slants,” based on introductory ad- 
dresses at the first copy course con- 
ducted by the New York Advertising 
Club and designed, the author says, 
“to be of some assistance to copy 
writers whose fundamentals are still 
in the making.” 

In his picture of “Tomorrow's 
Agent,” Mr. Tinsman declares that 
“despite all arguments to the con- 
trary, the standards of agency ser- 
vice rise higher and higher.” 


Cites New Demands 


“It is no longer enough,” he says, 
“to make up a schedule of good pub- 
lications and place fine copy in the 
space. You must make sure by ad- 
vance market study that each publi- 
cation covers just the right market 
to fit the product’s precise require- 
ments, present and potential distri- 
bution considered.” 

Illustrating with examples, Mr. 
Tinsman directs a series of conclu- 
sions to advertisers including: 

“Don’t let the bankers interrupt 
your advertising program. 

“Maybe the agent who started your 
success is the best one to continue. 

“It pays to persist in a policy of 


concentration as against a scattera- 
tion of advertising effort. 

“In the face of severe competition, 
make your advertising demonstrable | 
at point of sale.” 

Discussing agency salesmen the 
author notes a “tendency in late 
years to buy agency service rather 
than be sold it.” 


Scrambling Decried 


“There is also a regrettable in- 
clination to invite a number of agen- 
cies to compete for an account,” Mr. 
Tinsman says, “which makes an un- 
necessary and undignified scramble 
for a lot of business that must al- 
ways represent a loss to all agents 
but one, with an additional loss of 
time to the advertiser and befuddle- 
ment leading too frequently ‘to the 
decision to let the friend of a 
friend’s friend take the ‘terrible re- 
sponsibility.’ ” 

The copy writer’s slant and the 
keys that make it “click” are illus- 
trated by Mr. Tinsman with a sim- 
ilar approach to the successful ad- 
vertising manager. 

One example cited was the substi- 
tution by a new manager of style 
shows and beautiful models, in a 
large manufacturing concern’s pro- 
motion, for true-and-tried forms of 
publicity that had built the business. 
Smart competition, the author notes, 
stepped in to take the field. 


Change !s Unwise 


“The moral is plain,” Mr. Tinsman 
says. “No stunt can replace circu- 
lation advertising and no advertising 
that has made good should be re- 
placed with experiments while the 
old is still paying.” 

The willing advertiser is born and 
not made, Mr. Tinsman declares, and 
he advises young agents to waste no 
time on the unwilling. 

“These varied observations of will- 
ing advertisers,” Mr. Tinsman com- 
ments, “lead me to the conclusion 
that advertising and selling should 
be exactly synchronized; that deal- 
ers can be led where they can’t be 
driven; and every advertising effort 
that fairly appraises the profit mo- 
tive for the dealer’s incentive is 
most likely to succeed.” 

Going over many “success” anec- 
dotes, Mr. Tinsman takes a dig at 
scare head copy, “balloon” dialogue 


BLACK AND WHITE MAKE EFFECTIVE LABEL 


Inexpensive but strong label used by Loraine Latimer, Chicago, for fine furniture 


polish to be sold by mail. 
Monitor. 


Introductory copy is running in Christian Science 
Art work for the label is by Kathleen Fitzgerald, under direction of 
Brayton, Anderson & Associates, Chicago. 


Photography by Apex. 


that “even Ellis Island can compre- 


hend”’ and “humorous sequences to 
delight the childish mind.” 

“Why so noisy?” he asks. “Let’s 
return to good sense and good taste. 
Let us not forget that a feeling for 
beauty is innate in every human 
heart, that advertising that truly 
succeeds, like the Scriptures, is not 
only for today and tomorrow but for 
time and eternity.” 


Gives Copy Key 


In “Copy Slants,” outlining media, 
methods and appeals, Mr. Tinsman 
asserts that “the advertisement that 
is true to its best opportunity will 
answer the old Greek definition of a 
gentleman, kalos kai agathos—be- 
cause it is both true and simple, it 
will be beautiful and good. 


“Some current advertising,” he 
adds, “is so good looking in its mere- 
ly moronic, or even distorted sex ap- 
peal, that it seems to be trying to 
escape any analysis as to the real 
worth of its message, which too fre- 
quently is nothing but gilt-edged 
bunk, and palpably so to any but an 
ignoramus audience. 

“But the return to sanity and 
beauty is now happily well under 
way,” he concludes, “and again we 
will soon see the reign of advertis- 
ing that really rivals the news and 
editorial pages in attractive inter- 
est.” 

The volume also includes an ad- 
dress at Lafayette College, his alma 
mater, on advertising. 


‘THIRST AID 
STATIONS’ ARE 
OLDTYME'S IDEA 


New York, July 30.—Oldtyme Dis- 
tillers, Inc., will shortly release a 
new series of newspaper advertise- 
ments having as one objective the 
familiarizing of the public with an 
insignia identifying liquor stores and 
bars which stock Oldetyme products. 

The insignia, a decalcomania 18 
inches square, is the same design as 
the official emblem of the red cross, 
but is colored green and white and 
labelled, “Thirst Aid Station.” It 
will be transferred to doors and 
windows of liquor stores and mir- 
rors of bars by the company’s sales- 
men. 

The merchandising of the Olde- 
tyme emblem involves the distribu- 
tion of 1,000,000 copies of a new 
humorous’ recipe booklet, _ titled, 
“Thirst Aid for the Ailing Party.” 
It will be distributed through deal- 
ers and by mail to those who return 
advertising coupons to the company. 


Solicitous Attendants 


The advertising will also offer to 
supply consumers with printed in- 
vitations and song books for use in 
staging thirst aid parties. The idea 
is that the hosts, identified by 
“Thirst Aid Station” armbands and 
guided by suggestions in the new 
recipe booklet, will diagnose the 
physical and mental ailments of 
their guests and offer the specific al- 
coholic mixtures, 

The new point-of-purchase adver- 
tising idea is similar to that fol- 
lowed for many years by Johnson & 
Johnson in identifying outlets for 
their first aid products with a red 
cross decalcomania., 


Spiral to Muller 
Spiral Binding Company, New 
York, manufacturer of wire bind- 
ings, has appointed J. P. Muller & 


‘Co., also of New York, Ben Sack- 
heim is account executive. 


MATCOHRE BD 


“NUMBER OF U.S. FAMILIES 
TOTAL: 29,904,663 


THE AMERICAN MARKET 


« 


ANNUAL EXPENDITURES FOR FOOD-STUFEFS 


BY INCOME GROUPS 


WEEKLY INCOME 


*EXPENDITU 


ITURES BY ALL U S FAMILIES 
TOT, 


AL. $17.045,000.000 


11993 


@ = One million families 


ech tf, tf, tt. th. th, th. “320 


*Computed By The Brookings institution For 1929 


OK $3,100.000.000 


(1/3 of all food consumed by chis single group) 


OE $2,10%,000.000 
@ = One billion dotlars expenditure 


$5.6514.000,000 


MODERN 


RADIO STARS 
MODERN ROMANCES 


ae 


—from "BUYING BEGINS AT $20" 


INCOME SS! 


If appetites matched incomes, there would be no mass mar- 
ket. But no matter how much “income” a family has, their 
“consuming” power is still limited to just so many mouths 
to feed, so many hands to wash, etc. True, the wealthy area 
little more extravagant in their use of various products, but 
mere extravagance is not nearly enough to offset the buying 
power of the millions of families with only average incomes. 
These millions are not extravagant except in numbers. 


Advertisers who realize the true value of the mass market 
know its base is at the *20 a week level. Starting at this 
point, the market extends on up.into the final wealthy 
brackets, but step by step as the market approaches wealth 
it becomes narrower and narrower. 


Advertisers who reach the market from *20 up will domi- 
nate the entire mass market. Their sales will reflect the 
volume of business which is available only to those who ap- 
preciate the difference between the buying power of people 
with millions and the buying power of millions of people. 


MAGAZINES 


149 MADISON AVENUE*NEW YORK 
560 N. MICHIGAN AVENUE ¢ CHICAGO 


714 W. 10T4 STREET* LOS ANGELES 
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COURT UPHOLDS 
UNIQUE STATE 


TAX ON CHAINS 


New Orleans, La., July 29.—A state 
may place a graduated tax on a 
chain store based on the number of 
stores it owns, whether the stores 
are located in or out of the state 
a three-judge jury held here in up- 
holding the chain store license tax 
levied by the 1934 Louisiana legisla 
ture at the behest of the late Huey 
Long. 

The tribunal dismissed a_ tem- 
porary order restraining the collec: 
tion of license taxes from the Great 
Atlantic & Pacific Tea Company and 
12 other chain store corporations. 

“It is well settled,” said the 
opinion written by Judge Wayne G. 
Borah, “that there are differences 
and advantages in favor of large 
chains and for that reason the state 
may tax the large chains more 
heavily than the smaller ones, and 
upon a graduated basis. 

“In the present case the state im- 
poses a license or privilege tax, 


clearly within its authority, for the 
privilege of doing business in Louis- 
iana. The measure of that tax is 
the number of stores in the entire 
chain. No property beyond the 
jurisdiction of the state is in any 
just sense taxed under the statute. 
The rate is only affected by units 
of the chain outside Louisiana.” 
A. & P. will pay $550 for each of 
its 106 Louisiana stores under the 
tax. Other plaintiffs were W. T. 
Grant Co., H. L. Green Co., G. R. 
Kinney Co., Melville Shoe Corpora- 
tion, Montgomery Ward & Co., J. J. 
Newberry Co., J.C. Penney Co., Sears, 
Roebuck & Co., Scott-Burr Corpora- 
tion, Wohl Shoe Corporation, F. W. 
Woolworth Co., Liggett Drug Co., 
Inc., and Singer Sewing Machine Co. 


Heath Joins RCA 


Horton H. Heath has joined Radio 
Corporation of America, New York, 
as assistant manager of the informa- 
tion department. He was recently on 
the editorial staff of The New York- 
er, and previously for five years sec- 
retary of United Advertising Agency, 
New York. 


Mateyo with WOR 


George Mateyo has joined the sales 
promotion department of Station 
WOR, New York, to specialize in mar- 
ket research. He is fresh from the 
Harvard Business School. 


Says English 
Buyers Demand 
Serious Copy 


Montreal, Que., July 30.—One can- 
not use “pright humor” in English 
advertising as Canadians and Amer- 
icans do, because of the special 
psychology of the English public, 
Edith Parnell, editorial manager to 
Sir Charles Higham, London adver- 
tising agency head, told the Adver- 
tising Club of Montreal at its 
weekly meeting. 

British advertising must be dif- 
ferent, she said. British youth, for 
instance, is much more serious- 
minded, more interested in terse 
facts than flowing imagery in words, 
than is young Canada or young 
America, she declared. 

Women hold particularly good po- 
sitions in the publicity field in Eng- 
land and do remarkably well in 
holding down their jobs, Miss Par- 
nell said. 

Canada is a sort of “half-way 
house” between the United States 
and England in the advertising field, 
B. W. Keightley, advertising mana- 
ger of Canadian Industries, Ltd., de- 
clared, inasmuch as methods em- 
ployed here follow in some respects 


Che Cedar Rapids Gasette 


Continues as... 


lowas No.1 Newspaper 
In Advertising Linage 


HOW IOWA NEWSPAPERS RANKED IN TOTAL 
PAID ADVERTISING LINAGE FOR THE FIRST 
SIX MONTHS OF 1936 . 


1. THE CEDAR RAPIDS GAZETTE. . 3,577,282 agate lines 
2. Des Moines Register . 3,357,602 agate lines 
3. Des Moines Tribune 3,097,245 agate lines 
4. Davenport Times 3,050,596 agate lines 
5. Davenport Democrat . 3,029,670 agate lines 
6. Waterloo Courier 2,568,804 agate lines 
7. Sioux City Journal 2,435,194 agate lines 


than in any previous six months’ period. 


choosing The Gazette to get top-notch coverage in lowa's Richest Market. 


Once again lowa's No. | newspaper—The Cedar Rapids Gazette—maintains a 
substantial lead in total paid advertising linage. And this lead is now greater 


It simply means that advertisers are 


An 


MR. COYLE TAKES THE PLEDGE 


M. E. Coyle, president of Chevrolet Motor Co., becomes 2,000,000th member of 
Silvertown Safety League for safe —_ as James D. Tew, Goodrich president, 
ooks on. 


those which obtain in each of these 
countries. 

“We must not emulate either Eng- 
land or the United States too close- 
ly,” Mr. Keightley said, “for we have 
and must continue to develop our 
own individuality and method of ap- 
proach to the Canadian buying men- 
tality.” 


Must Register 
Trade- Marks 


in Louisiana 


New Orleans, La., Aug. 1.—Though 
the new Louisiana food and drug act 
requiring registration of all food and 
drug trade-marks became effective 
Aug._1, Dr.. Joseph A. O’Hara, presi 
dent of the state health department, 
said that no immediate action would 
be taken against manufacturers who 
failed to register their products as 
required by the new law. 

The measure, which is similar to 
the Copeland bill, which failed to 
pass the last session of Congress, 
requires food and drug manufac: 
turers to pay a fee of $5 for each 
product they manufacture, with a 
maximum annual payment of $100. 
Samples of each product or, in some 
cases, its label, must be supplied 
each year. 

Louisiana has also passed a fair 
trade law patterned after the Cali- 
fornia statute, preventing retailers 
or wholesalers from selling trade- 
marked articles below established 
minimum prices in the event such a 
contract is signed with the manu. 
facturer. 


Boynton Opens Agency 

Stanley Boynton, former promo- 
tion manager of WJR, has formed an 
advertising agency in Detroit, under 
the name Boynton, Polani & Wardle. 
Offices are at 701 Stephenson Bldg. 


Explains Absence 


of “Uncle Bob” 


Post Ad Tells 
of Film Based. 
on Post Story 


New York, July 28.—Showing of a 
film made from a Saturday Evening 
Post story, “To Mary—With Love,” 
written by Richard Sherman, is sig- 
nalized by a full page advertisement 
in this week’s issue of the magazine, 
announcing that Warner’ Baxter, 
Myrna Loy and others are starred in 
the movie production made by 20th 
Century Fox Film Corporation. 

The film advertisement ties up 
definitely with the publication, 
through typography and layout that 
resembles the Post’s usual style, and 
a wash drawing similar to the mag- 
azine’s usual treatment of illustra- 
tions. 

Readers of the Post are considered 
a primary market for the film pro- 
duction, since those who read a story 
usually want to see the screen ver- 
sion. The full page announcement 
will be the only national copy used 
for this film, though local advertis- 
ing will be used in cities when the 
film is exhibited. The original show- 
ings will begin on Friday of this 
week in nearly 100 cities. 

Hanff-Metzger, New York, is the 
agency, with A. O. Dillenbeck in 
charge. 


Davis Resigns 
Donald W. Davis, advertising man- 
ager of the Springfield, Mass., Re- 
publican, Union and News, has re- 
signed to join the Pennsylvania State 
College department of Journalism. 


Hydrox Corporation, Chicago, ice 
cream manufacturer, took a half-col- | 
; umn local newspaper display space. 
|to explain to the child audience the 
absence of “Uncle Bob” Wilson, di- 
rector of the safety club radio pro- 
gram, sponsored by the company. 


aggressive, fearless policy has sent circulation figures soaring throughout this 
Get into lowa's Richest Market with schedules in 
a newspaper that really does a job for its advertisers. | 


Advertising 


For 
facturer we recently produced 


prosperous trading area. 


a leading national manu- 
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Canaday to Head Willys 


Ward M. Canaday, president of the 
U. S. Advertising Corporation, is to 
become chairman of the board of the 
Willys-Overland Company, Toledo. 
under reorganization plans presented | 
to federal court there last week. 
Completion of the reorganization is 
expected about Sept. 1. | 


The Cedar Rapids Gasette 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER CO. 
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ADVERTISING AGE 


— 


NEON PIONEER 


First manufacturer of neon signs in New 
England, Charles J. Brink died recently 


at his Newton, Mass., home. He was 
president of the outdoor advertising 
company bearing his name. 


TIRE DEALERS 
OPEN FIGHT ON 
EMPLOYE CO-OPS 


New York, July 30.—Expressing 
the opinion that the Robinson-Pat- 
man law is only one step in the right 
direction, G. J. Burger, secretary and 
general manager of the National As- 
sociation of Independent Tire Deal- 
ers, has declared war on the system 
of special discounts in vogue among 
employes of business houses of the 
United States. Mr. Burger’s fight is 
with large companies which make 
special arrangements with manu- 
facturers by which their employes 
may get certain products below 
standard retail prices. 

The tire executive has turned his 
guns on no less august a body than 
the United States Navy, which has 
long had arrangements by which 
tires and tubes are made available to 
Navy personnel at reduced rates. 
The same situation is exemplified by 
a deal made with Metropolitan Life 
Insurance Company with Sun Sport- 
ing Goods Company for the benefit of 
the former’s employes. 


Will Clean Up 


“You may rest assured that we are 
going to get this situation cleaned 
up for once and for all,” Mr. Burger 
told ApverTisiInc AGE. He indicated 
that he expects co-operation from 
other leading retail organizations 
when they have realized the gravity 
of the situation and the ramifications 
of the “inside discount” plan. 

Mr. Burger released correspond- 
ence with the United States Navy, in 
which the views of Adolphus An- 
drews, acting Secretary of the Navy, 
were set forth as follows: 

“Receipt is acknowledged of your 
letter of July 22, 1936, with which 
you enclosed a copy of a letter ad- 
dressed to you by the Chief of the 
Bureau of Supplies and Accounts 
concerning availability of automobile 
tires and tubes to Navy personnel at 
reduced rates. 

“As explained, sales are restricted 
to Navy personnel. Specifically, this 
means that procurement of tires and 
tubes under these special arrange- 
ments are limited to those who are 
entitled by law through Commissary 


Stores, I see nothing unfair in this 
Sltuation, 
“The privilege of making pur- 


chases, as described, has been volun- 
‘arily extended by the manufacturers 
and it seems but natural that, under 
)roper restrictions and regulations, 
the Navy Department should lend its 
“pproval to the practice.” 


Bulletin Is Displayed 


‘ Mr. Burger exhibited a bulletin of 
Metropolitan Life Insurance Com- 


nay of New York, explaining its 
Special arrangement as follows: 


_ The Madison Co-Operative Asso- 
‘lation, in 
Athletic 


co-operation with the 
Association, has approved 


the continuance of the discount ar- 
rangements with the Sun Sporting 
Goods Company, 200 Fifth Avenue, 
for another year. A sport catalog 
prepared by the Sun Sporting Goods 
Company is available for use of as- 
sociation members and can be ob 
tained from the association officers 
or committeemen. 

“Details of the additional discount 
allowed to members of the associa- 
tion may be obtained from Mr. Ren- 
nard of the Co-op or officers and com- 
mitteemen of the association.” 

Mr. Burger’s study of this and 
other deals led him to say: 

“We believe that co-operative 
schemes are rampant throughout this 
nation, in government and _ state 
departments and leading corpora- 
tions. The goal is to cure each and 


every one in the 48 states.” 


American Telephone & Telegraph 
Company and Western Electric Com- 
pany are others which make it pos- 
sible for tires to reach their em- 
ployes through other than dealer 
channels and at prices below retail, 
Mr. Burger said. 


Steele to Ditto 


A. N. Steele has been appointed 
general sales manager of Ditto, Inc., 
Chicago. He recently resigned as 
advertising manager of Standard Oil 
Company of Indiana. He assumes 
his new duties Sept. 1. 


Buallis with GOP 


Elmer E. Bullis, veteran agency 
space buyer, has been added to the 
National Republican Committee’s 
campaign staff to act in that capac- 
ity. 


Scheftel Group 
Enters Sports 
Magazine Field 


New York, July 29.—Sports Illus- 
trated and The American Golfer will 
be published under the management 
of Stuart Scheftel, effective imme- 
diately, it was announced today. Mr. 
Scheftel is also publisher of Young 
America, 

Associated with him in the sports 
magazine will be Marshall Field, T. 
Suffern Tailer, Jr., Robert Bacon, 
Sabin Carr, Paul Warburg and Dr. 
Kurt Simon. 

R. H. Feldman has been appointed 
national advertising manager, and 


will continue in charge of advertis- 
ing for Young America, the position 
he now holds. A. M. Galletly is to 
serve as Eastern advertising mana- 
ger. He was recently on the New 
York staff of Sports Illustrated and 
previously with American Home. 

Advertising rates are based on a 
net paid sale of 35,000 copies effec- 
tive with the September issue. 


Meyer Both Prepares 


“Scare” Safety Series 


With the co-operation of the Na- 
tional Safety Council, Meyer Both 
Co., Chicago, has syndicated a series 
of seven full page newspaper adver- 
tisements promoting safe driving. 

The insertions, featuring “scare” 
illustrations, are being underwritten 
by local business houses. 
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Index of Retail Activity Retail Lineage 


o 7 
. I t t M k t Gains Continue 
p for 22nd Week 
Based on total retail lineage carried by all daily news| Gyjcago, july 31—Retail activity 
papers in each market reported on in major cities, as reflected by retai) 
advertising lineage in newspapers, 
continued above 1935 levels during 
. es —_ the week ended July 25 for the 22nd 
(Copyright, 1936, by Advertising Publications, Inc.) consecutive week, the index of retail 
——---—— activity developed by ADVERTISING 
30-Week 30-Week AGE shows. 
Portes roves ‘ ; Bis mar ber 9 “ P During that week the newspapers 
ondec onder ercen onde inde ercent |, 2 sas oes 
July 27, July 25, Gain July 27, July 25, Gain |in 66 major cities carried a total of 
City 1935 1936 or Loss 1935 1936 or Loss | 12,706,196 lines of retail display ad- 
Akron, O. ....... 8,824,775 9,133,829 +3.5 241,500 266,140 +10.2 rege oe compared with Pango 
Atlanta, Ga. ..... 7,720,049 8,506,204 +10.2 188,650 215.110 +14.0| lines during the corresponding week 
Birmingham, Ala. 6,649,804 7,546,588 +13.5 180,222 184,296 +2.3|of 1935. This is a gain of 998,664 
Boston, Mass. .... 11,226,561 11,332,195  +0.9 204,988 244,836 +19.4| lines, or 8.5 per cent. 
‘ . » ‘ * 491 9 . 9772 4 5. Ss - 
Bridgeport, Conn. 6,431,208 6,749,772 +4.9 194,404 218,680 -+12.5 Continuing weekly gains are also 
Buffalo, N. Y. ... 9,417,836 9,199,290 —2.3 208,964 242,522 +416.1/gradually raising the level of gain 
Camden, N. J.... 2,285,494 2,291,302 +0.3 66,866 63,035 —5.7 f h r o date, the i 
Cedar Rapids, Ia.. 2,678,424 2,834,804 +5.8 75,782 $3,356 +9.9 red the oe yond “ t 2 pote 
Chattanooga, Tenn. 4,294,712 3,889,120 —9.4 113,244 108,699 —4.0 | Shows, wit neage thus far in 1936 
Chicago, Ill. ..... 15,731,383 17,098,474 +8.7 314,863 415,159 +31.9|running 5.3 per cent of the cor- 
Cincinnati, O. ... 9,230,173 9,559,640 +3.6 223,119 223,470 +02 |responding period of 1935. 
Cleveland, O. .... 10,237,407 11,193,534 9.3 262,961 310,432 18.1 
maven, Fee. eames 10/689.772 11'572°369 HiT: 316,260 335,888 bee Yearly Totals Given 
Dayton, O. ...... 8,061,178 7,715,922 —4.3 187,152 188,930 +0.9 Thus far this year the total retail 
Pe Cee | eee ae “smear rr 167,055 163,995 —1.8 lineage carried by all papers in the 
Des Moines, Ia. .. 3,602,671 3,649,988  +1.3 91,615 99,978 -+9.1| cities measured is 490,243,756, com- 
Detroit, Mich. ... s.008,008 38,867,088 5 ec e# eget —o pared with 465,582,503 last year, for 
= 029,550 040,822 3 8 5,896 —B5.! 
eo Evansville, Ind... 6,792,982 7,464,450 +9.9 185,710 201.404 +8.5|% Sain of 24,661,253 lines. 
. 2a Fall River, Mass. 1,853,194 1,988,905 +7.3 50,841 54,989 +8.2| The record of cities measured, 
showing percentage of gain or loss 
Sas : Flint, Mich. ..... 4,857,216 6,231,718 +7.7 131,250 139,188 +6.0] ¢. : d 
Your Advertising in Los Angeles Gary, Ind. ....... 3,003,883 3,488,614 +16.1 114,478 124.643 +s.9|from last year for each week since 
Grand Rapids, Mich. 5,137,870 5,201,052 +41.2 111,286 116,844 +4.9|the beginning of the year, follows: 
Greenville, S. C.. 3,551,871 3,383,642 —4.7 92,848 98,238  +5.8 c 
an ae Houston, Tex. ... 7,272,174 8,028,999 +10.4 169,288 259,808 +53.5| woo pnaing Fb tiered 
Does It Cover Indianapolis, Ind, 9,440,874 9,903,092 +4.9 272,517 282,570 +3.7 nee - a zr. 
Jersey City, N. J.. 1,280,341 1,412,148 +10.2 39,115 32,095 —17.9|%amuary 11 ........-+ee, tee 9. 
Kansas City, Kan. 1,231,958 1,370,929 +11.3 46,690 40,565 —13.1| January 18 ......-.....-..+% +6.3 
Knoxville, Tenn.. 5,006,355 5,505,284 +9.9 131,250 143,640 +9.4| January 25 ......-..+-...+ +3.6 
Little Rock, Ark. 5,367,096 5,332,717 —0.6 150,262 159,698 +6.3 Ate : Stee eee eee ee ay 
De 6 CSA ERR Rw RS : 
Lynn, Mass. ..... 5,916,120 5,835,942 —1.4 171,374 157,752 —7.9] February 15 ............+... —0.8 
Manchester, N. H. 2,028,721 1,976,647 —2.6 56,678 68.068 4-11.39} POOTUBTY 22 2... ese vewesas —4.2 
Memphis, Tenn. .. 6,301,652 6,301,446 wees 154,042 164,108 -+6.5] February 29 ...............- +1.9 
Milwaukee, Wis.. 7,375,108 8,297,425 +12.5 184,554 206.579  +-11.9 | MQPCR 7 occ cccneeeerwrveres +3.3 
Minneapolis, Minn. 7,988,693 8,603,324 +7.7 174,018 181,079 44.1 | March 14 ......0ccesseceees +2.4 
Se: eae +6.1 
Moline-Rock Island 4,346,878 4,834,174 +11.2 100,170 $96,856 4-86.11) March 86 2... sesecccccisees +3.1 
a New Bedford, Mass, 1,817,396 1,841,294 +1.3 52,416 eT ee eg Se eee ee +1.8 
New Orleans, La. 10,257,028 11,015,430 4-7.4 239,592 SOR BAE Ae BE8 UL BOUEE OD onc cs ceccevsscavnas +2.9 
F . - ‘ New York, N. Y.. 32,008,672 36,082,691 +12.7 670,990 RS ae ee erate eae are ae +0.1 
Certain advertisers are learning of wastes which Brooklyn, N. Y. .. 4,021,650 3,918,537 —2.6 85,645 99.072 +15.7| April 25 ..............-..--. +4.6 
| Bee aan ee eee +3.4 
have cost them as much as $2 out of every $5 spent Norfolk, Va. .... 5,383,364 5,562,998 + 3.3 174,076 Tyee) “eee Fe OP gs hows 06 00%.55'%0 5% oS +8.3 
; Oakland, Calif. .. 4,157,601 4,314,681 43.8 122,489 ee ee DY ee eee +7.6 
in Los Angeles. Okla. City, Okla.. 5,856,669 6,341,241 +8.3 142,646 SOU BOR RED 1 Wee OB un cna c cio cccvscecscs +9.6 
Peoria, Ill. ...... 6,286,781 6,253,348 —0.5 162,519 PEE ORE. aad BR RD oko kgs we wes chen deswe +5.9 
These wastes result from the abnormal percentages Philadelphia, Pa.. 15,791,456 16,197,796 + 2.6 361,689 395,937 +9.5 act za its ug haben ater akc we cee ee Pity 
: ‘i ‘ Phoenix, Ariz. ... 4,195,349 4,277,910 +19 117,404 Ee game lh ssn lil dll lle ald dleldtat de dedi de : 
of extremely low buying power families which swell Pittsburgh, Pa... 13,435,774 12,933,038 —3.7 313,642 «320,418 «= +-2.2| JUMe 20 -----seeeeeeee sees +22.9 
| bessiiadl Portland, Oreg.... 5,923,732 6,641,312 412.1 169,932 OE RE 2S <> a lah dla i tel aha +8.9 
the circulation of some of the local newspapers. Providence, R. i.. 7,768,795 7,635,031 —1.7- 177,189 176,041 —0.6| JULY 4 -+---- eee re reece eee +303 
. ° Richmond, Va. .. 6,642,524 7,361,998 +10.8 206,486 218,190 +5.7 — = Make) ioe, Wray Ss Bei +9.8 
(Recent surveys indicate that actual percentages run — —nnel SEE ge + thon tkes en dvarseses +38 
. o7 Rochester, N. Y... 10,123,685 10,336,145  +2.1 252,284 269,688 +6.9 |IUIY 25 -----eereereceeeveens +8.5 
as high as 40 Jo.) ater peer cane. 098,388 6,266,550 Att: +oytt 140,220 0 7.1 Detailed figures for each of the 
ag P San Antonio, Tex. 3,189,993 $3,793,285 8.9 04,95 31,390 +25.2 cities measured is given in the tabu- 
. andy San Diego, Calif.. 7,328,866 7,858,692 +7.2 222,376 233,716 SE pes : 
Do you know whether your advertising in Los San Francisco, Cal, 8,044,917 8,822,315 +9.7 206,507 233°392 Pty lation which appears on this page. 
‘ A ” sate 
Angeles carries such a handicap? Poor sales results South Bend, Ind.. 4,734,660 4,969,278 +4.9 | 130,157 134,537 +34 een 
° ° ° 7 ° eo. : Spokane, Wash. .. 3,685,108 4,092,872 +11.1 96,306 108,24 3. ° 
in this rich market may hint at it; the Purline can St Louts, Mo. ... pained 10ateig0 “PAT «oseetSs | oaeealO Line WPA to Film Self 
, St. Paul, Minn. .. 6,771,708 7,400,516 +9.3 163,485 149,076 —8s.8 The Works Progress A i Ta- 
tell you the answer. Syracuse, N. Y... 6,942,603 7,144,237 +2.9 133,126 154,658 +162 tion has asked ag bids eo 
Line rate x 1 billion dollars Tacoma, Wash, .. 3,215,061 3,873,659 +20.5 92,806 114,996 +23.9|reel producers, in connection with 
PURLINE = . Tampa, Fla. ..... 3,719,942 3,391,530 —8.8 99,988 $3,748 —16.2| Proposed filming of motion pictures 
Purchasing power of readers epenese, Sat, Can. 13,202,416 12,642,558 —4.2 267,280 254,555 —4.8|of its activities in forest fire con- 
Washington, D. C. 20,583,921 23,068,863 +12.1 469,681 535,955 -+14.1/trol, road building development of 
- Worcester, Mass.. 7,215,101 7,314,603 1.4 166,455 85,85 omnih, aot . 
Apply the figures for the 5 newspapers 1 Los Youngstown, 0... 5,852,458 - 5,895,265 Hey 172,364 141558 = symphony orchestras, etc. 
Angeles to the Purline formula and you get this sig- Total... 465,582,603 490,243,756 6.3 11,107,532 12,706,196 > 8.5 
nificant picture: Purline rate I k El rip oe a ~~ i 
t M ° mer S. Ingle, formerly ass stant 
WME TIMES... ..<.0 5600000005 $0.65 Staley Makes Cube Starch| St. Regis,to Colton _| aavertising manager of Texas Blec 
Starch in cube form for house- St. Regis Hotel, New York, has ap-|tric Service Co., Fort Worth, has 
NEWSPAPER B......... Peay are . 1.89 wives has been placed on the market | pointed Wendell P. Colton Co., New| opened a commercial art business at 
NEWSPAPER © 1.37 by the A. E. Staley Manufacturing | York. Samuel Lanahan is account] 108% E. Sixth St., specializing in silk 
y ee ee ee ee ee eee . . Co., Decatur, Il. executive. screen process work. 


NEWSPAPER D.............0- 066+ . er oar 
ky Sere . 1.37 


As this comparison indicates, every 65 cents in- 
vested in The Times promises as great a return as 
$1.27 spent in the next most effective Los Angeles 
newspaper. Thus the Purline proves mathematically 
what most Los Angeles advertisers have learned 
through long experience: Advertising in The Times 
not only costs less per line, it assures far greater 
results. 

For further Purline data, or for 
help with your merchandising in 
Southern California, write The 
Times. Or call Williams, Lawrence 
& Cresmer, New York, Chicago, De- 
troit or San Francisco. 


Los Anaeles Times 
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ORIGINAL BAB) 


f th 
_ CLAPP ST ann VEGET 
age. 
; the 
Typical advertisement Bea 
Clapp’s Baby F oods se 
nistra- 
news 
with 
ctures 
> con- ° 
nt of On Diapers 
“Your Group tops our list as low- 
cost producer...Our experience 
istant affords a nice confirmation of your 
=. story of high concentration among 
ess at younger married women.” 
in silk 
Name on request 


On Infants’ Wear 


“Your Group was No. ONE on 
our list of 16 magazines for both 
infants and Maternity Depart- 


ts. 
Name on request 


On Prepared 
Baby Foods 


‘Your Group is among the first 
Iree in low inquiry cost on our 
‘st of thirteen leading maga- 
zines, including all six women’s 
service books.” 


Name on request 


deal 


ay 4 
i 


“This year we're 
using Macfadden 


Women’s Group 
on both of our 
baby lists..... 


both Johnson Baby Powder 
and Clapp’s Baby Foods... 


...we consider the Macfadden Women’s 
Group our outstanding mass magazine 
sales builder for baby appeal products.” 


ache 


Director of Merchandising 
JOHNSON & JOHNSON 
Pres. HAROLD H. CLAPP, Inc. 
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aby Powder Series 


One Of Four 


H. W. Roden has been buying 
magazine space for a good 
many years; currently his com- 
bined lists total sixteen maga- 
zines but... 


Only four national women’s 
magazines carry both baby 
schedules ... Macfadden 
Women's Group, the Ladies’ 
Home Journal, McCall's, and 
Good Housekeeping are the 
select four enjoying both John- 
son Baby Powder and Clapp 
Baby Food schedules. 


Take a leaf from Roden’s book; 
the Macfadden Women’s 
Group is a “comer”; today’s 
outstanding mass magazine 
circulation buy. Put it to work 
for you with maximum sched- 
ules. 
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TODAY’S OUTSTANDING 


mass magazine 
circulation buy 


2,387,260 NET PAID 
Ist QUARTER 1936 


TIME-TESTED 
CIRCULATION 
GROWTH 


The Macfadden Women’s Group is 
chalking up the most remarkable 
circulation gains of any mass maga- 
zines in the last ten years. We gained 
833,000 net paid circulation in the 
last five Publishers’ Statement peri- 
ods —five consecutive gains. And 
still gaining; our net paid for the 
first quarter of 1936 is 2,387,260, 
an 18.6% gain! 374,401, net paid 
gain over the first quarter of 1935. 


Ry a eA ee ee Set ARE aim. ° GRR yy. 
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Black Box Photo 


YOUNGER 
MARRIED 
WOMEN 


The salt of the earth for many ad- 
vertisers! These women buy for 
growing families, enlarging homes, 
they are open to suggestion, recept- 
ive to the advertisers’ message. Our 
Group consists of five magazines 
akin in editorial policy, offering a 
concentration of married women in 
the younger age brackets. You reach 
more women under 35 thru our 
Group than thru any other. leading 
magazine medium. 


47.2% ADGAIN 22's | 
FIRST SIX MONTHS 1936 1936 & 


FIRST SIX MONTHS 1935 4 


2 SS RE 


28 Pages 
Jan.—July 
1934 


LEADS IN 
ADVERTISING 
GAINS 


Advertising gains indicate growing 
advertiser appreciation of pulling 
power! Our Group leads the entire 
magazine field in percentage of 
total advertising gains, (lst six 
months of 1936). Our leadership 
in Pages of Advertising gained is 
equally impressive; 68 pages ahead 
of 1935, by far the largest increase 
of any Group, Women’s or General 
monthly magazine. 


MACFADDEN Mies 


TRUE ROMANCES = LOVE & ROMANCE + MOVIE MIRROR 
TRUE EXPERIENCES - RADIO MIRROR 


She Okiginal Dene Keomances Gf Croup 


GROUP 


NET PAID Ist QUARTER 1936: 2,387,260 * 90% NEWSSTAND 
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ADVERTISING AGE 
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MAKING LIFE SIMPLER FOR RADIO FANS 


Furniture and radio manufacturers are working together to put receiving sets 
where they can be operated conveniently. This chair was shown at the recent 
furniture market in Chicago. 


Salesmen Hear 
Testimonials 
Via Telephone 


Chicago, July 29.—Stressing a 
vigorous continuation of sales and 
promotional! efforts for the next six 
months, the final sales conference in 
a series of three staged by Abbott 
Laboratories, North Chicago, was to 
be held in San Francisco, Saturday 
Aug. 1. 

A feature of the previous sales 
meetings in Chicago and New York 
was the use of a telephone conver- 
sation with a druggist in each area 
which was broadcast through ampli¢ 
fying equipment with the druggist 
telling why he prefers Abbott prod- 
ucts in his prescription department. 

Advertising plans outlined at the 
meetings included use of medical and 
drug journals and direct mail. Re- 
ports of sales for the first six months 
showed a 20.5 per cent increase over 
the same period last year. 

New products being developed also 
were outlined at the meeting by 
members of the scientific staff and 
research department. 

R. E. Horn, general sales manager, 
presided at the meetings with E. H. 


Ravenscroft, chairman; S. DeWitt 
Clough, president; R. M. Cain, vice- 
president, and other executives pre- 
senting the sales, advertising and 
promotional outline for the coming 
six months. 


McGraw-Hill Account 
to Lord & Thomas 


McGraw-Hill Publishing Co., New 
York, has assigned its advertising ac- 
count to Lord & Thomas, New York. 
Edgar Kobak, vice-president of Lord 
& Thomas, will be account executive. 

Mr. Kobak was for many years 
vice-president and general _ sales 
manager of McGraw-Hill. 


Ryko Names Agency 


Ryko Products, Inc., Atlanta, scalp 
and skin preparations, and Ryko 
shampoo, has appointed Atherton & 
Currier, New York, for a campaign 
in newspapers. 


Erdody with WBS 


Leo Erdody, violinist, arranger and 
conductor, has been appointed gen- 
eral musical supervisor of World 
Broadcasting System, New York. 


Gossard Names Kay 


J. Roland Kay, Inc., Chicago, has 
been appointed by H. W. Gossard 
Co., Chicago, corsets and foundation 
garments. 


Magazine Homes 


Promoted by G-E 


General Electric Home Bureau, 
Schenectady, N. Y., has published in 
a single pamphlet outstanding de- 
signs of medium priced homes pre- 
pared by ten home and women’s 
magazines. All of the designs have 
appeared or will, as part of the “New 


American” home building program 
sponsored by G-E. 
The magazines represented are 


American Home, Better Homes and 
Gardens, Collier's, Good Housekeep- 
ing, House and Garden, House Beau- 
tiful, Ladies’ Home Journal, McCall's, 
and Pictorial Revieto. 


Buffalo Lists Books 


The Buffalo public library has pre- 
pared a list of books for persons in- 
terested in advertising. Members of 
the Buffalo Advertising Club con- 
tributed to the number of books. 


Ketcham to Magazine 


A. R. Ketcham, Jr., has been ap- 
pointed advertising director of Junior 
League Magazine, New York. He 
was recently with the Ralph H. 
Jones Company. 


Plan Columbus Tourney 


Columbus, O., Advertising Club will 
hold a golf tournament and picnic 
in August. The annual country club 
dance was held July 11. 


WISCONSIN FAIR 
TRADE ACT TEST 
RULING AWAITED 


Similar Actions Planned on 
New Ohio Law 


Columbus, O., July 29.—With deci- 
sion on a test case involving the Wis- 
consin fair trade practice act ex- 
pected Aug. 10, attention was focused 
today on probability of tests of the 
similar Ohio measure. 

The Wisconsin test case was 
brought in Circuit Court by Weco 
Products Company against the Reed 
Drug Company seeking to recover 
damages for alleged failure to ad- 
here to contractual minimum prices. 

The recently-enacted Ohio law will 
be tested in the near future by a 
series of similar suits now being 
prepared, according to George Sheri- 
dan, executive secretary of the Ohio 
Council of Retail Merchants. 


Laws Are Similar 


The Ohio and Wisconsin laws are 
similar to those passed in 12 other 
states including California, New 
York, New Jersey, Pennsylvania and 
Illinois. 

In New York, the State Supreme 
Court held the law unconstitutional 
while the Illinois and California acts 
have been upheld by state courts. 
The California law has been appealed 
to the United States Supreme Court 
With a decision expected early this 
fall. 

Mr. Sheridan said three test suits 
involving the Ohio law are being 
Prepared in Cleveland, Toledo and 
Columbus. Meantime, Alfred A. Ben- 
esch, state commerce director, at- 
tacked the law as “discriminatory.” 

He also pointed out that the law 
Provides for no enforcement by any 
State department but outlines merely 
that action may be started by any 
dividual believing himself dam- 
aged as the result of failure to abide 


by the terms of a particular con- 
tract. 


Protection for Advertisers 


Under the act signers as well as 
lon-signers of contracts with manu- 
facturers and wholesalers are bound. 

he laws are designed to halt the 
offering of nationally advertised prod- 
Ucts as “bait” merchandise. 

The law stipulates that, “Whoever 
knowingly and willingly advertises. 


offers for sale or sells any com- 
modity for less than the minimum 
price stipulated in any contract en- 
tered into pursuant with the provi- 
sions of this act, whether the said 
person so advertising, offering for 
sale or selling such a commodity is 
or is not a party to such contract, 
shall be deemed guilty of engaging 
in unfair competition and unfair 
trade practices and is actionable at 
the suit of any person damaged 
thereby.” 


Cites Contract Rights 


Mr. Benesch claimed this provision 
is unconstitutional in that it deprives 
the individual of right to contract. 

To conform with the intra-state 
character of the laws, a number of 
manufacturers have set up state 
selling organizations. The general 
practice, however, has been to “do- 
mesticate” the manufacturer. 

In this case the manufacturer 
qualifies for distribution within the 
state, subject to general profit taxes 
or other state regulations, without. 
setting up individual state selling 
corporations. 

The so-called fair trade practice 
acts are separate and distinct from 
the anti-price discrimination acts 
passed in several states which em- 
body largely the intent of the Pat- 
man-Robinson act. 


Walter C. Krause Now 
with Lord & Thomas 


Walter C. Krause has joined Lord 
& Thomas, New York, in an execu- 
tive capacity. He was for 17 years 
with the Ralph H. Jones Company 
as a vice-president and director. 

Lord & Thomas have also added 
James G. Rogers, Jr., as account 
manager for Lucky Strike cigarettes. 
He was formerly with Benton & 
Bowles. Miss Helen Watier is a re- 
cent addition to the copy department. 
She has been with Campbell-Ewald 
Company, Detroit. 


Frank to Agency 


Ben Frank has joined Bachen- 
heimer-Dundes, Inc., New York, as 
account executive and secretary of 
the agency, which will become Bach- 
enheimer-Dundes-Frank, Inc., Aug. 1. 
He was.formerly with the New York 
World-Telegram. 


“Press” Issues Special 

Cleveland Press, Scripps-Howard 
paper, issued a 26-page special edition 
July 21 to commemorate the 140th 
anniversary of the founding of Cleve- 
land and the centennial as a char- 
tered city. 


Livingstone to CBS 


George Livingstone, editorial as- 
sistant on Radio Guide, will become 
assistant to Frank Rand, Western 
publicity director of Columbia Broad- 
casting System, Chicago, Aug. 10. 


WEAN PROVIDENCE, R. I. 


WMAS SPRINGFIELD, MASS. 


WNBH NEW BEDFORD, MASS. 


WNAC BOSTON, MASS. 


WICC BRIDGEPORT, CONN. 


WFEA MANCHESTER, N. H. 


The 
NEW YANKEE NETWORK 


WTIC 


WTAG 


WCSH 
WLBZ 
WSAR 


WLLH 


=x 


HARTFORD, CONN. 
WORCESTER, MASS. 
PORTLAND, MAINE 
BANGOR, MAINE 


FALL RIVER, MASS. 


LOWELL, MASS. 


WATR WATERBURY, CONN. 


We are now accepting definite orders for preferred time 


for Fall. For available time and rates write, phone or wire 


New York ° 


Chicago * 


Detroit 


THE YANKEE NETWORK, INCORPORATED 
21 BROOKLINE AVE., BOSTON 


or the office of EDWARD PETRY & CO., INC., nearest you— 


* San Francisco 
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ADVERTISING AGE 


August 3, 1936 


John D. Schuman, new space 
buyer for Erwin, Wasey & Co., 
Chicago. 


PREDICTS GAIN 
OF 5 BILLIONS 
IN U.S. INCOME 


Department of Commerce 
Measures Advances 


Washington, D. C., July 29.—A five 
billion dollar increase in national 
“income produced” during the cur. 
rent year was forecast by the United 
States Department of Commerce co 
incident with issuance of national in. 
come figures for 1935. 

Income produced showed increases 
for 1935 in each of 12 major indus 
trial groups, with gains of 10 pe: 
cent or more in the construction. 
manufacturing, finance, agriculture 
and service industries. 

Compensation to all employes rose 
more than 7 per cent to 70 per cent 
of the 1929 peak. 

Dividends rose 11 per cent. 

Agriculture’s share of the national 
income reached a new high in 1935 
of 9.1 per cent, compared with 8.9 
per cent in 1935 and 5.9 per cent in 
1932. 


Definition of Income 


The report defines national income 
produced as “the net value of goods 
and services rendered, less the value 
of the stock of goods in the form of 
raw materials and capital equipment 
which has been consumed in pro- 
cesses of production.” 

On the other side of the ledger, 
“national income paid out’ includes 
salaries, interest, dividends, entre- 
preneurial withdrawals and net rents 
and royalties for these services. 

While income paid out for 1935 
still was greater than income pro- 
duced, the report emphasizes the 
marked lessening of this gap during 
the last three years, with indications 
that 1936 will find income produced 
preponderant for the first time since 
1929. 

Big Gains in 1935 


The actual jump in income pro- 
duced for 1935, according to the re- 


port, was 4.6 billion dollars. Income 
paid out increased 3.4 billion dollars. 
reducing the difference from 1.8 bil 
lion dollars in 1934 to 0.6 billion 
dollars for last year. 

Further significance is given this 
figure by presentation of the 1932 
totals which showed a disparity of 
nearly 9 billion dollars between in 
come produced and paid out. 

“Although part of this sharp re- 
duction in negative business savings 
since 1932,” the report states, “is due 
to increased valuation of inventories 
as a result of advance in prices, 
nevertheless the change reflects not 
only the basic improvement which 
has occurred during that period but 
also serves to indicate an early re 
turn to the point where business 


establishments of the country will, 
as an aggregate. be able not only to 
pay dividends, but to enjoy positive 
business savings.” 

The report also points out that the 
3.4 billion dollar rise in national in- 
come paid out in 1935 brought the 
total to 68 per cent of the 1929 peak 
and marked an increase of 19 per 
cent over the low 1933 mark. 


Workers’ Income Increases 


Of the total national income paid 
out in 1935, the report shows, more 
than 67 per cent was distributed as 
compensation for labor services in 
the form of salaries, wages and other 
labor payments. 

Average income of full-time em- 
ployes dropped from $1,466 in 1929, 


according to the report, to $1,097 in 
1933, a decline of 25 per cent, but 
rose to $1,201 in 1935 for a recovery 
of 28 per cent. 

“In those industries for which 
salaries and wages can be segre- 
gated,” the report adds, “wages in 
creased 13 per cent in 1935 while 
salaries increased only 5 per cent.” 

While dividend payments in 1935 
were only 47 per cent of the 1929 
total they represented an increase 
of 30 per cent over the 1933 low, the 
Department of Commerce reports. 


Share of Agriculture 


Agriculture’s share of the national] 
income, reaching a high of 9.1 per 
cent against 8.9 per cent in 1929, 
featured the classification reports but 


manufacturing also staged a come- 
back to 21.4 per cent last year com- 
pared with 23.8 per cent in 1929 and 
14.2 per cent at the 1932 low point. 

With 1929 total income produced 
figures as a base, the 1935 percent- 
ages ranged from 30 per cent in the 
construction classification and 47 per 
cent in mining to 72 per cent in the 
communications industry and 74 per 
cent in the electric light and power 
and manufactured-gas industry. 

The Department of Commerce also 
announced that a new volume en- 
titled “National Income in the United 
States, 1929-35” will be issued in a 
few weeks presenting income esti- 
mates in detail and discussing, “con- 
cepts, scope, limitations and sources 
and methods of the estimates.” 


“Playbill” Ups Ryerson; 
Adds Weed and Elliot: 


Albert O. Ryerson has been ap. 
pointed Western sales manager of 
the New York Theatre Program Cor. 
poration, publisher of The Playbill. 
He has represented the company for 
six years in the East. 

R. Merlin Weed, formerly with 
The Pathfinder and William H. E)- 
liott, New York Evening Journal, 
have been added to the New York 
staff. 


Feldstein Appointed 
Harry Feldstein has been appointed 
advertising manager, Keystone Ad. 
justable Cap Corporation, Philade!- 
phia. He was formerly in the adver- 
tising department of Lit Bros. de- 
partment store. 
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s. Roland Hall Takes 
: Control of N. Y. School 


s. Roland Hall has acquired con- 
trol of the Paine School, New York, 
a business school. He has resigned 
from the National Good Will Guild, 
successors to the Goodwin Plan. 

Mr. Hall was with International 
correspondence Schools, Scranton, 
: pa., for many years, and has con- 
ducted advertising courses at col- 
jeges. He has changed the name of 
the school to Paine-Hall. 


: Sill, Caron with Aarons 


With the addition of Jerome Sill, 
Harold Aarons, Inc., Detroit agency, 
has become Aarons, Sill & Co. Mr. 
Sill was copy chief of C. E. Rickerd 
Advertising Agency. John H. Caron 
has become a member of the firm. 


Three Pick Wald 


S. Wald Advertising Agency, New 
York, has been appointed by Ameri- 
can Distributors Cosmetics, New 
Haven, which will use newspapers 
and movie magazines; Oriental Prod- 
ucts Co., New York, mail order 
papers; and Ti’ebo Arch Supporter, 
New York, newspapers. 


Hicks Appointed 
Miami Tribune has appointed Jay 
D. Hicks national advertising man- 
ager. He was formerly with the 
Miami Herald. 


Richardson Moves 
Charles O. Richardson has joined 
Good Housekeeping, New York. He 
has been with The Saturday Evening 
Post for a number of years. 


New Publicity Firm 


Kermit K. Schafer and William 
Slater have become associated as 
public relations counsel, with offices 
in the RKO building, New York. Mr. 
Schafer was formerly in radio broad- 
casting, and Mr. Slater in motion pic- 
ture work. 


WNAC Celebrates 14th 


WNAC, Boston, celebrated the 14th 
anniversary of its establishment on 
July 31. Unique matches were dis- 
tributed as mementos. 


Edelson Moves 


Edelson Organization, Chicago, for- 
eign language advertising representa- 
tive, has moved from 140 N. Dear- 
born St., to 32 W. Randolph St., effec- 
tive Aug. 1. 


FARM EXPERTS 
SEE CONTINUED 
BUSINESS RISE 


Recent Rains, Higher Prices 
Bolster Prospects 


Chicago, July 29.— Continued im- 
provement in business for manufac- 
turers catering to rural markets is 
indicated by reports made this week 
by farm experts to ADVERTISING AGE 
Recent rains over Western Penn- 
sylvania and much of Ohio revived 
crops and improved the outlook of 
that section materially, according to 
M. C. Gilpin, editor of Pennsylvanio 
Farmer. 

With early spring rains raising 
the water table in the state higher 
than for years, he said, wheat and 
barley crops were good. In the larg- 
est corn producing sections corn is 
tasseling and from the present out- 
look will be an average or better 
crop. 

Cites Rising Prices 


“The farmers in this state,” he 
said, “feed their forage crops, sell 
wheat, livestock and dairy products, 
hence are in a position to gain from 
advancing prices. Milk has advanced 
recently, grain is high, livestock and 


4 wool bring good prices, and poultry 
miand egg quotations are favorable. 


Small fruits and truck crops have 
brought higher prices than for years, 
though production was not large. 
“For these reasons the business 
outlook for our farmers is good when 
compared with earlier this year. It 
is better than this time last year.” 
Raymond Gilkeson, managing edi- 
tor of Kansas Farmer, said the in- 
come of the Kansas farmers has been 
diminished little by the drouth. 
“The corn crop has been hurt 
somewhat by grasshoppers and lack 
of rain but drouth damage has been 
localized, compared with 1934,” he 
commented. “Certain sections of 
Kansas have had sufficient rainfall 
to tide the corn over. Although the 
corn outlook is not as bright as be- 
fore the drouth, given normal 
weather during the rest of the grow- 
ing season, Kansas should produce 
as much corn as in 1935—34,000,000 
bushels.” 


$131,000,000 Wheat Income 


With a $131,000,000 wheat crop 
compared with $54,000,000 last year, 
he said, Kansas farmers’ income will 


iibe the best since 1931. 


Ray Yarnell, 
Farmer, declared: 

“It seems entirely possible, despite 
the drouth, that total agricultural in- 


editor, Capper’s 


me |come, including delayed and current 


benefit payments, will approximate 
and may exceed that of last year, 


i|which amounted to around 7 billion 


Ae dollars. 


“This is possible, although drouth 
damage is estimated at a billion dol- 
lars, because of better prices of farm 
products paid and in prospect; be- 
cause of a winter wheat crop, already 
harvested, of more than 500 million 
bushels and the prospect of about 100 
million bushels of spring wheat; be- 
cause of early production of many 
minor crops such as potatoes and 
truck, that commanded good prices; 
because of excellent pasture and hay 
crops before the drouth started and 
consequently high prices; because of 
excellent production of dairy and 
poultry products at advancing prices; 
because of payment of deferred 1935 
benefit payments held up by the Su- 
preme Court decision and now being 
liquidated, and benefit payments to 
be made this year in connection with 
the erosion control program.” 

Lester Cole, manager and editor 
of The Montana Farmer, said that 
while the Eastern part of Montana 
has suffered seriously from the 
drouth, a considerable portion of this 
area has been long considered sub- 
marginal land, and through the 
Works Progress Administration’s 
drouth area program a “good many 


of the farmers in this submarginal 
territory will actually receive more 
cash this fall and winter through 
the $65 a month WPA wage than 
they have had for a number of 
years.” 

“Crops in the central area,” he 
continued, “range from poor to fairly 
geod, while Western Montana is en- 
joying splendid crop production. 


Many Farms Irrigated 


“Another thing that must be kept 
in mind in considering the crop 
situation in Montana is that fully 
30 per cent of our farmers are on 
irrigated land. These farmers actu- 
ally benefit from a drouth because of 
exceptionally good prices.” 

All crops are heavy in California 
except almonds and apricots, which 
were damaged slightly by early 
frosts, according to Jack Klein, asso- 
ciate editor of California Cultivator. 
“Walnuts will not be quite as 
heavy as last season, when we had a 
record crop,” he said. “Citrus is 
good and prices have been high. The 
only district affected by lack of rain- 
fall has been the range in the South- 
ern counties which is somewhat dry 
due to a little less than normal win- 
ter rainfall. However, there is plenty 
of pasture and alfalfa available so 
that cattle can be carried along in 
good shape.” 

He pointed out that prices for 
farm crops have been better than for 
several years. 

Among high returns to California 
farmers, he pointed to the lamb and 
wool crop which brought approxi- 
mately $16,000,000 or more than 20 
Per cent above that for last year. 

Milon Grinnell, managing editor 
of Michigan Farmer, said that while 
Michigan crops generally are suffer- 
ing from dry weather, there is no 
severe damage and recent rains have 
stimulated crops. As the leading 
state in alfalfa acreage, Michigan, he 
said, is in excellent position in re- 
gard to livestock. 

“Because of Michigan's greatly di- 
versified farming program,” he added, 
“I believe it is in a more favorable 
position than almost any other state 
in the union.” 


Cotton Prospects Good 


J. E. Stanford, editor of the South- 
ern Agriculturist, said that farming 
conditions throughout the South are 
much improved as compared with 15 
to 30 days ago. Much of the early 
feed acreage will make normal 
yields, and prospects are exception- 
ally bright for late food and feed 
crops. 

“Indications are that the cotton 
crop will be near normal,” he as- 
serted. “We feel highly optimistic 
and think business is going to be 
good this fall and winter. 

Alexander Nunn, associate editor 
of Progressive Farmer and Southern 


(Continued on Page 24) 


Carroll Leaves 


Indianapolis News 


Frank T. Carroll has resigned as 
business manager of the Indianapolis 
News to become part owner of a small 
town daily. 

Mr. Carroll has served the News 
since 1914, with the exception of sev- 
eral years with Scripps-Howard. 
He served four terms as president of 
the Newspaper Advertising Execu- 
tives Association. 


Fellows to Head 


Boston Station 


Harold E. Fellows has been ap- 
pointed president and general man- 
ager of WEEI, Boston, which has 
been leased by Columbia Broadcast- 
ing System, effective Aug. 16. 

Mr. Fellows has been commercial 
manager of the station since 1932. 
He organized one of the first agency 
radio departments in Boston for the 
Harry M. Frost Advertising Agency. 


Metcalf Appointed 


Johnson & Bassett, Inc., Worces- 
ter, Mass., manufacturer of mule 
spinning machinery, has appointed 
George T. Metcalf, Providence, R. I. 
Textile World and direct mail will 
be used. 


King to Paper Maker 


Richard E. King has been ap 
pointed advertising and sales pro- 
motion manager of A. M. Collins Mfg. 
Co., Philadelphia, succeeding Frank 


J. Clifford. 
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Sales Taxes Hit Advertising 


The decision of the William Wrig- 
ley, Jr., Company to withdraw its ad- 
vertising from Kentucky, as a result 
of falling sales due to the application 
of a one-cent sales tax on five-cent 
confections, is highly significant of 
the results of ill-planned sales taxes 
now being applied in so many states. 

The dislocation of business, especi- 
ally on convenience items, many of 
which are purchased on impulse, re- 
sulting from the application of an ex- 
cessive sales tax is far more impor- 
tant than legislators are likely to 
realize. Taxation is seldom scientific, 
and even the effort to apply no larger 
taxes than the traffic will bear is not 
often guided by practical merchandis- 
ing experience. The result may be 
taxation which is destructive of busi- 
ness and therefore dries up the 
source of the expected revenue. 

Sales taxes are in effect in so many 
states and affect the use of advertis- 
ing so directly that advertising in- 
terests might well undertake a na- 
tional survey to determine the effect 
upon business and advertising of the 
application of these imposts upon con- 
sumption. At the same time, it 
should be possible to determine the 
point at which such taxes become 
discouraging to the point of being 
prohibitive. The reduction in Wrigley 
sales in Kentucky indicates that con- 


sumption may easily be reduced or 
even destroyed if the tax, in the 
opinion of the consumer, is out of 
proportion to the normal cost of the 
product. 

A one-cent tax on a five-cent item, 
amounting to 20 per cent, is obvi- 
ously unreasonable. Sales taxes of 
2 or 3 per cent are considered as high 
as can reasonably be levied, especi- 
ally where necessities, such as food 
and clothing, are included. Higher 
sales taxes on gasoline have ap- 
parently not reduced consumption, 
and perhaps the favorable experience 
of states which have developed im- 
portant revenues from this source 
has misled them as to the willingness 
and ability of the public to pay con- 
sumption taxes on other items as 
well. 

Improving business and increased 
employment should reduce the bur- 
den of relief. Many states are using 
sales taxes as a means of obtaining 
funds for the relief of unemployment. 
They should be plainly labeled as 
emergency operations, and in the in- 
terest of business and the consumer 
should be reduced or eliminated at 
the earliest possible moment. 

Advertising has a direct and im- 
mediate interest in doing its part to 
remedy abuses of the power of the 
states to levy taxes on consumption. 


Creating New Advertisers 


Comparatively few outside of the 
immediate fields affected realize the 
extent or importance of the work 
which is being done by business pub- 
lications in creating new advertisers. 
While most of the advertising stimu- 
lated through dealer papers is in 
the local field, the development of 
greater appreciation of the value of 
advertising on the part of merchants 
and distributors of course helps all 
types of advertisers. 

Automatic Heat and Air Condition- 
ing provides an interesting example 
in its current campaign, ‘‘Cease Fir- 
ing by Hand.” This campaign is for 
the purpose of providing dealers in 
the field of automatic coal stoking 
and oil and gas heating with public- 
ity material, including newspaper ad- 
vertisements, sales letters, stickers, 
etc., which they can use locally as a 
means ef stimulating the interest of 
consumers in automatic heating 
service, 

In the newspaper advertisements 
suggested for use by dealers, the copy 


deals with the general subject of au- 
tomatic heating, and provides space 
for advertising the specific products 
handled by each dealer. Electrotypes 
of the advertisements are supplied to 
dealers at nominal cost, and the de- 
mand has already demonstrated that 
many new advertisers will be created 
in this field. 

National Real Estate Journal has 
recently published a book, ‘Success: 
ful Real Estate Advertising,’ based 
on material which has appeared in 
this magazine, and the demand for 
the book indicates the interest which 
has been aroused in increased use of 
advertising by real estate and build- 
ing interests. This situation is of 
course emphasized by the current im- 
provement in the building construc- 
tion industry. 

Promotion of advertising in trade 
fields is bound to make the manufac- 
turer’s advertising more acceptable 
and useful to retail merchants han- 
dling his products. 


THE SALESMAN FINDS AN OPENING 


—Chicago Herald and Examiner 


“Ah, not nervy enough to slam the door in my face! You need our 
Gusto nerve tonic!" 


Voice of the Advertiser 


PLENTY OF ATTENTION VALUE HERE 


i : 


But some claim lady strikes a sour note. 


Wants to Know 


To the Editor: As a reader of Ap- 
VERTISING AGE and a beginner in the 
advertising field, I am curious to 
know what the latest Chesterfield 
poster is all about. 

I can’t for the life of me get the 
point of it, neither can a score of 
my friends. Perhaps you or some of 
your readers will be kind enough to 
enlighten me. 

J. C., HiLpesranp, 
Red Lion, Pa. 
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Definition Wanted 
To the Editor: Several of those 
golden moments were lost in our of- 
fice this morning in a discussion of 
“merchandising” and “marketing.” 
Webster really didn’t help much, 
so I’m turning to you. 


E. B. Howe, 
Gillette Publishing Co., 
Chicago. 
, = 


Stanton Looks Back 


To the Editor: Many of my old 
friends in the advertising business 
took note of my recent 87th birthday. 

Of course, I am still interested in 
the great business of advertising and 
I should have liked to have attended 
the 25th Anniversary of the “Truth 
in Advertising’ convention in Bos- 
ton—and especially to meet the “old 
timers’”—Sam Dobbs, Herbert S. 
Houston, Dr. George Coleman, Merle 
Sidener, Lewellyn Pratt, O. C. Harn, 
Henry B. Humphrey, Frank Black— 
and the younger crowd, too. 

I think it was in 1906 Tom Palmer 
organized the first advertising con- 
vention in St. Louis and the greatest 
of all conventions in St. Louis in 
1917 headed by my great and good 
friend Herbert S. Houston. It was the 
war time convention and it was there 


that advertising proved its great 
worth in war time even more than 
in peace. 

The addresses of Senator Johnson 
of California, Festus J. Wade, the 
great St. Louis banker, Secretary of 
the Treasurer Wm. Gibbs McAdoo, 
Thomas E. Wilson of Chicago and Her- 
bert S. Houston were outstanding. I 
believe we elected Wm. C. D’Arcy 
president to succeed H. S. Houston 
and he carried on well. 


R. T. (Dab) STANTON, 
Birmingham, Ala. 
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Robinson-Patman 

To the Editor: We handle the ac- 
count of a client that manufactures 
breakfast foods. It has been their 
custom to assist the private dealer 
using their products by paying a 
certain sum of money when their 
cereal food is advertised in the 
general advertisement of the grocer 
or dealer. In other words, if the 
grocer devoted a space of about 2x3 
inches in his general advertisement 
to the manufacturer’s cereal, the 
manufacturer would pay a _ propor- 
tionate share of the cost of total 
space used. 

Now here is our question: Since 
the Robinson-Patman act has been 
passed, will our client be compelled 
to stop this kind of assistance? 

A. G. CaRLson, 
Carlson Advertising 
Agency, Pittsburgh. 
* + F 
Swing to Right 

To the Editor: A classified adver- 
tisement in the Boston Herald of 
July 24 shows that the Truth in Ad- 
vertising movement is swinging far 
to the right here in Boston. It said: 

“Position wanted—chauffeur. Worst 
driver in the state; careless and 


sloppy looking; know nothing about 
cars; generally useless around ap 
estate; terrible references. For fur. 
ther unreliable information E 820.” 
Cart C. STUETZEL, 
Watson & Stuetzel, Boston. 
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Radio Salesmen Are 
Underpaid, Says One 


To the Editor: I am one of your 
subscribers, and you'll understand 
why I don’t sign my name to this 
letter. 

The question is this: Who makes 
the money in radio stations? One 
answer is all I know, and it’s neg 
ative—the salesmen do not. 

Take, for instance, a station | 
know of. It’s affiliated with one of 
the great networks. It has a na. 
tional representative; therefore sta. 
tion salesmen cannot sell national 
business. That ends that. 

Salesmen on this outlet work on 
straight commission. They are al- 
lowed a small drawing account 
against such commissions, but it’s 
just too bad if their business does 
not warrant the drawing account. 
They are not carried over a few 
weeks. The best paid man on the 
force draws a fifty dollar check 
weekly; the worst gets nothing, al- 
though he must do just as much 
promotion and good-will among the 
advertising agencies as anybody else. 

Now, the selling is done by a reg- 
ular commercial force of a sales man- 
ager, four salesmen and a promotion 
man who also sells. Is that enough 
for a 1,000 watt station? No; there 
are at least four free lance artists 
who are allowed to bring business 
in, and some agencies do their busi- 
ness direct with the station. There 
are the usual arguments to over- 
come, regarding whose prospect it is, 
and all that sore of thing. 

How can anybody make a living 
out of a situation like this one? In 
any other business there would be 
not more than three men to sell the 
output and they would be protected 
in their territory. They would get 
either a good salary or expense ac- 
count, and the company would insist 
that they keep up appearances, eat 
and live properly, be greeted with 
cheery “good mornings” and get an 
opportunity to talk matters ever at 
round table discussions. 

Yet in a highly specialized busi- 
ness such as radio broadcasting, 
where there is stiff competition, with 
no samples to show, no catalogs, bad 
blood to live down, arguments to 
settle, buck passing, checking and 
double checking, and when a contract 
is finally won, yards of red tape to 
cut to clear the time, a salesman is 
the poorest paid of the commercial 
department, in most cases getting 
less than bookkeepers and_ secre- 
taries to managers. The station’s 
good-will contact with the outside 
world gets a hook without any bait. 

Mr. Editor, if you know the an- 
swer to this riddle, please print it 
in bold type in your next issue. 

SALESMAN. 
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Poor Strategy? 

To the Editor: ApverTisinc AGE 
recently reported a contest spon- 
sored by a California newspaper in 
which winners were given trips to 
Alaska and Hawaii. 

So many of us here in the Middle 
West have been looking forward to 
vacations in California that it is diffi- 
cult to understand why a California 
newspaper should offer trips to other 
points in a contest designed to pro- 
mote trading at home. 

Perhaps we should offer a case of 
soda pop for the best sales on our 
competitive product, Kool-Aid. 

Lee A. RICHMOND, 
Perkins Products Co., Chicago. 
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Happy Choice 

To the Editor: Permit me to join 
with thousands of other advertising 
people in congratulating you on your 
promotion at the A. F. A. convention 
in Boston. 

While your idea was not brand 
new, it is always good and your 
selection of the young ladies to pass 
out your publication was perfect. 

Harvey B. YOunNG, 

Advertising Director, The Colum- 


bus Dispatch, Columbus, O. 
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NATIONAL 


FARM 
MEDIA 
GAIN 
‘865,000. 


These six national farm magazines 
recorded this remarkable gain for 
the first seven months of 1936. 
Farm Journal led in increased 
dollar revenue . 
space (pages or lineage) ... and gains 


in thirteen major classifications. 


Four things may be given credit for 
this remarkable record: The 4-Day 
Writer-to-Reader service; a news and 
editorial timeliness made _ possible 
by this faster schedule; increased 
reader interest measured by a 
circulation gain of more than 
100,000 in nine months (now 
1,210,000); and reader response 
that advertisers and agencies 


have been quick to recognize. 


Anchen... 


Publisher 


FARM JOURNAL -— 


. in increased 


Farm Journal leads in 
Total Advertising Gains 


Dollars Pages Lineage 
1. FARM JOURNAL $217,689 79.5 32,435 
2nd Publication 194,907 61.0 27,479 
3rd 7 165,792 38.4 26,112 
4th 151,294 61.0 27,469 
5th 85,972 36.9 25,115 
6th 49,926 13.6 9,248 


Leads in 


Display Advertising Gains 


1. FARM JOURNAL $207,363 74.4 30,616 
2nd Publication 189,386 58.3 26,226 
3rd ad 152,317 35.2 23,917 
4th 149,457 59.8 26,943 
Sth 76,151 32.8 22,314 
6th 45,310 11.8 8,024 


Largest Gain in 13 Classifications 


agricultural equipment & supplies 
livestock, poultry, feeds, equipment 
dairy equipment & machinery 
dairy stock, feed, remedies 

garden implements 

electrical equipment . . . structural 
kitchen supplies 


Figures based on Publishers Information Bureau Reports. 
Complete details will be mailed to you upon request. 


Gain over 1935 


clothing 

auto accessories 

gasoline, oils, lubricants 

tires 

mail order houses 

structural systems, 
materials, fixtures 


Philadelahia + BELIEVED IN 


FOR 59 YEARS 
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Frost Acquires 
President Company 


George Frost Co., Boston, manufac- 
turer of Boston garters, has acquired 
the President Suspender Co. of Shir- 
ley, Mass. The latter, established in 
1780, will preserve its identity. 

Donald A. Chase is the new presi- 
dent of President Suspender, with 
Willard Hicks, vice-president, and 
Leslie M. Woodworth, treasurer. 


Harold Miller Will 


Promote Stetson Hats 


John B. Stetson Co., Philadelphia, 
has appointed B. Harold Miller as 
sales promotion manager. 

He was formerly with J. Walter 
Thompson Company, and was at one 
time advertising and sales promotion 
manager of The Permutit Company, 
New York, filters and water soften- 
ing equipment. 


REFORMED HA-HA MAN 
REVEALS ALL 


PAST: Ten years as voluminous 
contributor to all the important 
humorous journals. The material 
ranged from one-line gags to full- 
page articles, and included ideas 
for covers, inside illustrations, de- 
partments, contests and assorted 
novelty features. Same period: 
Editor of several national mag- 
azines. 

PRESENT (OVER A YEAR OF 
IT, REALLY): Successful free- 
lance work for advertising agen- 
cies. Material placed: Newspaper, 
magazine, theatre program, blot- 
ter, circular and radio advertising. 
FUTURE (SOME OF IT, ANY- 
WAY): Should be spent as copy- 
writer and idea man extraordinary 
with an aggressive agency, in a 
spot demanding resourcefulness 
and originality. New York City 
preferred, but I’d take a good con- 
nection anywhere. 


Address: Box 806 


ADVERTISING AGE, 
New York City 


Coming 
Conventions 


Aug. 24-28. Annual convention of 
Photographers Association of Amer- 
ica at Stevens Hotel, Chicago. 

Aug. 31-Sept. 2. Annual convention 
of Advertising Distributors Associa- 
tion at Royal York Hotel, Toronto. 


Sept. 13-16. Annual meeting In- 
surance Advertising Conference at 
Biltmore Country Club, Rye, N. Y. 

Sept. 14-17. Annual convention Fi- 
nancial Advertisers Association at 
Nashville, Tenn. 


Sept. 15-16. Annual convention Na- 
tional Publishers Association at 
Whiteface Inn, Lake Placid, N. Y. 


Sept. 18-20. Annual convention of 
Photo-Lithographic Industry at At- 
lantic City. 

Sept. 19-20. Intercity conference of 
women’s advertising clubs at Mil- 
waukee. 

Sept. 27-30. Annual meeting of 
Mail Advertising Service Association 
in Cincinnati. 

Sept. 28-30. Annual meeting United 
Typothetae of America in Cincinnati. 

Sept. 28-29. Boston Conference on 
Distribution at Hotel Statler. 

Sept. 28-Oct. 2. Second annual At- 
lantic Coast Premium Exposition at 
Hotel Astor, New York City. 

Sept. 30.-Oct. 2. Annual conven- 
tion Direct Mail Advertising Associa- 
tion at Netherlands-Plaza Hotel, Cin- 
cinnati. 

Oct. 1-3. Annual convention Ameri- 
can Photo-Engravers Association at 
Hotel Statler, Boston. 

Oct. 5-7. Annual conference Na- 
tional Industrial Advertisers Associa- 
tion at Benjamin Franklin Hotel, 


Philadelphia. 

Oct. 6-8. Annual convention Out- 
door Advertising Association of 
America at Traymore Hotel, Atlantic 
City. 

Oct. 8-11. Annual meeting Associa- 


NON-RESIDENTIAL CONSTRUCTION UP 


MILLIONS OF DOLLARS 
150 EOUCAT'L BLOGS oo zz 
1935 [7] 
120 
COMMERC'L 
90 FACT 
PUBLIC 
BLOGS 
60) 
SOCIAL & 
RECREATION'L 
HOSPITALS & BLDGS 
INSTITUTIONS 
30 
RELIGIOUS 
MEMORIAL 
d | 


While residential building has been making highly publicised gains, non-resiv 
dential construction has also made advances during the first half of 1936, F. W. 
Dodge Corporation reports. 


tion of National Advertisers at the 
Greenbrier, White Sulphur Springs, 
W. Va. 

Oct. 13-14. Fall meeting Inland 
Daily Press Association in Chicago. 

Oct. 15-16. Annual meeting Audit 
Bureau of Circulations at Hotel Ste- 
vens, Chicago. 

Nov. 12-14. Annual meeting Life 
Advertisers Association at Edgewater 
Beach Hotel, Chicago. 

Nov. 18-20. National 
Trade Convention in Chicago. 


Glober with Ziv 
Benjamin Glober, formerly assist- 
ant to the president of Perfect Mfg. 
Co., Cincinnati, has been appointed 
to the copy staff of Frederick W. Ziv, 
Inc., of the same city. 


Pettibone, Wiseman Named 


Holman D. Pettibone has been 
elected a director of Chicago Mail 
Order Company, succeeding the late 
B. J. Rosenthal. William P. Wise- 
man has also been made a director. 


Foreign 


Miller Promoted 


Melvin D. Miller, general sales 
manager of American Airlines, Inc., 
Chicago, has been made vice-presi- 
dent in charge of sales and a mem- 
ber of the board. He was formerly 
a field sales manager for Remington- 
Rand, Inc., and before that a profes- 
sor of business administration at the 
University of Texas. 


Eibell Leaves to 


Halt Bootlegging 


F. C. Eibell has resigned as direc- 
tor of advertising and sales promo- 
tion of Browne Vintners Co., New 
York, 

He will devote his full time to a 
new plan of preventing refilling of 
bottles carrying well known labels 
with cheap liquors. 


Miss Lenox to Agency 


Barbara Lenox has joined the copy 
staff of Pedlar & Ryan, New York. 
She was formerly copywriter for Max 
Factor, Hollywood, and beauty editor 
of Sunset Magazine. 


Texas Crowds 
Enthralled by 
Talking Fount 


(Picture on Page 35) 


Dallas, Texas, July 29. — Featuring 
everything from a drinking fountain. 
which whispers the name of Hart 
Schaffner & Marx to visitors, to a 
zraphic presentation of what it takes 
to make only a half a suit of clothes. 
the Hart Schaffner & Marx exhibit 
at the Texas Centennial is daily 
drawing huge crowds. 

Mark Cresap, chairman of Hart 
Schaffner & Marx stated that fairs 
are rapidly becoming important aye. 
nues of national promotion. 

“A new medium for educationa) 
and institutional advertising has 
pushed its way to the fore since the 
Chicago Century of Progress opened 
in 1933,” said Mr. Cresap, “and with 
Texas celebrating 100 years of prog- 
ress we felt that the powerful story 
we had to tell could be no better ex- 
pressed than in the dramatic type of 
exhibit which we are now featuring.” 

In addition to a graphic presenta 
tion showing the use Hart Schaffne: 
& Marx makes of Texas products, 
action displays portray the stringent 
tests all materials are put to before 
they are accepted for Hart Schaffner 
& Marx clothes. One of the features 
of the exhibit is the showing of what 
goes into the tailoring of half a suit 
of clothes. This display takes, in 
itself, a space almost 30 feet long. 

One of the high spots of the entire 
Fair is the automatie drinking foun- 
tain. Controlled by an “electric eye,” 
visitors come into the booth, simply 
lean over and the water turns itself 
on instantly. At the same time the 
persuasive voice of Pierre Andre, 
Chicago radio announcer, whispers 
this message to the drinker: ‘As 
cool and as refreshing as the Texas 
water you’re drinking are Hart 
Schaffner & Marx Dixie Weave suits.” 


Left: & 


A Batten, Barton, Durstine & Osborn 
idea lithographed on Vac-Cup-Bac 
by Erie Lithographing and Printing 
Company, Erie, Pennsylvania. 
Right: 
A McCann-Erickson idea lithographed 
on Vac-Cup-Bac by Erie Lithograph- 
ing Company, Erie, Pennsylvania. 


230 Park Avenue, New York, N. Y. 


Effective Merchandising via Poste 


These Posters | 
Lithographed on VAC-CUP-BAC Insure Maximum Effectiveness of a Novel Jdea ! 


Through the cooperation of poster plant operators who placed 
these posters on adjoining panels, this interesting tie-up in 
merchandising by two outstanding users of poster advertising 
was made possible. And, since both were lithographed on VAC- 
CUP-BAC Poster Paper, these advertisers and their agencies are 
assured uninterrupted effectiveness during the posting period. 


Lithographers have found VAC-CUP-BAC’S 
uniform whiteness and resistance to curling, 
wrinkling or buckling, insure faithful repro- 
duction. Plant operators like to handle 
VAC-CUP-BAC because it posts easily, lays 
smooth, and resists popping and flagging. 


35 East Wacker Drive, Chicago, Ill. 


A New Guarantee of & phectiveness 


The diamond-shaped Vacuum Cup, a new 
and exclusive principle in poster paper, 
gives ‘Vac-Cup-Bac” greater sticking quali- 
ties; flagging is almost entirely eliminated. 


503 Market Street. San Francisco, Calif. 


tr Advertising 
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Public Ledger Building, Philadelphia, Pa. 
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Authorizes Divided 
Cigarette Packages 


Washington, D. C., July 30. 
-Sale of less than a full pack- 
age of cigarettes has been made 
possible by a ruling of the 
Bureau of Internal Revenue 
that manufacturers may sub- 
divide package by use of an 
“unsubstantial” material such 
as cellophane or foil. The size 
f the package is fixed by law. 


POTTTTTT TT 


DIRECT ATTACK 
ON KENTUCKY'S 
CONFECTION TAX 


Jobbers, Manufacturers Appeal 
to Consumer 


Chicago, July 29.— National and 
local manufacturers of confections 
hit by the new 20 per cent tax in 
Kentucky were massing today for an 
attack on the measure as discrimina- 
tory. 

Efforts to overturn the tax are be- 
ing directed through local jobber and 
manufacturer organizations with the 
appeal being carried directly to con- 
sumers through circulation of peti- 
tions demanding repeal of the tax. 
Court tests also are being prepared. 

Meantime, a plea to manufacturers 
to enter. the drive not only in Ken 
tucky but in states where similar 
taxation is contemplated was made 
in trade journals by the Williamson 
Candy Company, Chicago, with copy 
carrying the headline, “What You 
Seen, Brother, Ain’t Nothin.” 


Other States Threatened 


“When Kentucky passed a 20 per 
cent retail tax on candy,” the copy 
continued, “Louisiana grabbed the 
idea in a hurry, and a lot of other 
tax-hungry legislatures are undoubt- 
edly lickin’ their chops waiting for 
the next session to lap up a little of 
the gravy from the platters of rich 
candy dealers, jobbers and manu- 
facturers. 

“When this comes to pass, Brother, 
‘what you seen’ of tough competition 
‘ain’t nothin’ 

“The retailers will use it as a club 
to chisel down prices, because they 
can’t absorb the tax, the jobbers will 
use it as a club on the manufactur. 
ers, and the manufacturers will be 
forced to take it out of the public in 
raw materials. And the public will 
not buy a 20 per cent tax because 
they can’t eat it and enjoy it. 

“This will come to pass, Brother. 
because you and I have been too 
dumb and blind to realize that our 
worst enemies are outside our indus- 
try, and that our hope lies within our 
industry and its organization to de- 
tend itself. 


Not Too Late 


“It isn’t too late for jobbers and 
‘nanufacturers to organize locally, 
either together or separately, and be 
ready for the boys in the state house 
When they convene next fall. But 
We must shake hands with our com- 
betitors. We must put our ten and 
‘wenty dollars in the pot. We must 
make time to attend meetings, or 
we'll be out in the cold with plenty 
of time for meetings and no ten or 
‘wenty to get things going.” 

The tax is directed at confections 
and bottled beverages. A similar tax 
on ice cream in Kentucky was voided 
oy the courts last week. 

Some of the things that happen 
when a five-cent product must be sold 
4t six cents because of a tax were 
described by Henry L. Webster, ad- 
Yertising manager of Wm. Wrigley. 
Jr. Company this week. As reported 
‘n ADVERTISING AGE of July 27, the 
“ompany has abandoned advertising 
'n Kentucky as a result of diminish. 
~~ sales caused by the tax. 

We were so sure that volume 


like cancelling July 1, when the tax 
took effect,” said Mr. Webster. “We 
held off, however, only to see our ex- 
perience in foreign countries re- 
peated once more. When it becomes 
a nuisance for the consumer to buy 
and for the dealers to sell, the manu- 
facturer is in a bad spot. 


“Chewing gum users are accus- 
tomed to laying down a single coin 
for a package. When six cents is 
asked, they usually decide that the 
inconvenience is too great and forego 
the purchase. Dealers feel much the 
same way and the chewing gum dis- 
play sinks further and further into 
the background.” 

Mr. Webster said that to meet this 
apparently unvarying rule of human 
nature, the Wm. Wrigley, Jr. Com 
pany uses three different packages 


in foreign markets. Each is designed 
to enable the buyer to get his chew- 
ing gum with a single coin. 


Nelson Joins Mutual 


Peter Nelson, with National Broad- 
casting Company’s Chicago sales staff 
six years, will join the Mutual 
Broadcasting System Western adver- 
tising staff Aug. 17. 


Balboa Free 


Advertising of Balboa Brewing Co., 
Los Angeles, will be relinquished by 
Chet Crank, Inc., Los Angeles, Oct. 
15, because of conflict of accounts. 


Remington-Rand Moves 

Remington-Rand, Inc., has moved 
its New York offices to 315 Fourth 
Avenue. 
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~ PORCELAIN 
NAMELED SIGNS 
STAY BRIGHT. 


@ Research shows that a painted sign loses 50 per cent of its selling efficiency 


Rum Flavoring 
in Cigarettes 


to Make Debut 


New York, July 30.—A_ rum-fla- 
vored cigarette, Carioca Rums, will 
make its debut in this market about 
Aug. 15, when Burton-Marshall Cor- 
poration of this city releases half- 


pages in newspapers as the start of | 


a six-month test campaign. 


Even Cellophane Is Amber 


Tentative arrangements have been 
made for distribution through chain 
outlets and wholesale firms. The 
price is 15 cents. A distinctive fea- 
ture of the package is its amber cel- 


lophane wrapping, for color associa- 
tion with rum. 

Initial advertising will consist of 
half-pages in local papers, probably 
twice weekly, it was stated, and will 
continue for six months, after which 
national distribution and advertising 
will be undertaken, according to 
present plans. 

Joseph B. Wexler, vice-president 
and advertising manager, is in 
charge of the campaign, which is 
being handled direet. 


“Arts” Goes East 


Merchandising Arts, Ine., has 
moved its offices, show room and 
creative staff to 25 W. 43rd St., New 
York. Production of displays and 
point-of-sale promotion remains in 
Chicago. 


eee 


in a comparatively short time. It fades. 


Porcelain enameled signs remain a bright, brilliant, live selling force— 


for years. 


Porcelain enamel, for the small, local, point-of-sale sign, saves the cost of 
replacement. Porcelain enamel, for the 
giant spectacular sign, saves the cost of 
repainting. Through these savings porce- 
lain enamel pays for itself many times 


Pd 


over. 


ten years from now. 


- REIN 
ENAMEL 


? 


But, for the advertising manager who 
wants to sell goods—for the sales man- 
ager who must sell goods—the true value 
of porcelain enamel lies in the ability to 
keep on selling. Porcelain enamel stays 
bright. Its original selling efficiency re- 
mains for those who are yet to come— 


Investigate porcelain enameled signs. 
Let us tell you how to halve your sign 
expense and double your sign efficiency. 
Write for our brand new book on signs. 
No salesman will call—just the book. 


EDUCATIONAL BUREAU 


Clearing House for Sales and Technical 
Information 


PORCELAIN ENAMEL INSTITUTE, Inc. 
612 North Michigan Avenue e Chicago 
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SHEPARD HEADS 
NEW REGIONAL 
STATION GROUP 


Plan Joint Representation at 
FCC Hearing 


Chicago, July 29.—Plans for cre- 
ation of engineering and legal staffs 
to represent regional stations at the 
Federal Communication Commis- 
sion’s hearing Oct. 5, were laid at an 
organization meeting here _ yester- 
day of the National Association of 
Regional Broadcasting Stations. 

The formal association is the out- 
zrowth of plans launched at the con- 
vention of the National Association 
of Broadcasters here early this 
month. 

John Shepard III, of the Yankee 
Network, Boston, was elected chair- 
man of the executive committee. 
Other committee members named 
were Edgar L. Bill, WMBD, Peoria; 
Walter J. Damm, WTMJ, Mil- 
waukee; John J. Gillin, Jr., WOW, 


Omaha; Herbert L. Pettey, WHN, 
New York City; Hoyt Wotten, 
WREC, Memphis, and William J. 


Scripps, WWJ, Detroit. 
Name Zone Heads 


Zone representatives also were 
named to act as liaison directors be- 
tween the executive committee and 


stations. They are Thomas Lyons, 
WCAO, Baltimore; J. H. Ryan. 
WSPD-WMMN, Toledo; Henry W. 
Slavick, WMC-WNBR, Memphis; 
Dean Fitzer, WDAF, Kansas City; 
and Gerald King, KFWB, Los An- 
geles. 


Appointment of legal and engin- 
eering staffs to represent the group 
will be made at the next meeting of 
the executive committee to be held 
in New York Aug. 7. 


The purpose of the organization 
as outlined at the meeting is “to im- 
prove broadcast service to the rural 
and urban public of the United 
States” and to provide a means of 
interchange of constructive sugges- 
tions within the group. 


Financing Is Arranged 


Activities are to be financed 
through payment by each station of 
an amount equal to four times the 
highest national quarter-hour rate. 

All stations operating on frequen- 


cies designated by the FCC as reg: 


ional frequencies are eligible for 
membership. 

Other regional station representa- 
tives attending the organization 


meeting were Ralph Atlass, WIND, 
Gary; E. H. Twamley, WBEN, Buf- 
falo; W. E. Hutchinson, WAAF, 
Chicago; Luther L. Hill, KSO-KRNT, 
Des Moines; Sumner D. Quarton, 
WMT, Cedar Rapids. 


Hall in Charge of 
Bendix Advertising 

Neal Taylor Hall has been ap- 
pointed advertising manager of Ben- 
dix Products Corporation, South 
Bend, Ind. 

He has been assistant advertising 
manager. Rudolph Wurlitzer Co., 
Cincinnati, for a year and was for- 
merly with Burns-Hall Advertising 
Agency, Milwaukee. 


“Pictorial Review” Moves 

Pictorial Review moved its busi- 
ness and editorial departments Aug. 
1 to new offices in the Hearst Maga- 
zine Building at 57th Street and Sth 
Avenue, New York. 


McKean Retires 


H. A. McKean has resigned as as- 
sistant general sales manager of 
Seagram-Distillers Corporation, New 
York. After a vacation, he will an- 
nounce a new connection in the dis- 
tilling industry. 


The height of animation is reached by this New York spectacular, in which the 
clown pitches 3,780 rings nightly to form the three-circle trademark for Ballen- 
tine. The sign was designed and built by Douglas Leigh, 27-year-old president 


IN THE WORLD . 


of Douglas Leigh, Inc. 


ADOPTS COLOR 
PHOTOGRAPHY ON 
LABELS OF CANS 


National Tea Company Insists 
on Realism 


Chicago, July 29.—Radical change 
of labels, employing color pho 
tography for exact reproduction of 
contents, is being extended through 


popular priced lines of canned 
goods by National Tea Company. 
Chicago. This is said to be the first 


application of color 
for this purpose. 

It is designed, according to C. E. 
Kafka, factory and merchandise 
manager, to tell the customer more 
accurately what the can contains, 
replacing more or less fanciful ar. 
tists’ conceptions and guaranteeing 
against inaccuracies. 


photography 


Scope of Change 


The company operates more than 
1,200 grocery stores in Illinois 
Iowa, Michigan, Wisconsin, Minne- 
sota and North and South Dakota. 
The American Home _ brand line, 
comprising 28 items, is included in 
the label transformation with a to- 
tal of more than 150 label changes 
for various can sizes. 

Mr. Kafka said the step toward 
use of actual color reproductions 
was taken because of the expecta- 
tion that “the government sooner or 
later will require more accurate de- 
scriptions on cans.” 

The new labels carry the nota- 
tion, ‘natural color photograph.” 
The label likewise has been altered 
to include a detailed description of 
the quality of the contents and a 
statement of the number of average 
servings included in the can. Reci- 
pes also are added in some cases. 


Use of Background 


Mr. Kafka emphasized that back- 
ground is important in giving 
proper contrast to the can contents 
pictured. In some instances, in ad- 
dition to the photograph of the fruit 
or vegetable in a plate, garnishing 
or a piece of silverware is added to 
the picture to enhance the natural 
presentation, 

While color photography has been 
confined to the popular priced lines 
of canned goods, the company con- 


templates extending use to extra 
quality brands. 
Elimination of names of dis- 


tributors on canned goods in favor 
of the company name also has been 
undertaken, Mr. Kafka _ disclosed, 
with a general movement likewise 
under way to unify the names of 
all retail outlets under National Tea 
Company. The Red Ball Stores in 
Iowa, operated by the company, are 
now being identified as National Tea 
units. 


Miller Promoted 
by Republic Steel 


Frank C. Miller has been appointed 
manager of sales, tin plate division, 
Republic Steel Corporation, Cleve- 
land, coming from the Detroit office. 
He succeeds George E. Totten, re- 
signed. 

P. H. Hubbard and J. B. DeWolf 
have been named assistant managers 
of the tin plate division. 


Vane with Mullins 


C. A. Vane, formerly general man- 
ager of National Automobile Dealers’ 
Association, has joined the trailer 
division of Mullins Mfg. Corporation, 
Salem, O., as Pacific Coast manager. 


Muller Places Program 

J. P. Muller & Co., New York, are 
placing radio programs over WNEW, 
for Williams Oil-O-Matic distributors 
in the Metropolitan area. Ben 
Sackheim is account executive. 


TIN SEATTLE ... 


-‘TheTi 


imes 
carried 


63.37% 


of RETAIL FOOD LINAGE 
during 1935 


2nd Paper - - - - - 26.2% 
3rd Paper - - - - - 10.5% 


When a newspaper leads its competitors in 30 
out of 44 advertising classifications in Media 
Records (as does The Seattle Times) there can be 
only one answer: Consistently superior RESULTS! 


Che Seattle Gimes 


DAILY AND SUNDAY 
O'MARA & ORMSBEE inc. Notional Advertising Representative! 
New York Chicoge Boston Detroit Les Angeles San Frencnse® 
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SECURE DOUBLE 
EXPOSURE WITH 
NATURAL COLOR 


New York, July 30.—The remark- 
able, full-color illustration for the 
advertisement of Scripps-Howard 
Newspapers which appeared in the 
July 27 issue of ADVERTISING AGE is 
said by the agency, Lennen & 
Mitchell, to be the first successful 
“double exposure” of a complicated 
living-model subject in natural color 
photography. 

The picture illustrated the text, 
“They saw Si Putney but they heard 
Voltaire.” The foreground contained 
the picture of Si Putney and in the 
background was a Gargantuan vision 
of Voltaire. 

The difference desired in the size 
of the figures suggested the experi- 
ment in double exposure. It was 
apparent, however, that if the sec- 
ond exposure should lap over the 
first, the portion of the film that was 
actually doubly exposed would be 
black. 

The problem was solved after a 
series of experiments and the devis- 
ing of technique to insure rigid 
accuracy on the actual shot. 


How It Was Done 


The first exposure took in only 
the foreground covering the bottom 
portion of the plate. Before taking 
the second shot the bottom half was 
blocked out with an _ improvised 
screen and the camera moved for- 
ward with mathematical precision 
for the second shot. 

For each half of the picture the 
lights were entirely different and so 
was the focus, due to the fact that 
the camera was moved forward to 
secure the towering figure of Vol- 
taire. 

If the experiment had not been 
successful, it would have been neces- 
sary to take two separate shots, 
which would have meant three nega- 
tives, or color separations for each 
shot, plus a color enlargement as a 
guide. 

The results by this method would 
have been of doubtful value, accord- 
ing to the agency. The six exposures 
would have had to register perfectly, 
and this would have been almost 
impossible of accomplishment by the 
engraver in the production of the 
four plates needed. 


“World Danie? oo 
by 1.B.M.C. in New York 


International Business Machines 
Corporation has purchased the 20- 
Story building at 578-590 Madison 
Ave., New York. After alterations, 
it will become the “World Center” 
of I. B. M. C., from which the com- 
pany’s business in 79 countries will 
be administered. All departments, 
how at various locations in Manhat- 
tan, will be housed in the new loca- 
tion, 

The building will have special 
Offices and other accommodations 
for the many representatives from 
the company’s foreign organizations, 
Visiting headquarters for consulta- 
tion and training, as I. B. M. C. re- 
quires that they do. The building 
will also house a permanent interna- 
Uonal museum, demonstrating con- 
tributions of various countries to the 
accounting art. I. B. M. C. has a 
“European Center” at Geneva, Switz- 
erland, and a “South American Cen- 
ter” at Buenos Aires. 


Hits Handbills 
The common council of Hartford 
Wis., has passed an ordinance pro 
hibiting circulation of handbills on 
Sidewalks or streets, in automobiles, 
or on porches or in vestibules of 
residences. Violators are subject to 


fines of from $10 to $25, or ten days’ 
'mprisonment. 


Miss Raftery Promoted 
Frances Raftery, with Sterling Ad 


Vertic; - 

by "sing Ageney, New York, for 
eat years, has been made vice 
President in charge of copy and 
Styling, 


_ She was among the first to 
“Se direct color 
fashion advertising. 


use 


photography in 


Liquor Store Posters 


Warn Careless Drivers 
“Drunken driving doesn’t pay” is 
the message the Pennsylvania State 
Liquor Control Board will bring pa. 
trons of state liquor stores during 


the next 15 weeks, using store 
posters. Fatal accidents will be por- 
trayed. Literature designed to dis 


courage drunken driving will also be 
distributed. 

The poster-literature campaign is 
in co-operation with Governor George 
H. Earle’s highway safety commit- 
tee, 


“Transcript” Uses Ionic 


The Boston Evening Transcript has 
changed its reading type from Roman 
to Ionic. 


Hot Weather 


Copy Yarn Is 
Printed Again 


New York, July 30.—An amusing 
story on the subject of advertising 
contract trouble appearing in the 
current circular of the Columbia Uni- 
versity Press could not be confirmed 
here this week, the circumstances 
indicating that the yarn was born in 
the imagination of someone in the 
book trade some time ago and is 
good enough to be revived occasion- 
ally. Here is a synopsis of the story 
as told by the publishing organiza- 
tion: 

A leading book publisher 


con- 


tracted with one of the best known 
reviewing publications for a series of 
back covers. The time for copy fo1 
the first insertion rolled around and 
the advertiser was not prepared to 
furnish it. 

A plea to extend the contract was 
refused, the publication explaining 
it had reserved the space called for 
by the contract and had no choice 
but to insist that the agreement be 
fulfilled. 

Copy Is Submitted 

Later in the day copy was received 
for the page. It read simply, “Com- 
pliments of a Friend.” The publica- 
tion refused to run the copy, and as 
there was no grounds on which it 
could be censored, the advertiser was 
placed in the pleasant position of 
having the publication ask permis- 


sion to adjust the contract as the 
advertiser desired. 

A majority of advertising execu- 
tives associated with literary publi- 
cations and book-publishing houses 
who were queried dismissed the story 
as a diverting and not entirely 
innocuous fabrication. A few said 
they believed there was some basis 
of truth for the yarn but refused to 
add to the details. 

The same _ story, with names 
omitted, was published in a local 
newspaper column about two years 
ago. 


Miller Agency Expands 

Harry M. Miller, Inc., advertising 
agency, will move from 471 E. Broad 
St., Columbus, O., to larger quarters 
at 22 E. Gay St., about Sept. 1. 


SELEGQHIVE/P OE 
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ADVERTISING 
PPING CENTERS 


CRITERION Naborhood Posters are popular with the retailer .. . be- 


cause they talk to his customers right in his own naborhood .. . he 


knows that these intimate eye-level displays are working for him.. . 


turning consumer buying desire into buying action . ..moving goods 


briskly over his counter. 


CHICAGO 
- BOSTON © 


CRITERION A 


DVERTISING C 


INCORPORATED _ 


“OLD MANSE SYRUP"... FACTUAL REPORT OF 
A CHICAGO COMPANY USING CRITERION 
SERVICE EXCLUSIVELY SINCE 1997.. 

COMPILED BY WALTER MANN & STAFF. 


Send for: 


GRAYBAR BUILDING = NEW YORK 


OMPANY — 


_ TORONTO 
- LOS ANGELES 
‘SAN FRANCISCO © 
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didnt have to he good for 


WAGON WHEELS 


AGON WHEELS didn't turn fast. They 
didn’t fit tight. There was plenty of 
room between the hub and the axle for a big 
smear of grease, or tallow, or home-made soap. 


Then people began to build machines that 
turned wheels faster. That was a different 
story. Bearings had to be made smaller and 
tighter. There was room for only a film of oil 
between steel surfaces, yet those surfaces grew 
hotter as speeds increased. The demands on 
oil grew greater. 


America’s infant oil industry, busy filling 
the lamps of the world with kerosene, paused 
to put research chemists to work. Some- 
thing was coming. The industry wanted to 
be ready for it. 


This research program soon needed thou- 
sands of dollars; then—as the automobile and 
finally the airplane multiplied the demands on 
oil—hundreds of thousands of dollars. Chem- 
ists learned how to refine better lubricants. 


Oil companies in- 
vested millions in new 
refineries—and made a 
profit on their invest- 
ments—because oil is one 
of a number of American 
industries which studied 
the needs of people and 
developed products to fill 


those needs... because oil companies used 
advertising to tell the advantages of proper 
lubrication. Better oils became available 
throughout the nation. 


Hand in hand with the development of 
better oils came the demand for them from 
modern factories, automobiles, airplanes, loco- 
motives, ocean liners, and high-speed opera- 
tions. The advertising that made good oil a 
habit with millions of people resulted in eco- 
nomic gains to both industry and its con- 
sumers. 


Millions of ambitious, energetic Americans 
on the way up gave the oil industry an oppor- 
tunity to offer better oil and produce it a 
million quarts at a time. 


Millions of advertisements read by these 
people kept the demand for good oil growing 
month after month and year after year. 


Ever since the early days of the automobile, 
The Saturday Evening Post has been privi- 
leged to present a large 
share of the oil industry’s 
advertising to its increas- 
ing number of readers on 
the way up. It has shared 
the success of the oil in- 
dustry because it has 
helped to make that suc- 
cess possible. 


“PEOPLE ON THE WAY UP” 


THE SATURDAY EVENING POST 


‘‘AN AMERICAN INSTITUTION” 
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ADVERTISING AGE 


WILFRED W. FRY, 
N. W. AYER& SON 
HEAD, SUCCUMBS 


(Continued from Page 1) 


ot N. W. Ayer & Son of Canada, Ltd., 
and governing director of N. W. Ayer 
& Son, Ltd., London. 

Mr. Fry was the second head of 
the 67-year-old advertising company. 

During Mr. Fry’s illness an oper- 
ating committee of vice-presidents 
and directors was formed to assume 
some of his responsibilities. In- 
cluded were Harry A. Batten, chair- 
man; Clarence L. Jordan, Gerold M. 
Lauck and George H. Thornley. 

Consistently advocating decency, 
honesty and good taste in advertis- 
ing, in one of his last public appear- 
ances Mr. Fry expressed some of his 
concepts before the Rotary Club in 
Chicago last year, discussing 
“Whither Business?” 

“I believe advertising is a business 
enterprise and not a magic formula 
for unearned success,” he declared. 
“Advertising above all else must 
carry the ring of truth. 

“Spurious advertising has caused 
something akin to revolt among 
members of women’s clubs.” 


High Ideals Essential 


High ideals are essential to high 
success, he asserted, and concluded 
with the statement that “business is 
going in the direction men of high 
ideals lead it.” 

Carrying through this picture of 
Mr. Fry, an advertising executive 
thus characterized his professional 
life: 

“He believed in advertising—be- 
lieved in its power for good. He 
could tolerate no cheapness nor in- 
sincerity, and many times lifted his 
voice on behalf of the highest ethics. 

“Never did the prospect of profit 
attract him if it involved the slight 
est compromise of his ideals. To 


refuse such a prospect induced no 
struggle in Wilfred Fry. It simply 
held no appeal for him. 

“Such was his inherent modesty 
that he took greater pleasure in hav- 
ing developed the talent behind a 
successful piece of work than he 
would have taken in having achieved 
the work himself. 

“Even failing health could not dis- 
pel his joy that men whose careers 
he had helped mold should give proof 
of the ability he had discerned in 
them—should prove worthy of their 
place of trust and responsibility.” 


The value of training given young 
men in the Ayer organization was 
generally realized in the advertising 
field. Graduates of Ayer found little 
difficulty in winning recognition, and 
many of them hold high posts in 
various other agencies throughout 
the country. 


Mr. Fry was born Aug. 14, 1875, 
in Mount Vision, N. Y., the son of 
the Rev. Walter Fry and Eleanor 
Fry. He spent his boyhood in Otsego 
and Delaware Counties, N. Y., and in 
1892 entered the Mount Hermon 
School, Mount Hermon, Mass. 


Maintained “Y” Interest 


He left the school in his junior 
year to support his widowed mother 
and began Y. M. C. A. work. In 
1904, while he was secretary of the 
Trenton, N. J., Y. M. C. A., he mar- 
ried Anna Gilman Ayer, daughter of 
the then head of the advertising 
company. 

Despite his added responsibilities 
after joining N. W. Ayer & Son in 
1909, Mr. Fry maintained an active 
interest in the Y. M. C. A. through- 
out his life. 


He was elected president of the 
Camden Y. M. C. A. at the time of 
his elevation as head of the adver- 
tising company and continued to 
serve in this capacity until last year. 
In 1932 he was made chairman of 
the Young Men’s Christian Associa- 
tions of the United States and Can- 
ada. He received many citations for 
his educational and _ philanthropic 
work. 

While the advertising business was 
his chief activity, other business in- 


upon request. 


‘ going. 


Painted Bulletins 


REMEMBER THE 


| EARLY BIRD! 


Select your painted outdoor 
boards for the World’s Fair NOW! 


It's not too early to select outdoor locations covering 
all roads leading to the World's Fair, to be held in 
New York in 1939. We have some exceptionally 
choice locations on Queens Boulevard, Long Island, 
and the Express Highways in New York. Photos of 
all or any of these, with prices, will be forwarded 


HIGH SPOTS NOW AVAILABLE 


26 x 41 ft.—4th & Atlantic Avenues, Brooklyn, N. Y. 
This is perhaps the busiest spot in Brooklyn. 


12 x 50 ft.—Northern Boulevard & Collins Place, 
Flushing. Long Isand, N. Y. Bordering the 
proposed World's Fair Grounds. 


22 x 75 it—West Side Express Highway. New 
York City. 2 Boards, one incoming, one out- 


UNIVERSAL ADVERTISING CORP. 


444 Madison Avenue 
New York 


3-sheet posters 


terests were wide. He was a direc- 
tor of the First National Bank of 
Philadelphia and the County Fire In- 
surance Company of Philadelphia as 
well as the Great American Insur- 
ance, American Alliance Insurance, 
Great American Indemnity and Roch- 
ester-American Insurance companies, 
of New York, and president of the 
Camden and Suburban Railway, Cam- 
den Horse Railroad and West Jersey 
Traction companies. 


Honored by Universities 


Mr. Fry also was president of 
Meridale Dairies, Inc., of New York, 
Philadelphia and Atlantic City. He 
controlled one of the largest Jersey 
breeding establishments in America 
at Merideth, N. Y., the Meridale 
Farms. 

In education fields he was a trus- 
tee of Brown University, vice-presi- 
dent of the board of trustees of 
Crozer Theological Seminary and a 
member of the board of managers of 
the Franklin Institute, Philadelphia, 
and trustee of Colgate University 
which awarded the honorary degree 
of doctor of laws to him in 1927. 

He was also president of the Board 
of Trustees of the Northfield Schools, 
East Northfield, Mass., comprising 
the Mount Hermon School for Boys 
and the Northfield Seminary for girls. 
Last year he was elected president 
of the Jefferson Medical College and 
Hospital, Philadelphia. 


Leadership Praised 


The citation attendant on his re- 
ceipt of the Colgate University hon- 
orary degree contained this state- 
ment: 

“Able organizer and administrator, 
capable and inspiring leader, man of 
fine intelligence and strong character, 
he has not been content to reserve 
those powers for his own personal 
advantage, but has felt the obliga- 
tion to use them for the service of 
his fellow men.” 

Surviving are his widow and three 
children, Mrs. Dena Fry Bree, Miss 
Eleanor Kemp Fry and Wayland 
Ayer Fry. 


= 


William Patten Dies 
after Brilliant Career 


New York, July 28.—William Pat- 
ten, widely-known editor, illustrator 
and writer, former advertising man, 
and initiating force in development 
of the Harvard Classics, died last 
night of pneumonia at North 
Dutchess Health Center, Rhinebeck. 
He was 70 years of age. 

He was the youngest art editor of 
a nationally known organization, 
as art editor of Harper & Brothers 
when he was 23. He held this posi- 
tion from 1887 to 1890, when he went 
to Paris to study art. From 1904 to 


1913 he served as manager of the 
book department of P. F. Collier & 
Son in New York. 

While he was with Collier, Mr. 
Patten conceived the idea of the Har- 
vard Classics, and persuaded Dr. 
Charles W. Eliot to become editor 
of the now famous “five-foot shelf.” 
He acted as managing editor of the 
Harvard Classics and the Junior 
Classics, and edited several collec- 
tions of short stories. 


When the elder Mr. Collier died, 
Mr. Patten engaged in research in 
London for the Encyclopedia Brit- 
tanica. On his return, he was for 
a time manager of National Carbon 
Company. 

In 1916 Mr. Patten became adver- 
tising manager for National Pub- 
licity, Ltd., of Montreal, which han- 
dled some of the largest and most 
important accounts in Canada. His 
advertisements for Bell Telephone 
Company were widely imitated. Mr. 
Patten also wrote a history of the 
company, called “Pioneering the 
Telephone in Canada.” 


Ill health caused his retirement in 
1928 to his home in Rhinebeck. In 
1932, however, he started in the Con- 
gressional Library in Washington 
the Cabinet of American Illustra- 
tions, a collection of the works of 
outstanding American illustrators. 
The drawings are housed in the Di- 
vision of Fine Arts in Washington. 


He is survived by his widow, 
Grace; a son, John B. Patten, of Fort 
Wayne, Ind.; and two sisters, Miss 
Grace Patten of New York and Mrs. 
Philip Osborn, Tarrytown, N. Y. 


Cunliffe, Veteran of 


“Montreal Gazette,” Dies 


Montreal, Que., July 28.—T. Harry 
Cunliffe, advertising manager of the 
Montreal Gazette from 1894 to 1915, 
died at his home here Sunday. At 
the time of his death, he was assist- 
ant financial editor of the Gazette 
and Montreal correspondent of the 
New York Times. 

Mr. Cunliffe learned newspaper 
work in the office of his father, 
Thomas Cunliffe, proprietor of the 
Bolton Guardian in England, a news- 
paper now extinct. He came to Can- 
ada almost 50 years ago and joined 
the office staff of the Gazette. 

Rejected for physical reasons 
when he tried to enlist at the start 
of the World War, Mr. Cunliffe did 
special government work. He as- 
sisted in supervision of interned 
aliens and mobilization of civilian 
resources of Canada. Later he was 
chief clerk of the Fuel Control Board. 

Mr. Cunliffe is survived by his 
widow; a son, Guy S. Cunliffe, of 
the Toronto Mail and Empire; a 
daughter, Mrs. Frederick Moore, of 
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JOINS STANDARD OIL 


Wesley |. Nunn, new advertising man- 
ager of Standard Oil of Indiana, is a 


world war veteran. He operated an 
automobile agency at Ponca City, Okle., 
between associations with Marland and 


Furniture Mart Smashes 
Buyer Attendance Chart 


The summer market at the Ameri. 
can Furniture Mart, Chicago, July 
6-18, broke all Mart attendance rec 
ords. A total of 5,272 furniture, 
department and specialty stores, in 
the United States, Canada and sev- 
eral foreign countries were repre 
sented by 9,237 buyers. 

Compared to the winter market of 
1936, the old record-holder, there was 
an increase of 12.62 per cent in buy- 
ers attending and a gain of 13.56 per 
cent in stores represented. Com. 
pared to the summer market of one 
year ago, the gain in buyers mounted 
to 26.1 per cent. in stores to 26.5 pe 
cent. 


WBDJ ‘Dresshe Out 


WBDJ, Roanoke, Va., following an 
FCC grant for increase in daytime 
power from 1,000 to 5,000 watts, is 
erecting a transmitter building and 
312-foot steel tower for the antennae 
system two miles from Roanoke. A 
brick studio will replace present 
quarters at the American Theate: 
Bldg. The improvement program in- 
volves $150,000. 


Two for Neiman 


M. G. Kettner & Associates, Chi- 
cago, have appointed S. I. Neiman to 
handle promotion of the Kettner 
Weekly Newspaper. The account will 
be handled through Feature Sales 
Syndicate, Neiman affiliate. The 
Associated Midwest Syndicate has 
appointed Feature Sales Syndicate 
as radio agents. 


e CALL 


e WIRE 


proudly 


¢WRITE...WHN, New York City, 1540 Broadway 
Phone BRyant 9-7800 


ADVERTISING 
AGENCIES 


WHN ~ 1010 


IDA BAILEY 
ALLEN’S 


MORNING MATINEE 


for participating sponsorship 
beginning early fall... . 
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a Ghost! 


A goat can be seen but a ghost is something 


intangible—it just can’t be seen. 
@ 


HE printed advertisement can be seen, it's 
real, it’s there for the eyes to see, in black 


and white, and color. The big mail-order 


houses sell goods on the “eye-appeal” basis. 
Their goods, illustrated and described in cata- 


logs, are identified by the eye... their story 


does not “go in one ear and out the other.” 


° 
We make plates for 
“Remembered” Advertising 
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RENEW VIGOROUS 
EFFORTS AFTER 
BRIEF RESPITE 


(Continued from page 1) 
for the following calendar year, hence 
plans for the fall will be those estab- 
lished early in the year. 

Business is so good with Ingersoll- 
Waterbury Co., New York, that the 
company’s production could easily be 
sold without advertising. O. M. Goge, 
advertising manager, said, however, 
that the usual magazine, farm paper 
and juvenile publication schedule 
will be maintained, while several 
unique dealer helps are planned for 
fall release. 

“We confidently anticipate a heavy 
volume of-sales in watches and clocks 
during the remainder of the year,” 
said Mr. Goge. “We are backing this 
opinion by operating our factory at 
capacity with 3,000 workers, produc- 
ing in excess of 25,000 complete tim- 
ing mechanisms daily. Present in- 
dications are that even this output 
will not be sufficient to take care of 
fall demand. 

“This bright picture is somewhat 
dimmed by rising costs due largely 
to increasing multiplicity of taxes. 
It seems inevitable that prices must 
go up.” 

While Spencer Heater Co., Wil- 
liamsport, Pa., is increasing its fall 
appropriation, Miss E. R. Downs, ad- 
vertising manager, indicated that the 
company will contribute substantially 
to the campaign of the anthracite 
coal industry, which has completed 
financing. Spencer will rely chiefly 
on newspapers during the fall, with 


one magazine, The American Home,’ 


being used. 
Despite political alarms, United 
Drug Company, Boston, is “going 


ahead on an even keel,” J. L. Hutch- 
inson, advertising manager, indi- 
cated. 

Sterling Engine Co., Buffalo, will 
increase its fall appropriation, 
Charles A. Criqui, Jr., vice-president 
in charge of advertising, reported. 
In addition to industrial advertising 
of the bread and butter variety, the 
company will return to class maga- 


zines with its story of motors for 
sport boats. 

While Pierce-Arrow’s plans are 
determined in November, Paul Fitz- 
patrick, vice-president, expressed the 
belief that the company will be a 
larger user of space in 1937 which 
will also see an expansion of the 
1936 experiment of sending elaborate 
mailing pieces to a selected list of 
prospects. 

The Wildroot Co., Buffalo, is still 
busy with its heavy 1936 schedule, 
plans for next year being indefinite. 


Francis D. Bowman, advertising 
manager of the Carborundum Co., 


Niagara Falls, N. Y., said that the 
company will start its 11th year with 
the Columbia Broadcasting System in 
the fall, in addition to a slight in- 
crease in business paper advertising 
A larger appropriation will permit 


the addition of several industria! 
papers. 
An advance in the consumer’s 


radio buying season was one of the 
interesting changes reported by E. F. 
McDonald, Jr., president of Zenith 
Radio Corporation, Chicago. In ad- 
dition, the radio fan is buying “more 
radio” than for some time past and 
is willing to pay higher prices, ac- 
cording to Commander McDonald. 


Consumer Is Spending 


“Our public is dictating our every 
move,” said the Zenith Radio chief, 
in an interesting exposition of poli- 
cies, “and from the manner in which 
radio sets are moving out of dealers’ 
stores, it looks as though the con. 
sumer is ready to believe more thor- 
oughly in his future than at any time 
during the past four years. 

“Our releases of radio receivers 
are governed entirely by distribu- 
tors’ orders. We manufacture noth- 
ing for which we do not have an 
order. This is a policy dictated, not 
by the times, nor hesitancy, nor un- 
willingness to take a chance on the 
future, but one which is in line with 
our practice of refusing to pile up 
inventories. As a result, we do not 
over-produce, nor dump at the end 
of the season.” 

Under this policy, orders are 
greatly in excess of last year’s, he 
explained. Reports from the field 
show that the public is buying radios 
right through the summer. 

“Farmers show special confidence 
in the future,” commented Com- 
mander McDonald. “Despite the fact 
that they are busy with crops, they 


[ _ __. 


ALTITUDE—LATITUDE 
—PLENITUDE! 


your products is an 


Which is another way of describing the high, 
wide and prosperous market served by station 
KOA. Telling your sales story and selling 


everyday job for the 


most popular, most powerful and most in- 
fluential station in the Rocky Mountain area. 


50,000 WATTS 


DENVER. 


Completely programmed by NBC 


Victor M. Ratner (left), vice-president 
Raymond R. Morgan, producer of radio 
Victor Hugo restaurant. 


PLEASANT FOURSOME IN HOLLYWOOD 


of Columbia Broadcasting System and 
productions, snapped at the fashionable 


wre purchasing radios now.” 

Zenith will have many new fea- 
ures to talk about in the fall, in- 
luding the lightning station finde 
and the acoustic adapter, the latter 
enabling the user to adjust his radio 
according to the size of the room in 
whiclk it is used. 
Zenith is using magazines, farm 
papers and radio, with a strong sup- 
porting campaign of promotion ma- 
terial. Though the latter is sold to 
dealers, with the company bearing 
a part of the cost, it reported a 
greatly increased demand for this 
help from distributors and dealers. 


Philco Is Happy 


Equally optimistic is Ernest B. 
Loveman, manager of advertising, 
Philco Radio & Television Corpora- 
tion, Philadelphia, which will seil 
1,000,000 radios from May through 
December. Newspapers, magazines 


and farm papers will contribute to 
this result, with broadcasting also 
aiding. Boake Carter, Philco’s news 
commentator, is on the air five nights 
a week on his fourth year for Philco 

“His adroit, smooth method of 
working the Philco commercials into 
his script in connection with some 
part of the news has been u most ef- 
fective method of advertising,’ com- 
mented Mr. Loveman. 

Philco, too, has many new things 
to talk about in its copy, the list in- 
cluding the fereign tuning system, 
the spread-band dial, high fidelity 
reproduction and automatic tuning. 

The company is following up its 
political radio atlas of last May with 
an election edition which carries the 
pictures and biographies of the can- 
didates, party platforms and 
data bearing on the campaign. 

The Schering Corporation, Bloom- 
field, N. J., will maintain its heavy 
schedule during the fall. Newspapers 


other 


will be used, while the following 
magazines are on the list: Collier's, 
Good Housekeeping, Literary Digest, 
McCall's, Redbook, The Saturday 


Evening Post and True Story. 

Arthur E. Tatham, advertising 
manager of Bauer & Black, Chicago, 
said that opportunities are .numer- 
ous for the remainder of 1936. 

“We have launched and will con- 
tinue am extensive advertising and 
merchandising drive for our prod- 
ucts,” he said. “Our expenditures 
for the rest of the year will be 
greater than for the last half of 1925 
by a substantial margin. 

“We have been testing a couple 
of new mediums. We have also been 
carrying on a continuous copy test- 
ing program, which is giving evidence 
of bearing fruit.” 


A. Ellis Frampton, advertising 
manager, Hammermill Paper Co., 
Erie, Pa., said that plans made 


earlier in the year are being prose- 
cuted. 

“We realize that legislative, po 
litical and economic factors are work 
ing to create some changes in busi- 
ness,” he commented. “On the other 
hand, we believe that the funda- 
mentals of American business meth- 
ods are not going to change suddenly. 

“We set up a substantial merchan- 
dising appropriation for 1936, laid 
dut a progrifm veel on past experi 
nce, ang expect to show a profit on 


our effort. In ‘a quarter of a century 


of serious merchandising effort, there 
has probably been no 12-month drive 
that did nat have some detours. We 
expect to stay on the main road most 
of the time and keep pointed toward 
the objective determined months ago.” 
Cyril G. Fox, sales and advertising 
manager of Fels & Co., Philadelphia, 
is going to allow the public to pick 
the next president of the United 
States. 

“If you have seen any of our cur- 
rent advertising of Fels-Naptha soap 
and Fels-Naptha soap chips,” said he, 
“vou will agree that ‘steam’ is not 
lacking. And what’s more, I may 
safely say that the pressure will in- 


crease during the last half of the 
year! 
“In spite of changes, real or 


fancied, in our Government, our eco- 
nomics, our social outlook, or what 
have you, the job of our sales and 
advertising department remains fun- 
damentally the same—to influence 
more and more people to use Fels- 
Naptha!” 

The .Pepsodent Company, Chicago, 
plans an extensive promotion this 
fall, Stuart Sherman, vice-president, 
announced, adding that among other 
innovations, it plans an exhaustive 
test af minute movies. 


Policy of Seagram's 


David M. Davies, advertising di- 
rector of Seagram-Distillers Corpora- 
tion, New York, pointed to a few 
salient facts. Seagram and affiliated 
companies have spent $8,000,000 on 
plants in the last two and one-half 
years. tts annual payroll is $4,000,- 
000 and in September another $750,- 
000 will be added when its new 
$2,500,000 distillery is opened at 
Louisville. 


“In August we will renew our 
campaign for moderation,” Mr. 
Davies said. “‘Hundreds of com- 


mendatory letters which came to us 
from earlier advertisements  per- 
suaded us to set apart a_ sizeable 
amount of our appropriation for this 
purpose. Our agency, Cecil, Warwick 
& Cecil, has given this theme unusual 
and effective treatment. 

“The distilling industry has an 
obligation to the public and in this 


spect for the industry by indicating 
both to the industry and the public 
the direction in which we should 
move as we are with selling. 

“In addition, we will stress that 
exhaustive research has given our 
5 and 7 Crown whiskies the right 
to be called a most wholesome form 

(Continued on Page 23) 


| Premier Oldest 


Vacuum Contest 


to Be Extended 


Cleveland, O., July 30.—The “olq 
age contest” staged by the Electric 
| Vacuum Cleaner Company in Cleve. 
land for Premier cleaners, will be 
extended to other centers, W. F. Con. 
| ley, advertising manager, said today, 

The contest, winding up July 31. 
|offers a prize of a new Premier 
cleaner to the Clevelander who 
brings in the oldest model in point 
of service to a Premier dealer in the 
area. 

The contest was supported by a 
series of insertions in the Cleveland 
Plain Dealer featuring cartoons of 
two cleaner-characters in various 
forms of combat vying for the old- 
time crown. 

A dealer tie-in also was staged 
with a hand vacuum offered to the 
dealer through whom the winning 
old cleaner is presented. 


Mutual Names Steele 


as European Agent 


John Steele has been appointed 
European representative of the Mu- 
tual Broadcasting System. Mr. Steele 
was formerly head of the London 
office of the Chicago Tribune. 

E. M. Antrim, executive secretary 
of Mutual, explained that Mr. Steele’s 
duties will consist primarily of ar- 
ranging and negotiating for interna- 
tional broadcasts. Several such pro- 
grams have already been carried by 
Mutual, including the funeral of 
King George V, and the unveiling of 
the Canadian war memorial at Vimy 
Ridge by King Edward VIII. 


“Courier” Appoints 


The Daily Courier, Connellsville, 
Pa., has appwinted J. J. Devine & 
Associates, Inc., New York, as na- 
tional advertising representative, 
effective Oct. 1. 


“RCA Review” Starts 


RCA Review, a quarterly, has is- 
sued its first number from 75 Varick 
St., New York. The publisher is RCA 
Institutes, Inc. 


Carver Heads B.B.B. 


John N. Carver, Jr., vice-president 
of the Manufacturers & Traders Trust 
Co., has been elected president of the 
Buffalo Better Business Bureau. 


CALL ON 
ATLAS 


new series Seagram is att ting t for GOOD 

w series Seager: Is attempting to 

fulfill that obligation. We are as PHOTOSTATS 
much concerned with creating re- QUICK 


FRANKLIN 3470 


connects you with 4 ATLAService 
Stations in downtown Chicago. One 
is just around the corner from your 
office. Call today. 


ATLAS PHOTO COPY CO. 


* When you wan 


THERE IS A RIGHT WAY 


and a wrong way of doing everything. 


licity—the kind that pays big dividends, 
the first man you should think of is 


TOM FIZDALE 32 W. Randolph, Chicag? 


t the right kind of pub- 
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ADVERTISING AGE 


RENEW VIGOROUS 
EFFORTS AFTER 
BRIEF RESPITE 


(Continued from Page 22) 
whisky. We have increased our 
appropriation to keep step with the 
increase in our business, using addi- 

enal media and larger space.” 


Views of Agencies 


Advertising agencies are appar- 
ently somewhat less cheerful than 
the clients they serve, some noting 
unsatisfactory aspect of the situation. 

Arno B. Reincke, president of 
feincke-Ellis-Younggreen & Finn, 
Chicago, pointed out, for instance, 
that there is no disposition for ad- 
yertisers to release agencies from the 
special services which were found 
necessary during the lean years. 

“There has been a gradual, but 
steady improvement in clients’ sales 
and profits,” said Mr. Reincke—‘‘a 
serowing confidence—a resulting ten- 
dency to plan campaigns farther 
ahead and to spend more money. 

“We do not look for any sensa- 
tional increases in expenditures this 
fall and winter, but rather a notice. 
able acceleration of the tendency to 
‘up’ appropriations. 

“The one new element in the situa- 
tion is the surplus tax. A number 
of our clients have asked us to con- 
sider with them the advantages of 
heavier advertising appropriations as 
a suitable method of disbursing 
profits which otherwise might have 
to be carried into surplus, subject to 
the new taxes. 

“While no budgets have as yet been 
made up on this basis, we think it 
probable that a percentage of adver- 
tisers will find advertising the best 
way to hold surplus taxes to a rea 
sonable level.” 

J. G. Sample, president of Black- 


OPTIMISTIC 


David M. Davies 


ett-Sample-Hummert, Chicago, said 
that appropriations are larger than 
in the past, with some hesitancy in 
evidence over the election. 

William M. Mumm, president of 
Mumm, Romer, Robbins & Pearson, 
Columbus agency, also thinks the 
election is an important factor, be 
cause of the possibility of “more ex- 
perimental legislation.” This will 
affect 1937, rather than 1936 appro- 
priations, however. 

Mr. Mumm is more’ concerned 
about developments within than 
without the advertising field. 


Raps Fanciful Claims 


“The most notable change is one 
which I do not like to see—far 
fetched claims which are made for 
various products,” said he. “Telling 
the public that smoking cigarettes 
helps digestion does not gain much 
respect for advertising, because both 
the doctor and your own common 
sense will tell you that it isn’t true. 

“When a radio announcer says 


that he uses Blank’s malted milk 
because it ‘eases his throat,’ it gets 
a loud bronx cheer from some of 
us, while the general public begins 
to wonder if all advertising men are 
liars. In other words, our famous 
‘truth in advertising’ is everything 
else but that.” 

F. B. Ryan, president of Ruth- 
rauff & Ryan, New York, said that 
advertising appropriations are keep- 
ing pace with improved business con- 
ditions. He added this interesting 
comment: 

“We ourselves have always been 
firm believers in keyed copy, in copy 
testing whenever it is practicable and 
fundamentally in meshing advertis- 
ing effort as firmly as possible with 
sales and merchandising work. More 
and more advertisers appear to be 
coming around to the realization that 
the effect of advertising can be pretty 
closely controlled and that it need 
not be a haphazard and guess-work 
proposition. 


Is Best Defense 


“This type of advertising, as used 
by more and more national market- 
ers, is the best weapon our business 
can have against the attacks which 
have been aimed at advertising dur- 
ing the past year or so. Honest and 
productive advertising has nothing to 
fear and nothing to apologize for.” 

Roy S. Durstine, president of Bat- 
ten, Barton, Durstine & Osborn, New 
York, reported that advertisers are 
more optimistic than they have been 
for several years. ‘ 

“Their sales are better and these 
increases are naturally quite soundly 
reflected in increases in advertising,” 
he remarked. 


NEWSPAPERS GET 
MORE RAILWAY COPY 


New York, July 30.—Thirty-one 
presidents and executives of member 
companies of the Association of 
American Railroads have written the 
Bureau of Advertising of the Ameri- 
can Newspaper Publishers Associa- 
tion discussing their newspaper ad- 
vertising plans for 1936, it was 


MOTORCYCLE COURIERS REACH CENTENNIAL 


The Indian Motorcycle Company's emissaries check in at Dallas and 
present Frank Watson, promotion manager of the exposition, with an 
illuminated scroll. 


revealed in a statement issued this 
week to the Bureau’s membership. 

The statement discloses that 23 of 
the 31 railroad companies definitely 
are planning an increase in their 1936 
newspaper advertising over their 
1935 investment, thus insuring a 
substantial advance over the total of 
$3,500,000 spent by railroads in news- 
papers in 1935. The temaining eight 
said their appropriations would be 
the same as last year’s. 


The increases planned, or already 
made, it was pointed out, are in addi- 
tion to the subscriptions to the co- 
operative newspaper campaign of the 
Western roads which amounts to 
$300,000. 

One company official, whose road 
has been a leader in the movement 
to secure lower passenger fares, 


struck a definite note of faith in the 
future of the railroads. 


Lower Fares Help 


“Since the lower fares became 
effective on June 1,” he wrote in 
part, “the results have exceeded our 
greatest expectations. If passenger 
revenues show comparable increases 
from now on—and I can see no rea- 
son why they should not—I believe 
that we are going to be able to spend. 
and spend profitably, considerably 
more money for newspaper advertis- 
ing than we have during any of the 
last five years.” 


Griffith’s New Post 


John R. Griffith has been appointed 
assistant national advertising man- 
ager, Miami Tribune. 
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LL IN ONE PACKAGE! 


Here’s your Michigan Market 
Outside of Detroit 


in 


of Detroit, you must use Booth Newspapers. 


trading area. Total circulation now 288,763 . 
for marketing facts pertaining to your product. 


Wrap up your Michigan marketing problems in an adequate Booth Newspapers’ 
schedule and capitalize an outstanding sales opportunity. The eight Booth Newspapers 
give you this recovery-leading market all in one package . . . without waste or dupli- 
cation... and at minimum cost. _ 


There is no substitute for Booth coverage. To reach your Michigan Market, outside 
Each one is the sole key to an important 
. . up 17,237 ina year. Ask nearest office 


In Kalamazoo It’s the Gazette 


This 102 year old newspaper is.among the first five newspapers in the United States in density of 
city coverage . . . one copy to every 3.4 persons. An important market . . . completely covered] 


A. B. C. Circulation—29,158 


BOOTH NEWSPAPERS, INC. 


NEW YORK 


I. A. Klein, 50 East 42nd Street 


—_——-~-- — 


CHICAGO 


John E. Lutz, 180 N. Michigan Avenue 
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THE GRAND RAPIDS PRESS + THE FLINT JOURNAL ° THE SAGINAW DAILY NEWS + THE KALAMAZOO GAZE 
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FARM EXPERTS 
SEE CONTINUED 
BUSINESS RISE 


(Continued from Page 11) 


Ruralist who just completed a tour of 
2,000 miles through Georgia, Ala- 
bama and East Tennessee, where the 
drouth held longest, said that with 
excellent rains since early in July 
corn and cotton prospects are good. 

“South Georgia,” he added, “has 
made a fine tobacco crop. and 
Georgia’s peach crop has been good, 
with excellent prices. With feed sup- 
plies provided for and with generally 
better prices for our crops as con- 
pared with a year ago, our net cash 
income will equal or exceed that of 
1935.” 

Walter H. Lloyd, editor of The 
Ohio Farmer, pointed to recent rains 
over the state and said: 

“Most of the corn in our corn belt 
and our dairy sections will make a 
fair crop. Soy beans, with a reason- 
able amount of moisture between 
now and September should make a 
normal crop. 

“Our vegetable growers have suf- 
fered some damage to early crops 
but on a trip through two of the 
principal truck gardening areas I 
found conditions surprisingly good. 

“Ohio harvested a much _ better 
than average wheat crop, and the 
oats crop has. surprised many 
although the grain was carried on 
very short straw. 

“Livestock is in uniformly good 
condition in larger numbers than last 
year, and there is an ample feed sup- 
ply. Our farm income will continue 
the improvement which has been 
made in the first six months of this 
year and despite a slightly shortened 
corn crop, Ohio will have its best 
year financially since 1930.” 


Conditions in Dakotas 


Berry H. Akers, editor of The 
Farmer, said that while North Da- 
kota and all of South Dakota except 
the 12 counties along the Southeast- 
ern border have been seriously hit, 
the Red River Valley in North Da- 
kota will probably produce sufficient 
feed to carry the livestock through 
until the next harvest, with livestock 
the most important source of income 
in this territory. 

“The situation in Minnesota,” he 
declared, “is much more encourag- 
ing. The sale of livestock and live- 
stock products represents about 80 


per cent of their income and every 
area in the state apparently will pro- 
duce sufficient feed for its livestock.” 

With recent light to heavy rains in | 
the state, he said, in addition to en-| 
couraging hay threshing returns, it | 
appears a fair corn crop will be har- 
vested. 

Governor Sam R. McKelvie, pub- 
lisher of the Nebraska Farmer, urged 
advertisers not to attach too much 
importance to disaster reports. He 
cited one salient fact: the increased 
value of the Nebraska wheat crop 
over 1934—the drouth year—amounts 
to more than the entire AAA benefit 
payments in that year—over 30 mil- 
lion dollars. 

Governor McKelvie said that a tour 
of the state has convinced him that 
there is no comparison between 1934 
and 1936. He added that taxes in 
Nebraska are being kept down, so 
that more farm income will be avail- 
able for private uses. 


Advertising Course 
to Start in October 


The advertising and selling course 
of the Advertising Club of New 
York will begin its 13th year Oct. 15 
in the auditorium of the Engineer- 
ing Societies Building, 29 West 39th 
Street. 

The course will consist of 30 lec- 
tures on advertising, selling and 
marketing Mondays and Thursdays. 


Winship to Agency 
Richard S. Winship has joined 
Lawrence Fertig & Co., New York. 
as account executive. He was for- 
merly upstate New York sales mana- 


ger for Frankfort Distilleries. 


Stage New Amateur Stunt 


Tootsie Rolls Company, sponsor of 
“Tomorrow's Stars,” on WHN, New 
York, presented July 29 a program 
of the winners of the Jay Flippen 
amateur show on the previous Mon- 
day. Dallas A. Gray, 30-year-old post- 
man of Gloucester City, N. J., win- 
ner of a national slogan contest for 
Tootsie Rolls, was handed a $500 
check during the program, which 
was broadcast from the stage of 
Loew’s Ziegfeld Theater, New York. 


Hanofee Joins Agency 


James S. Hanofee has joined the 
copy staff of Bermingham, Castle- 
man & Pierce, New York. He was 
formerly advertising manager of 
Krueger Brewing Co., Newark, and 
before that was with Blaker Adver- 
tising Agency, New York. 


NBC Stars on Tour 


NBC Artists’ Service is sending an 
NBC Radio Revue on the road to 
play a series of theater engagements, 
the first of which was in Pittsburgh 
on July 24. Jimmy Wallington 
is master of ceremonies. 


Bede with Curtis 


Howard H. Bede, formerly of Por- 
ter-Bede-Langtry Co., Chicago trade 
paper publishers, has joined the Chi- 
cago staff of The Ladies’ Home Jour- 
nal. 


University to Kiernan 


Long Island University, Brooklyn, 
has appointed Frank Kiernan & Co., 
New York, for a campaign in news- 
papers. George Butterly is account 
executive. 


‘Cease Firing 
by Hand’ New 
Heating Slogan 


Chicago, July 30.—Developing the 
slogan, “Cease Firing by Hand,” Au- 
tomatic Heat and Air Conditioning, 
of this city, has developed a complete 
promotion campaign for use by deal 
ers in automatic equipment. The 
slogan is superimposed on a silhou- 
ette of a feminine figure drooping 
under the weight of a coal scoop. 


Controversy Is Out 
In order to win the participation 


of all factors in the industry, con- 


—$<—<—_= 


troversial issues have been elim). 
nated. Newspaper copy which has 
been prepared is designed to sel! ¢, 
idea of automatic firing, space being 
left for a description of the particnja, 
equipment handled by the advertise; 


Decalcomanias Used 

Stickers for use on letters any 
other literature have been mag 
available, as have decalcomania signs 
Many manufacturers are expected ty 
use the slogan in their own consumer, 
copy. 

The trade publication urges deale;: 
to start the campaign immediate) 
so that it may be well under wa, 
by the time fall building swings int, 
action. Its staff expects to develo, 
corollary promotion for use of re 
tailers. 


Drought in 1936 in 
i 


LOE 


Ta, 


for the first four 
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Sun and Rains 
to Farmers in 


on Year and 


Harv 


ees Washington, Idaho and Oregon es- 

caped the drought in 1936. This is 

shown by the U. 
‘a, data indicating normal or above normal 
i, moisture throughout virtually all parts 
of these states (where in addition 55,- 
289 of the farms are irrigated) and by 
estimates of the U. S. Department of 
Agriculture forecasting normal or better 
than normal output of nearly all major 
crops. Fine growing weather and favor- 
able temperatures have helped mature 
the bumper crops. 


S. Weather Bureau 


The Pacific Northwest’s farm income 


months of 1936 was 


Big | 
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New York Fans 
See Baseball 


of Yesteryear 


New York, July 30.—The New York 
National League Baseball Club will 
use big space to merchandise an 
extra attraction Aug. 13. With the 
-o-operation of the New York News, 
the club has trained two teams of 
youths, Which will give an exhibition 
of baseball as the game was played 
in its infancy. 

The Giants, among other clubs, 
have been active in promoting the 
ational game this year. At the start 
of the season the club discontinued 


the two-line notices on sporting pages 
of newspapers which it had used for 
more than 25 years in favor of 14- 
line illustrated copy. Shortly there- 
after, two other major league clubs, 
Brooklyn Dodgers and New York 
Yankees, followed suit. 

Another experiment by the Giants 
involved the use of two 42-line adver- 
tisements on women’s pages calling 
attention to the fact that women were 
admitted to the park free every Fri- 
day of the season. According to the 
agency, Metropolitan Advertising 
Company, it was easy to trace satis- 
factory results to this special copy. 


Jones Steps Up 


O. E. Jones has been appointed vice- 


president of Swift & Co., Chicago. 


KMBC Cancels 


Station KMBC, Kansas City, has 
canceled existing contracts with na- 
tional representatives, effective Oct. 1. 
Arthur B. Church, head of the sta- 
tion, said that the method of han- 
dling sales after that date has not 
been determined. 


Linton Adds Brother 


St. Elmo Linton has joined Ray 
Linton, Chicago radio representative. 
He was formerly division sales pro- 
motion manager for Hart, Schaffner 
& Marx. 


Sterling Moves 
Sterling Advertising Agency, New 
York, has moved to new offices at 70 
West 40th Street, where it occupies 
two floors. 


REFLECTION ON 
VALUE OF WOOD 
STIRS PROTEST 


Lumbermen Call Westinghouse 
on Copy 


Chicago, July 30.—The National 
Hardwood Lumber Association, 


ever on the alert to prevent con- 
scious or unconscious aspersions on 


J Washington, Idaho, Oregon 


Ve 


ho 


Have Been 


These States this 
Crops are Being 


ested 


9.2% ahead of the same months of 1935, 
and 88.3% ahead of 1933. 


For a period of 12 years in succession 
the average farm income of Washing- 
ton, Idaho and Oregon has been ahead 
of the national farm average by 49% to 
68%. The 1936 farm income in these 
favored states.will exceed $300,000,000. 


You can sell your merchandise in this 


Kind 


fortunate and prosperous field by means 
of an advertising campaign in The 


Washington Farmer, 


The Idaho Farm- 


er and The Oregon Farmer whose 
localized home state service gives them 
real influence in over 100,000 farm 
homes in their states. 
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Order -- One Rate -- One Medium 
hi west Farm Trio 


Farmer --- The Oregon Farmer 
Advertising Representatives: ASSOCIATED FARM PAPERS, Chicago, New York, San Francisco 


New radio developed by Montgomery 
Ward & Co., Chicago, flashes names of 


stations on a screen. Merle Oberon is 
the admiring damsel. 


wood, its value and uses, has pro- 
tested a newspaper advertisement 
for Westinghouse refrigerators which 
appeared in the Boston Herald and 
other newspapers late last month. 

The association, in a letter to F. 
A. Merrick, Westinghouse president, 
objected particularly to the state- 
ment in the advertisement that the 
Westinghouse refrigerator contains 
“no wood to warp or rot.” “This 
wording,” J. W. McClure, secretary- 
treasurer of the association, wrote 
Mr. Merrick, “conveys an unjust 
and unfair implication against wood, 
through the impression upon the 
average reader who has no knowl- 
edge of wood, that the qualities of 
warping and rotting are inherent 
in wood and make it an unfit ma- 
terial for use not only in refrigera- 
tors but for all other utilitarian 
purposes.” 

“It seems to me,” Mr. McClure 
continued, “that the time has ar- 
rived when the long-suffering lum- 
ber and wood-working industries 
must register a vigorous protest. 
Lumbermen have no quarrel with re- 
frigerator manufacturers who wish 
to make and advertise all-stee] cabi- 
nets, but lumbermen resentfully feel 
that they may rightfully question 
the ethics and motives of adver- 
tisers of rival products who go out 
of their way to disparage wood. 

“A statement from you that your 
future advertising will contain no 
derogatory references to wood might 
be helpful.” 


Agrees With Suggestion 


In a reply received by the asso- 
ciation last week-end, Mr. Merrick 
pointed out that “it is not the policy 
of the Westinghouse Company to 
make derogatory references to wood 
products or materials either in ad- 
vertising or otherwise.” 

“T am sending your letter to Mr. 
A. E, Allen (vice-prestdent in charge 
of merchandising division) and I 
am quite sure that he and his ad- 
vertising advisers will be able to 
bring out the quality of the refrig- 
erator without the phrasing which 
has the objection you called to my 
attention,” Mr. Merrick wrote. 

The organization recently called 
the Chrysler Corporation in connec- 
tion with the same type of adver- 
tising reference to wood, and has 
previously pointed its guns at other 
motor car manufacturers, as well as 
at the United States Steel Corpora- 
tion. 


Graduate Engineers 
Retained by Trane 


Trane Co., La Crosse, Wis., has 
taken on ten new graduate engineers 
for training in all divisions. The 
primary objective is to prepare the 
youths for sales work. They will be 
assigned to departments for which 
they show special aptitude, however. 

This method of developing sales en- 
gineers was common practice in the 
industrial field before the depression. 


Serum to Fairall 


Fairall & Co., Des Moines, have 
been appointed to direct advertising 
of Associated Serum Producers, a co- 
operative effort by leading American 
producers of livestock serum. 


; nee es Bae at ae ee re 5 wet Me a Fs ‘ : , nee es. : D9 rca Tata sites Bd we oo = +. Sceeen - ay ae sie, ¥ Me en 4 
St aay Boe Sie Sing ie Be eran | cones ae ae fa, Teper nes es Rs a Vee ee i ee ee Gi See ka ie , , ie gi Oi eS ' ay a ee sy Ne ; ; a hae 
Rhee Fin. ctx Sy em 3 SmI Se Atte tle Be = set Sate: RED, aoe age wae ak | ge os “sii Pi, eae ree cee cca AE hg ANE oe Cg th et EAT See eet ote at ee Saag ee ere ae 
AN 2 = Ne c oh eee SS AR * pe rae : ‘s ‘ae pe a ae PS FS pied Mmm Bes A Ry Del Ge We al See A de eee ae oe el Te oars Ere pts ea 
: ss s a eee 7 a ht r gett oe hii ie : ty. oat  % wi) ae ees 3 5 ae PE R: oe ae tS bhi a Hi, s es 
& : . et ( e bid : ae r 4 oa | ety oH r a % eS 7 , e, 4 “ae = ee: aR " Are 
y Sp Reseries 
ee : 
936 a 25 
; Senne ————————EeEeEeEeEeEeEeEEEEEEEEEEEooEoEyE—EeEeEEe—e———E wrth 
= | a ee Ses: 
lim. | | MOVIE DIAL ee 
has Ai: 
Ula: — } Bocuse 
tiser sae 
__ | 
and ——_—_—— | | ic vriee i) eee 
nd se: he pipe, © ae eee 
Made a 2 : "1 Sonone : 
| on [= Jae ; ee 
; | & 5, ee et ected a me 
signs | & a 3b Nie 1,” eo oa 
| § : y as + ; 
ed t } 5 th ere mY 
x 4 d a eS e's 
% - a rh 7 Ph * ; 4 ‘ 
ba Tee Se ee nt 
~~ cali ea eg Je 4 ie 
j | 7 . : | r 4 2 ponte ac Co ‘é ‘ \, ° 
eee ee a a ee ee ; =i 
q wae. ie 
Pe 
| ee eh ack, oS i x : 
| ee a en See ae - te 
Agi ae sce PP thee : 4 
sats ee as oe gare ae Ac 
DO ae ee eae e _ 7 > Kar Ee i 
ees ri ag a a to a § A to 
ask ¢ a 7 * sd ms Ba? ce rae e cas .- a gs 
Peg ee CEE creerree & Reese BY Sar See x 
: — et | : aon ee 
x ee 
| aes 
Te aes 
somes Gar 
Pr hk Sone 
aan ty Se aa 
hee alieate 
io rete 
S sua Sree 
CT —— Behe 
tie 33 &, ditties P ep i i = oa ries, 
¥ cocegl eo Be S s ‘ ie ae a 5 ee é 
al ES eciiae. 
V 2 ie — ‘ ei eee 
Re oe —— “os i nore 
| EO “SS en 
—— “a — ; er ae yy | saa 
* vem iz oo ' - De oe é; 
er 4 fener 
> q a 4. : tele i ‘ate ae oy a, 
ee . ae ee 
7 ec } %.. a ge ae 
ee | % mre 
“Ss ' a : 
- G P ° oo id 
4 a . i 
S . i 4 ~ : 
\ a : 
1 \ * \ a ~ : 
z. bo % r ‘ VS F x ‘ 
; " " Warren te 3 
rs Be % ig a | een 
| ’ A BS ee 
‘ , id > } wie 
f , i\ oe | ore | 
| : 
q \ } U " 7 
‘ oe 
A ' Cae te 
T f | V } | reins J 
| : | ESCs 
r ‘ { ; ae 
po 4 7 oe . ro 
i. eae ° 
i | ‘ ‘anil 
, ses 
e a 
a 
Rakes 
4 
as , es 
ry ss ba ~~ ; %: + : Bie 
— " eNO ey eS vali 
* , * 3 ‘ ~ j : 
. , Aa Y 2 pas the a? Sia 1 Say 
x amcepepmiees kN gr cp eo nes ) 
hs a a ae = Pe ~ 5 A i”) oes T 9 ce ae ; 
s jt ee 5, Metts ee oe ae 
y ae eae oF ie guia! , Eat eke tet Ee s oe ae 
Now Bae ' : Ry pom. a) a at ; ‘ hea . a) “Aw et . se et 
‘< Rp AS Nps che mS SU Fe ea) 
~ i rae } a \ Co ed . @ Foe: ..% Bes et 
Ne a L, ad a , * a. »: . Sees ie! 
3 s > * Pa: ®. * - 2 ! ; 
4¢ 2 ye ‘ie me 8 * eo + ae ae ty Ane 
2 ha es eas Mee Te 
ts DO ee. eds Pw car, i i An? a i 
i y os y Sak Sig Waly er Wakes 2p FE Le ». — eo . a wv : ae - fie ae Sa 
é x (i ammee ee ed an i, il >. : SR > poe _. oe . R . — . 5 . a Sa preset 
oe agentes a. Vie ‘ ae . / =a <=? : : a Ry AS tt > i fact Re ray 
nk it oo .. cee 5C///CS ap) 50 cr An Be Ke a 
* OS eg ool 5 Pee oni a ey  . NS 22% , : E hes pee ae ‘ ~aa Ripe ree one & PO Sige ; 4 nat: fi, 4 — 
. est ee en ee nae ok ot . eae Tate ee oe a 
, sae OL Sy a ie oe ex: re ees: S 4 y 2 Ai Vid ; .y : bt %; bs Be i nye 
tt Re be chee mae TD ON mem — eee 
Gale Oe Soy ae os seg) . pe) , ol ee} Ba ee 
ate Maa Tye, Sie orca eh ee Oe ONE ge ae aes 
eee cn dhig ot eiar a, ia Mie a 2 Rix ss ee ee roan 
= PNG RS AY TD i f at eae St ere Rtn, rs Rs ie Boh ‘ eee aie te See ee 
: a = Rane ee 0 AGS ae ae sete 
ee -— OE + ee « ‘ hy . 3 it , WS ats land : ane ss a e pes. i a ro ry ee ~ = lie oe ss sinat ae ee | 
: Bs ee 4 By foe ae ghee ere * oe RAV. 9 a oft" ee 
i ne TS } er oe SS, a vig? ri 4 Le ee ee r Ne ene ef BHO oe os ae ve ome 2 sae ~ 
4 } me . Ps PX . “ , 3 i i sk . + HN a TONE phe: 3% Ray Aap yon oe : ony 4 is pike a . ie , o& Ie 5 ee ., Pe pate: 
: — *. — Bp os RH a. a, , diptest OS - SS a AR RS VR eta came Sree gee : 
ze ; a . ay" fF 4 pe Sa ay a | I ea ie, tA iy: ce Bee ye 
q RSE ett > Fars. ea il S a ee : atieg ms j “Sia er ’ a oe mee OS a , fg ig hes hk f <4 4 Be AYE 4 PS A a ae, yg Pe : 
i Oe ee eo Ne Re eS Sb eS eg ee dae Bie AY ae Oey) Te Rt st Poo 
a toe EP CLE wh . t aie ie oe ine peed sy BAL Ae ey Sy.) RS a a ar: 
c y EAP 4. ’ ; . geek > saleked ALE Dts a F pa ; + RS } es oe. Fame So 
=, i + 747 WS. Or => “tee Vo ae ee hig | Sg eee RNS hl ta ES i a _— S 
1 ; Mae £ 4 et ; oy \ nl nel .¢ cy fey te . wh oe f j oe 1e Ad = Post eos oe rf ¥ J 4. ite he a4 ws aK ~ 4 a ia ant, ack: 3 
fy ” iia Ce ye ae hes oS t ee. ete: * G0 Fe 99 ae igo ha ed +e gl Th hr ES 7 RRA, IA Re dg Re ee 
iS ; PR Sa ae Sage > fake * a + a ~~ pre aay . a ire y ‘Lon rote: Bi”. ee. ee sR i FRE AT. harms fs, 
al q 5S nies a vy . . ee ceed by eae er pele RS et” ate Eat - Rese 7% 
ae aia SBR OG Lot ‘ Kise NS a re pe ie re gee ET RE BC. Soe ger es an PA, aces eee che st ee 
it th me Spa Bean Met. fn ; ee Be ak A 5 ab Tein  pyiae eapitcnMe te kS Ty, 82" Saab Soli OUR cies a rae ae earl ee 
~ Figs SA. ae SA) "a > ENE 2LOES <* ME ce RE OT i spa i ee ne i ae See Cae 
< ; es — 2 ~~ sae”. ‘ > . of ex ed tk 4a an Peer. at Sas ae ‘ a” Sa. oe A ee mo Ye ae aks Meet ene Mole - 
. : Saree 3 og , A ee oe Baa? ae fe ge, yey eae a we ee oe eee. Boe capt ane ret oe 
Cle ee : MA ~~ i ‘ ae eS” Yad ape “oe ” ; Winteo ; 
2 +, m or pay ¥ > Pal ss 3 ; > “e - ‘ : 
t. - ~_ “ ~ See 
. . ‘ ‘ a 
se i 
se : 
es 
4 rsa: i 
per, 
me ROR Ee eed aaa © GREE GE Sip Meaty Aah Coreg rx ste 2c mesg Benn Fae MB SIN Gras Dea pS cals CSN URa Di lala Tk ig Rae GO a ks ON ser DO Bie) yee PO Ret Ne Tn RR ha wc ty 8 EER Mee Me acta REI, ee Hage ea Uris nw BEES Ose Met ts Te gee a eT ee REE OMe mg Ee 
ee Be SS nd Se A pee ae EE Ms Me Peay so S TBE AE Pi okelaiech © Welter oo Rare hig Wa Me ol fags oe. ee rae Ae ae Oe a es uc PR: pee eee Yo) Ne RT oe iD ae Ie ORES VE eater Ny Aa eh) ne baie aR me 
. : * : 2s 4 oa: - a nes 
: ; ; aS: ( rae ts: ia ae hs DIRT REECISE IS SESH PA a Rr te 28 ARE RE ES Be et ae at fer ale + Sameer BORAT WS ik > tite elle a at pe ee OR WaT) ON Aa EM Span te Ce gt Wet ead ye NN ae. 


26 


ADVERTISING AGE 


pee 


August 3, 1936 


ALKA-SELTZER 
TO USE COLOR 
IN MARGIN COPY 


New Device Permits Single 
Run for Newspapers 


Elkhart, Ind., July 30.—Color will 
make its debut in newspaper side- 
marginal advertising about Aug. 15, 
when a campaign employing this 
position will be started by Dr. Miles 
Laboratories, Inc., for Alka-Seltzer. 
Thirty-two newspapers in Indiana, 
Ohio and Texas will carry the copy, 
with 19 insertions over a period of 
13 weeks being scheduled. 

The advertisements will appear on 
the outer margin of a single page in 
the newspapers, with the aid of a 
device which permits running the 
color simultaneously with the regular 
black and white. 

Hitherto black and white copy, usu- 
ally tn cartoon style, has been used 
oun bottom or top margins. This is 
believed to be the first use of side 
margins for color advertising. 


Special Device Used 


Printing of the copy entails use 
of a special attachment provided by 
the Newspaper Color Flash Adver- 
tising Co., Chicago and New York. 

According to representatives of 
the company, about 300 newspapers 
are equipped to handle this type of 
color copy and 500 more newspapers 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 
536 So. Clark St. Webster 3569 
CHICAGO 


are expected to be added to the list 
by the end of the year. 

Advantages claimed for the plan in 
addition to single-run economy in- 
clude the employment of hitherto 
unused marginal space for advertis- 
ing revenue. 

The campaign is being handled by 
Wade Advertising Co., Chicago. 


Newspapers on Schedule 


Newspapers to be used in Ohio are 
the Athens Messenger, Bellaire 
Leader, Bellevue Gazette, Circleville 
Herald, Findlay Republican-Courier, 
Fostoria Times, Lancaster Eagle, 
Lima News, Middletown Journal, 
Newark Advocate, New Philadelphia 
Times, Norwalk Reflector-Herald, Ra- 
venna Record; 

St. Mary’s Leader; Sandusky Reg- 
ister and Star-Journal; Urbana Citi- 
zen, Wapakonata News, Washington 
Herald, Xenia Gazette. 

In Indiana, Fort Wayne Journal- 
Gazette, Frankfort Times, Blooming- 
ton Telephone, Logansport Pharos 
Tribune, Marion Chronicle, Muncie 
Hvening Press, South Bend News- 
Times, Vincennes Sun-Commercial; 
and in Texas, Dallas Dispatch, Gal- 
veston News and Tribune and San 
Antonio Express and News. 


Combination Rate 


for Central Radio 


Central States Broadcasting Sys- 
tem, operating KFAB and KFOR in 
Lincoln, and KOIL in Omaha, has 
issued a new card showing combina- 
tion rates for use of all three sta- 
tions. It is effective Sept. 1. 

The stations are represented in the 
national field by Free & Sleininger. 


Longden Heads Club 


William L. Longden, of Stone & 
Longden, printers, has been elected 
president of the Old Colony Advertis- 
ing Club, Brockton, Mass. Eben F. 
Fletcher, Jr., of Thompson Bros., 
was elected secretary, and Arthur D. 
Knight, vice-president. 


Saylor to Wood 


Norman Saylor has become sales 
manager, air conditioning division, 
Gar Wood Industries, Inc., Detroit. 
He has been sales manager of Saylor- 
Beall Mfg. Co. for 16 years. 


Heiss to “Kiwanis” 
Merton S. Heiss has been made ad- 
vertising manager of The Kiwanis 
Magazine, Chicago. 


DIRECT HIT 


WBZ 


50,000 WATTS 


NBC Blue Network 


BOSTON, MASS. 


Completely programmed by NBC 


Harpooning the New England market for ad- 
vertisers—and it’s a whale of a market—is the 
regular job of WBZ and WBZA. Concentrated 
where most of the money is spent, they have a 
potential circulation of 1,156,000 radio families, 
or 4/5ths of the buying power of New England. 


WBZA 


1,000 WATTS 


NBC Blue Network 


SPRINGFIELD, MASS. 
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Richter’s Will 
Repeat Bid for 
Frankfurter Art 


Chicago, July 30.—The sausage art 
contest run by Richter’s Food Prod- 
ucts, Inc., which recently lined up 645 
new dealers, will be repeated after 
Labor Day, the Chicago company 
has decided. 

Two trade characters, a boy and 
girl known as VitaMike and Vita- 
Minnie, were developed for Richter’s 
Vitamin D Health weiners. The com- 
pany built a 12-week contest around 
the pair. Twelve-line drawings, show- 
ing the youngsters at play, were dis- 
tributed through meat dealers. 

For the best coloring job, by child 
or adult, each dealer made a weekly 
award of a pound of Richter-donated 
frankfurters. The dealer handled the 
judging. 

Children of 115 Chicago schools 
were given envelopes containing a 
letter to the mother, and a brightly- 
colored button bearing the Richter 
name. The letter explained the con- 
test, and urged requests for the draw- 
ings from the local dealer. Company 
salesmen then called on every meat 
dealer in the school area, asking his 
co-operation. Special store posters 
were provided. 

A 100 per cent weekly increase in 
sales of Health weiners was achieved. 
Most of this increase is retained at 
the present time, and the great ma- 
jority of the 645 new dealers are still 
Richter’s customers. Close to 1, 
500,000 drawings were distributed, 
and 24,000 pounds of sausage were 
awarded. 

A. W. Paulin is president of Rich- 
ter’s Food Products, Inc. The con- 
test was conceived and directed by 
O. Rhodius Elofson, commercial 
artist. 


Jenkins Joins “Times” 

Harry Jenkins will join The New 
York Times Aug. 17, covering the 
department store classification. He 
has since been with the World-Tele- 
gram for eight years, and for five 
years was assistant advertising man- 
ager of Gimbel Brothers, New York. 


Sterling for Coats 
Lou Schneider, Inc., New York, has 
appointed Sterling Advertising 
Agency, also of New York, for Kara- 
vana coats, which will be promoted 


in magazines, trade papers and di- 
rect mail. 


New Tax Hits 
French Radio 


Commercials 


Paris, July 30.— Privately owned 
radio stations in France are being 
taxed 48 per cent on gross receipts 
for commercial programs in foreign 
languages under application of the 
new radio publicity tax laws. 

With commercial broadcasts barred 
in most of the neighboring countries, 
private French stations have been 
heavy broadcasters of foreign lan- 
guage commercials. Government con- 
trolled French stations broadcast no 
commercials. 


Local Commercials Taxed 


The high tax was in response to 
protests from neighboring foreign 
countries on the broadcasts from 
French stations in their language. 
England has no advertising matter 
on broadcasts and is said to be one 
of the principal objectors. 

Under the new law a 13 per cent 
tax also is imposed on commercial 
programs in French, designed to re- 
place part of the heavy taxes on 
theaters and other amusement 
places. 

However, there is a loophole in 
the new tax, as the levy is applied 
only if a demand is made by local 
governments or private agencies. 


Agency for Piso 


Piso Co., Warren, Pa., has ap- 
pointed Lake-Spiro-Cohn, Memphis, 
as advertising counsel for Piso’s for 
Coughs. Newspapers, magazines and 
radio will be used. 


6. M. CAMPAIGN 
TELLS WHY SIZE 
IS PUBLIC BOON 


New York, July 30.—General Mo. 
tors has rallied to the defense of size 
in business, in its current institu. 
tional campaign, which for the first 
time in several years is emphasizing 
the public service rendered by the 
corporation through its large-scale 
operations. 

The copy has attracted the at- 
tention of other big corporations 
who are aware of the need for ad- 
vertising which will sell big  busi- 
ness to the public. The necessity of 
such advertising was stressed by 
several speakers at the recent con. 
vention of the Advertising Federa- 
tion of America at Boston. Raymond 
Moley, Bruce Barton, Ken R. Dyke, 
and Chester H. Lang discussed this 
subject in considerable detail. 

In one advertisement, “Who serves 
progress serves America,’ General 
Motors contends that pioneering and 
industrial research are enhanced by 
size and cites some of its own ac- 
complishments., 


Employment of Resources 


While advancing this thought, the 
company is not overlooking sales 
possibilities, for the advertisement 
further states that through mass pro- 
duction automobiles now produced 
by General Motors are better values 
which are “testimonials not simply 
to great resources in business, but 
to resources serviceably employed.” 
The conclusion is “Your money goes 
farther in a General Motors car.” 

An earlier advertisement, “Mil- 
lions of jobs in the rebuilding of the 
nation,” asserted that new ideas and 
replacement of obsolete manufac- 
turing equipment will combine to 
create new jobs. This advertising 
was placed in 75 newspapers and 
attracted much favorable comment 
by industrialists. 


Philosophy of Sloan 


Recent remarks of Alfred P. Sloan, 
Jr., president of General Motors, in 
expounding his company’s phil- 
osophy, bear on the current advertis- 
ing. He said that General Motors 
is attempting to provide more things 
for more people by lower prices and 
greater values. He also said that 
American industry is not at a stale- 
mate, and that there is plenty of op- 
portunity for any progressive enter- 
prise. 

In past institutional advertising, 
General Motors’ attention has been di- 
rected at expounding sound economic 
policies, rather than at politics. The 
current campaign is looked upon by 
officials of Arthur H. Kudner, Inc., 
who prepared and placed the copy, 
as a logical development from past 
expressions of the corporation’s at- 
titude. 

Publications in which this adver- 
tising appears include Business Week, 
Collier’s, Fortune, Nation’s Business, 
Saturday Evening Post, and Time. 


Changes Trim Size 
American Restaurant, Chicago, has 


THOS. P. 


& ASSOCIATES 


PALM BEACH NEW YORK BEVERLY HILLS 


LaMONICA - 


CENTRE SQUARE at LEHNS COURT, EASTON, PENNSYLVANIA 


PUBLICITY 


Public Relations, Radio Relations 


adopted a trim size of 85%x11%. 
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. STOCK PHOTOGRAPHS 


4 Ready-to-use “Reserve Hlustra- 
tions” submitted 10 days approval 
by mail from world’s largest file. 
Cost only 810 each. Model releases 


Protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO perrolt 


itn, 


. Zen ad erage « aad eee, 4 han nrg a) f OX ha i ae y eae t Fo. - - i a : ; fat ; : ; ; ao oe 
; es tt Fe: Bee Se a a te tack 7 er “ 5 oh ee ae ee tae oe ee eee € ; . Pate are! gd BS ee , <a wy Pai he a ee ; Sea Cay ee a é 
; Say at geane 2 a are a ie ee ahs Se ee oS er : os fe ney ee ' a eas ee, ; i : 7 Sones : BR a ei Malan oi Sy le eel Ce han" is 
i Se ed : ; al Ne ce tee Oe ee ; ee , ; Renee: ee : ee gas pee i Bie : fo b tage a) * ae se: igre Me ee Pe Oe ee ey 3 iek % 3 
me wh # ia Fo ae caier* aii i be , a Sr a eae Me er es Me Soe ssa ~ x as A oan a, pare on 2 Sahin» Seer eh a eee ae ie ae ied o fe . = ae + ji y ( a me a 3 a .~ 
s . FP ; 
et Se eaees by i ee ee 
eek faress Se ei¢ Sceiras ces seo 
pee SP sate soeetess et ee 
aa Ss Spud. s Ser set aot ae meaere 25 2 ot oe 
reste Se | SSS ass et Pe re tts) 
i oa SSE TES Sse ‘ STs Pape Veet aS ot eee 
SSESaTS WETSes: e VS SSE FSS SSE STEN 
war ee, foe ee i} 
BT, po a 24d Vertes SS ee 
=e = 2 oS & ee te 
ee re Se Sees ae ’ ae ere ee ee 
2S eS SSeSTs 4 a Ses Sass S == a 
. . eve ssSt SS aS \ Pras, 2S 
ga oe SS eee ° ee 
BS ep *s Essen SESS SSS | ome 
Sai \ =o. | eeetcas | Oe 2 =ox 
Ste atS SSS EL "NS! coresires PTS <6 &: 
== Sees eee ese TSS! SS 7 4 
Baron ces--sos Sie SLrsh ae = ari 
Scat pee Stes xx ~ 
a er a ye Oe temas tee Oe ~~ Eie* 5 
) Sebeee Sere Piet eee "J 
ss mtu Sree Ss iki eos ae A 
Slee oS Ssimies Si 
a St Se 2 ee Sa ae eee CASHEWS 
a a= SSeS SASS Sr eso Sas ASS Siem wa wee eas owe s 
rae ya a toe 7 2 Taisen, 2%. . 
Tae Ree Es So meme armen ea ET) temas — 
ae Sale SS SSE ® papepeoghek yr <a owes ; 
a. ee SSE cs . ~ Sure ore! SSS BP etanrens Is 
Ste EE af aia le stse nee ee Sg Teams momen eee. ee 
eae —— St se ab EeGnes mount ip cen SE i 
Pacea, sees SS St at SET EE Cord Party Will Se cm SE ae eee ee 
Sn a ee Sat ee eee Monday =o" SSS ith pes lS eS SS ma cae 
A Sa “Sra. SU Ee eee ne ened oe ag Se 
a bee ee ced NRE gg toe eke ed POAMOLINE | coal : 
Pas on Se ae oe a rg PP a , 
Pe emaeety” Se oe Se ___- SS me Se oe os ee ee tt 
Ae ON GOOD TASTE este mera Sate ea feces iad 
aa anon yh; - einen, MYERS =: MARKET & 
as en ee ss es) ws ee eee mo ee ee 
% - SS Fe eT S SSS Mica So ee y MORRISON & FISHER 
er ? SiS Se SIS SSE ross Te seve 00 COMMUNITY KITCHEN > © mee os 
; : Er a I eS ——— formar ano sarveoar sreeians 
: a | Simo " 
sos sae a oe oe | so ev serv? ___ FUDGE SQUARES 
ae Aa ee ee —— Srna s- Ns 
ASE. PE a ee PS = FRESH APPLE PIES 
a sl = Sils st Sas Se famous / Oi Gee Tomgarests. ng Meotgeeied 30¢ i 
aes ee eee core, SES ee J Sn 
re SSeS Ste PEt eS | eas JI]. CAMA S040 2 
te. SES ss a Sx. Th MACARONI end CHEESE 16c > = 
ae Pi ee ag 
apa a oa — oe Bros Omuvood <M Market COTTAGE CHEESE = B¢ [P2 
x SOS Tt Sore) StS | eae — ms 1 Ou ® 
See SoS Sas] fo Sur awesr se — oe 
A i * aottansiiel Aeeanen Re te cones raat DeLivERT senvice Gus Lonco || (mii |: 5 
ke. ey —_ a Tee Beet be Fine fathom weer ams _ 
- ee anaes ee =" 3 | oe ee * sate | ee 
aveROacoee 9 iano comm comme The ™ tee 
Me “ars i] Pes ote mmr ggg | MO Eee Hie, He the saan Cie 5 
ne | 7” GREEN BEANS cnarmeures ae eet 
4 Ms Ba esas 008 ou em oe wesmmenns 0 ones al 2. <tinaes vate oe 
eo aoe SST Se | Se 8) pee sauce 7 ac teae eu 
i os Mem = COLO MEATS [fore Be tt tone i: sumeTs mi |i coled Lt) 
ae : a | er _—-. << E.1.-. 
. : | SS Me | ST eS “= come omen sen r 25° - cSt Vg un Ihe as a 4 93 
Ce } Sestase 3Se | Moses 28 rn age PORK AND BEANS |] cx oy tor tons Yor we rae ee | ee 
aa ‘ | Sea Boj awween el — eS orey — y/o ge 
: _ ee) yr sour Coan faxes | SUTTER | Beet Tendertoins me | ed font 
ms sigue | fakin cl = BF oO Pe hy PR es aust Geben = 
= hi _) _ x) 1 =) oa | ee ¥e\ «= 4S PSCHM TOT 3} | plied 
Sone. * a pe ae ew at a 35 | on Lote = 
; ee a Se oe el A cor te | es || Gee [ourice se 
4 ae St — rrvewan xcenzen || EL} —_ Sposne seein eet gag 
Bis Speed me Fel St} | PI _-  p —pp | | LE od | tinh teen ide |- 
Be tots coat eee S832 Heme ™| soap maxes [for to oman Sous Vous Venton Cam |_* 
—_— SSS mete mel HES~ “|S learn peel em, 38+] Ae a lon 
re eee: sommes OP 1 SRVe Ouse 2 pect tns sored Sate” geo 1, : 
mae > ce orn 1G (so | rm aig |] mm 3) "x a3 wore 3 nome" ge Dy San ew - | 
Tae seul os Te oe We | Ta 1) ypaon cames | Tomer Tissut oassanrs preren 3 pee 
Poe fe tai acre. alan oem ols = Shes, AJe|| am— 17 tare t00 — ee o 
ee nsermemat ot —_——_—_—_——-— 
1 eae ear “ 
oe Se ————————————————————————— 
ee 2, 
2 ae | 
— 2 : _=—_——_[][—[|ShDDRBaBa=a=VwV“vX——— at 
f m: 
i eae | pé 
| : it Po " 
oy 1 SN tic 
Wad ioe ——_—___—__-- | ’ 
~~... oa | di 
* Ge ae 
ve co aa * peel 
ote of 
eee ho 
= re 
fo | 
: aie ad 
G ans Beet ay | : M 
Po? oe. tS i h 
Bi a 
RAST: | mi 
ee wi 
ia | dc 
ees 2 —Eoo——————————————EC€E€ECEE“E*(*(*Cueeee=Sa———— 
a er 
i ; eee by 
=o th 
wae ‘ mi 
a fr 
in 
ei sa 
ae o: nc 
Phew 
‘a a —_ 
a — 
Tree: re 
ewe ae + Ww 
ie : 
er o ‘ ’ ——— j 
Sas t 2 s uw ~ veal Ne “ 
ee a ey Roa age ae ? ak gees ij - L ff 
ie eke ie A \ . Yaar. 
- aah X= a ee 
oa we hay an —- 
x st a | a — 
ans — “eae ieee = i ae ul 
eb ee ——~ | br 
igen ak f mele ee pO i ; 
—_ i ) aanunannls fo 
"ieee a Hae , la : i Pp: 
ce = 
aay Mehes vas a 
. —— re 
wee. ee 
aie <a D 
econ 7 2 = 
ea, b —_— — — — — ——— — — ————————— _ _ _ $ $ < ~ << “ ‘  — — — —_——————_—<—_[_[_[_—~—@_$$_= iS Vi 
fr ee pat 
ce eS "7 
ee ec 4 
ee ee | 
or re 
‘tee wey 8] 
Sa aay a ———————EeEe——_———E——— ee 
et A Pak . 
{oa Pi relae e) 
‘Mlle 
<a a . 
<a re 
ae id ti 
i. a en ee > ] sn oe ae U 
‘Maeaee: FOG OE 7. a y Ts 
Papert eo | | | ERee ame | pl 
me | <a . ae e SS 
a i, «ee Fe ei 
_— ee ; * ine 
She : PS 4 ie ; 
ae SC Se oe ia ) 
ek E 
a | ee : 
ee a ‘ eS ee . j a q 
ay oe ae \ ve SS SO j 
Ryan: ~ ‘ Dee. areas) Le 
mek: Se ee et : 
fee tia ei ———_—_——_—_—— = _ a se Se ne en +f 
Bis “a tie f LL SSA SS stenoses 
Seon RETA N T AET5  SERTNTIRS  AAMINE ESEIE  NRRT  e  e ES  20 E TT ET: = cn omen mM ge 
Pa ps Bl . 
er Ee ae, E 
AEE Gy, / : A 2 ; ; : ‘ ‘ 7 Sih ccna 
PATE Say ROE oa eS LC en OR ae ee cote ele ee RE AR eee Ee! ete, jacana ceo patey aie Mini Re AeA RUT cer et, Soc eeb ays Ab a csee tn Cues ote ae MRR Gs ly Pee 52 od Bieta, Ke Sgr + cae 


August 3, 1936 


i liee ee 


ADVERTISING AGE 


> 


—— 


SPORTNET REVIVES GAINSBOROUGH 


SALES 


intRODUCING THE Mew 


Sportnet, a clever little hairnet with ribbon attached, is being introduced by 
Weco Products Co., Chicago. Edith Smith, of McGiveran-Child agency, Chicago, 
is the originator. 


DENTISTS GIVE 
THEIR OPINIONS 
OF ADVERTISING 


Rap Current Copy—Suggest 
Flavor as Theme 


Buffalo, N. Y., July 29.—Only 
about 52 per cent of dentists recom- 
mend any particular brand of tooth 
paste or powder and those who 
make such specific recommenda- 
tions usually suggest one of three 
different brands, according to a sur- 
vey conducted by the local branch 
of General Outdoor Advertising 
Company in Western New York. 


The company found that dentists 
regard most of the claims made in 
advertising as highly exaggerated. 
Many indicated that they would 
harbor a friendly feeling for the 
manufacturer who contented himself 
with the assertion that his product 
does only one thing—cleans teeth. 
A number suggested that advertis- 
ers are overlooking an opportunity 
by not emphasizing the flavor of 
their dentifrices. 

To the question, “Do you recom- 
mend any particular brand of denti- 
frice?” 46 per cent of the dentists 
interviewed said, “No.” 52 per cent 
said, “Yes,” and 2 per cent were 
non-committal. 


Rank of Brands 


The next question was, “If you do 
recommend any particular’ brand, 
what brand do you recommend?” 
The average dentist, it seems, rec- 
Ommends about three brands of den- 
tifrice. Sixteen different brands 
were mentioned, of which 60 per 
eent are advertised and 40 per cent 
unadvertised. Brands recommended 
by dentists in order of their fre- 
quency of recommendation are as 
follows: Ipana, Calox, Pepsodent, 
Picope, Ivis, Squibb’s, and Iodent. 

To the third question, “If you 
recommend any particular dentifrice, 
please state the reason why.” A 
variety of answers was given. The 
answer most frequently offered was, 
“IT recommend different brands, de- 
bending upon the condition of the 
Sums and mouth.” Next to this 
father professional answer, the re- 
sponse given in 80 per cent of the 
fases was “cleanses best.” In sev- 
eral isolated cases the dentist re- 
Cited the formula as his reason for 


"ecommending a product. One den- 
_ stated that he recommended 
t 


“ree particular advertised brands, 
Because they advertise our profes- 
Sion over the air.” 

_The fourth -question asked was, 
: ®° you recommend salt and wa- 
&r?” This question inspired a great 
deal of professional discourse which 
Would not be of interest to the lay- 
om but snecific answers were as 
: en 10% per cent recommend 
“ 93 Der eent occasionally recom- 


mend its use, 46 per cent never 
recommend it, and 10% per cent re- 
fused to answer. 

The fifth question was, “Which, in 


your opinion, is the most effective, 
paste—or powder?” Fifty per cent 
replied that they are of equal ef- 
fectiveness, 10% per cent stated that 
paste is better, and 39% per cent 
said that powder is more effective. 

Question number six was, “Do you 
favor such phrases as ‘See your den- 
tist twice a year’?” To this ques- 
tion 82 per cent said, “Yes,” 12 per 
cent said, “No,” 6 per cent did not 
answer. 

The seventh question was, “We 
would appreciate an honest ex- 
pression regarding dentifrice adver 
tising appeals, dentifrice promotion, 
etc.” Only 6 per cent of the den- 
tists considered current dentifrice 
advertising 
mainder said “Disgusting,” 
much exaggeration,” “Too much 
talk,” “Too far fetched,” “Extremely 
misleading,” “Cheapens the profes- 
sion of dentistry.” 


Some suggested that 


acceptable. The re-|merly held by 


Ivel Gets Order 
for Automobile Show 


The Automobile Manufacturers As- 
sociation has awarded a contract to 
Ivel Corporation, New York, for 
decoration of the New York National 
Automobile Show at Grand Central 
Palace. 

Ivel handled the commission in 
1935. 


Sears Introduces 
“Allstate Standard” 


Sears, Roebuck & Co., Chicago, are 
introducing a new tire, “Allstate 
| Standard,” carrying a 15-month guar- 
antee. 

The new tire fills the niche for- 
the Allstate Com- 


“Too; pvanion before divorce of the retail 


and mail order departments. 


Clipshave Active 
Clipshave, Inc., Port Chester, N. Y., 


dentifrice | has launched initial consumer adver- 


manufacturers are missing a bet by |tising, using New York newspapers 


not stressing flavor. 


appeal. 


Snow for Golf Ball 


Stowe- Woodward,  Inc., 


Newton 


Several hinted |and one national magazine through 
that wintergreen would have a broad | Albert Frank-Guenther 


Law, New 
York. shaver sells 


at $10. 


Astaire for Packard 
Packard Motor Car Co., Detroit, 


The electric 


Upper Falls, Mass., manufacturer of | will feature Fred Astaire in a new 
golf balls, has placed its advertising |series to start over National Broad- 


with Walter B. 
Boston. 


Snow and Staff 


,|easting Company’s Red network in 
September. 


Standard Oil 
Seeks Poster 
Girl’s Double 


Chicago, July 30.—Seeking a “dou- 
ble” for the poster girl appearing in 
13 mid-western states, Standard Oil 
Company of Indiana has offered $100 
for a photograph most nearly resem- 
bling this girl. 


The offer was contained in inser- 
tions in 40 newspapers in major cities 
of the area covered by the company 
to prove, it was said, the artist’s as- 
sertion that the poster girl was a 
composite type and many girls bear- 
ing a resemblance would be found. 
The offer, run in classified columns, 
read: 


“Young woman who in her opinion 
resembles the girl in the barber’s 
chair on Standard Oil Company 
highway billboard now on display 
which states, ‘I crossed the continent 
on a cupful of Red Crown,’ send 
photo, name and address. The photo, 
which, in the opinion of Standard’s 
advertising agency, has the closest 
resemblance to the girl shown on the 
billboard, will be purchased for $100 
and may be used for advertising pur- 
poses.” 


> oust YD 


They agree ‘Where to 
Buy It” Service helps turn 
prospects into customers 


Advertising Manager: “ We list 
our trade mark and dealers in the 
classified telephone directory. Our 
consumer advertising refers to this 
list. Prospects can easily find where 
to buy our product.” 

Sales Manager: “Substitution 
is reduced. Many sales have been 
directly traced to this telephone 
book service.” 

Manufacturers of consumer mer- 
chandise— such as General Elee- 


A YVYPIC AL 


“WHERE 


tric, Phileo, Willard — have long 
proved the value of this dealer 
identification service. Makers of 
industrial products — for example, 
Hewitt Rubber and Boston Gear 
—are finding that it applies equally 
to them. 

“Where to Buy It” Service can 
be used to match your distribution 
exactly. The minimum is one di- 
rectory; maximum nearly a thou- 
sand—with a circulation of over 
14,000,000 telephone subscribers 
in almost 20,000 communities. 

Let us show you how “Where 
to Buy It” can help your organi- 
zation to increase sales. 


7: Gay Se 


195 Broadway, New York 
(EXchange 3-9800) 


LISTING 


AMERICAN TELEPHONE & TELEGRAPH CO. 
Trade Mark Service Division 


4 31)W. Washington, Chi. 
(OFFicial 9300) 


SHOWN ABOVE 
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N. E. Vacation 


Copy Triples 
735 Response 


Boston, Mass., July 30.—The $100.- 
000 advertising fund which the gov- 
ernors of the six New England states 
set up this year for promotion of 
New England as a vacationland pro- 
duced three times the response of 
last year, the New England Council 
said today. 

Approximately 40 per cent was 
spent in national magazines, 20 per 
cent for direct mail, and 13 per cent 
for a 13-week series of radio broad- 
easts, with the remainder in news- 
papers outside of New England. 

The campaign brought 82,974 in- 
quiries. Of these, about 23,000 came 
from newspaper advertising, 18,000 
from national magazines, and about 
12,000 from the first 12 radio broad- 
casts. 

Reports from the $40,000,000 vaca- 
tion industry showed that business 
has increased markedly every year 
since 1930. A considerable portion of 
the increase is due, the Council 
feels, to its recreational advertising 
and publicity campaigns. 

Batten, Barton, Durstine & Osborn, 
Inc., handles the account. 


—— beeen 


@ We are all apt to followa 
certain routine of doing things, 
often overlooking BETTER methods 
of accomplishing the same task. 
For instance, a Typographer 
can set a series of advertise- 
ments, an Engraver can make 
the plates, and a Printer can 
print the portfolio, containing 
these same advertisements. It is, 
therefore, logical to assume that 
ONE reliable institution can pro- 
duce the COMPLETE job—under 
ONE roof—at a definite saving of 
TIME, TROUBLE and MONEY. This 
is the type of COMPLETE SERVICE 
we are giving advertising agen- 
cies and advertisers. It is a lot 
better than youimagine. Frankly, 
you will never know unless 
you try. Phone, Wabash 7820. 


Exceptionally well fitted to submit ideas, 
write copy. prepare sketches and draw- 
ings—through every step of production. 


@ The production | 
on this reduced 
advertisement for 
The Hump Hairpin 
Manufacturing 
Co. was handled 
by Faithorn Corp. 


ALWAYS 


THE FINEST AT FAITHORN 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


$504 SHERMAN STREET - CHICAGO 
TELEPHONE WABASH 7820 


DAY AND NIGHT SERVICE 


ENTHUSIASM IS 
KEY TO CHICAGO 
MUSIC EXHIBITS 


Piano Companies Renew Their 
Promotion Efforts 


(Picture on Page 35) 

Chicago, July 30.—Extension of na- 
tional advertising activities, a rush 
of new orders, and radical develop- 
ments in piano styling held the spot- 
light at the gathering of musical in- 
strument dealers and manufacturers 
at the Stevens Hotel this week. 

The occasion was the 35th annual 
convention of the National Associa- 
tion of Music Merchants, held in 
conjunction with meetings of musi- 
cal merchandise manufacturers and 
wholesalers, sheet music dealers, re- 
tail musical instrument dealers, and 
piano manufacturers. 


the Stevens echoed with music 
which emanated from 135 exhibits, 
and provided a gay background for 
the largest music trade show in 
years. Most jubilant at the show 
were those in the piano group, al- 
though manufacturers of band and 
other musical instruments were a 
close second in enthusiasm. 

Piano sales for the first six 
months this year exceeded the 1935 
period by 37 per cent, and showed 
a gain of 226 per cent over the first 
half of 1933, the industry’s headache 
year. 

The movement toward small, com- 
pact “vertical” or “console” styles, 
which got under way in the piano 
industry last year, has become more 
pronounced. Several manufacturers 
showed “flat-tops,’—small pianos 
whose upper surfaces are almost on 
a level with the keyboard. Many 
executives in the industry consider 
the modern adaptations of the piano 
the most significant development in 
many years. 

Interviews with advertising and 
sales managers of several leading 
piano and other musical instrument 
companies disclosed plans for great- 
er promotion activity. 


Winter in Magazines 


Magazine advertising of Winter & 
Co., New York, for 1936-37 will to- 
tal $50,000, double the expenditure 
for 1935-36, Herbert Simpson, sales 
manager, said. The company was 
the first in the piano field to re- 
sume national advertising after the 
depression, he said. 

Half-pages in black and white will 
be run in September and October 
issues of American Home, Better 
Homes and Gardens, and House Beau- 
tiful. Copy will feature the ‘“Low- 
boy” piano, displayed at the Chicago 
show for the first time. It retails at 
$225 f.o.b., New York. 

“Today it’s the ‘Lowboy,’ Winter 
& Co.’s latest big-little piano,” copy 
will read. “Lowboy is ideal for the 
small home or apartment. It occu- 
pies less floor space than a 2’ by 5’ 
rug and stands only a yard and 2 
inches high, yet has the standard 
88-note keyboard.” 

“Although piano sales dropped 
during the depression, interest in 
music continued as strong as ever,” 
Mr. Simpson commented. “The in- 
dustry’s troubles arose not = only 
from the fact that consumer pur- 
chasing power declined. Manufac- 
turers lacked aggressiveness in de- 
veloping new styles and many re- 
tailers confined their activities to 
selling used pianos.” 

Roman de Majewski, wholesale 
sales manager of Steinway & Sons, 
New York, reported that 1936 adver- 
tising of Steinway grands would be 
50 per cent above the 1935 appropri- 
ation, and that the company’s sales 
are three and one-half times those 
of last year. Steinway & Sons use 
magazines, and newspapers in the 
New York area. 

One of the most important piano 
dealers, Mr. Majewski said, is so 
certain that there will be a shortage 
this winter that he placed an order 


The corridors of several floors of | 


HOT WEATHER UNIFORM FOR GROCERY CLERKS 


- 


Independent Grocers Alliance, Chicago, has been testing this abbreviated garb 
for saleswomen during the warm spell. Housewives are reported to have accepted 
the innovation kindly. 


far ahead, paying cash, and request- 
ing the company to store the pianos 
until he needs them. 

The present campaign of Baldwin 
Piano Company is its first national 
effort since 1930, Ralph Louis, adver- 
tising manager, pointed out. On the 
list for the March-December drive 
are Better Homes and Gardens, 
Country Gentleman, Country Home, 
Etude, Good Housekeeping, House 
and Garden, Household Magazine, 
and National Parent-Teachers Maga- 
zine. American Legion Monthly was 
used in June. 

Selling helps for Baldwin dealers 
include window displays, direct mail, 
newspaper mats, radio announce- 
ments, and ideas for local sales con- 
tests and prize contests among 
school children. 


Wurlitzer Is Expanding 


The Rudolph Wurlitzer Company, 
Cincinnati, is re-vamping its adver- 
tising department in preparation for 
greatly expanded activities, Ear] 
Hadley, advertising manager, told 
ADVERTISING AGE. 

The company spent $250,000 in 
1935 in newspaper advertising for 
its retail stores in 21 cities. Further 
expansion in this direction is ex- 
pected. Wurlitzer has been absent 
from national magazines for eight 
years, but is laying groundwork for 
renewed activity, he said. 

Wurlitzer upright pianos, organs, 
and automatic phonographs are now 
made at North Tonawanda, N. Y., 
and Wurlitzer grand pianos and ac- 
cordions at DeKalb, Ill. Under new 
plans, all Wurlitzer pianos will be 
made at DeKalb. The company is 
doubling the capacity of three de- 
partments of its DeKalb factory, be- 
ing one of the first piano manufac- 
turers to expand production facilities 
since the start of the depression. 

Formerly located at Cincinnati, 
Mr. Hadley has moved his headquar- 
ters to DeKalb. Earl Fay, who has 
been in the advertising department 
at DeKalb for many years, will act 
as his assistant. Additions are be- 
ing made to the Wurlitzer advertis- 
ing staff. 

The new department will work out 
national advertising plans, expand 
Wurlitzer newspaper mat service for 
the 400 Wurlitzer piano and accor- 
dion dealers, and give individualized 
advertising assistance to dealers. It 
will handle advertising of the retail, 
piano and accordion divisions. 

Wurlitzer has found its plan of 
providing music instruction helpful 
in expanding sales, Mr. Hadley said. 
With 22,000 students in 21 cities, 


taught by 400 instructors, Wurlitzer 
claims the largest music school in 
the world. Enrollment has tripled 
in the past two years. 


Making New Buyers 


The company was host Tuesday at 
a luncheon for its dealers, featured 
by a performance by Galla-Rini, San 
Francisco, accordion _ virtuoso. 
Through the good offices of the Ru- 
dolph Wurlitzer Company, Galla- 
Rini is teaching for six weeks this 
summer at the National Music 
Camp, Interlochen, Mich., where 
hundreds of talented young musi- 
cians gather for expert instruction 
and outdoor life. 


Advertising of Mathushek Piano 
Mfg. Company, New York, will rep- 
resent a sizeable increase over 1935, 
J. H. Gettell, secretary, said. The 
company’s exhibit featured the 
Spinet Grand, first introduced five 
years ago. This piano was the fore- 
runner of the “vertical” piano, Mr. 
rettell said, and was the first piano 
to depart from the regulation grand 
and upright design. The first flat-top 
piano was brought out by Mathushek 
last vear. 

“The piano industry ran along for 
50 years without alteration in de- 
sign,” Mr. Gettell said. “Then man- 
ufacturers discovered that people 
were style-conscious and that 
changes were inevitable if pianos 
were to keep pace with other prod- 
ucts in fulfilling consumer desire.” 

Of all periods illustrated in Ma- 


(Continued on Page 31) 


Garside Shoes to Jaros 


A. Garside & Sons, New York, have 
appointed the Jaros Company, also of 
New York, for a campaign on wom- 
en's shoes in national magazines and 
direct mail. 


Miss Press to WINS 
Sylvia Press has joined the con- 
tinuity department of WINS, New 
York, which is headed by Ed Cleland. 
Miss Press was formerly with Na- 
tional Radio Advertising, Inc. 


Shank Sign Moves 
Kk. A. Shank Sign Company has 
moved to 54 West 21st Street, New 
York. 


Nunn Gets WLAP 


The Federal Communications Sys- 
tem has authorized transfer of Sta- 
tion WLAP, Lexington, from T. C. 
Rush to J. Lindsay Nunn, publisher. 


a 
—— 


Business Waits 
Interpretation 


of New R-P Act 


Washington, D. C., July 30.— 4). 
though the confusion over the Robip. 
son-Patman anti-price discrimination 
law increases daily, seriously ham. 
pering advertising and selling jp 
many lines of trade, the Federa} 
Trade Commission continues to be 
silent on procedure to be followed. 

Almost daily rumors are afloat that 
the FTC is on the verge of issuing 
a set of regulations, only to be met 
with denials. 

When the FTC issued its pamphlet 
recently, giving data relating to the 
Act, it was clearly stated that the 
purpose of the publication was merely 
to make available in a compact man- 
ner statements made with reference 
to the Act by the committees report- 
ing the bill at the hearings and in 
the debates by those in charge of the 
bill and others. 

Some, however, believed that the 
Commission expected to follow in 
large measure the contentions of 
sponsors in its administration of the 
law. The FTC denied that the pub- 
lication had any other purpose than 
that set forth in its preface, and de- 
clared it would make its rulings only 
as individual cases are presented for 
consideration. 


Brewery to Erect 


Ten Spectaculars 


Lang Brewery, Inc., Buffalo, has 
gone in for spectaculars by whole- 
sale, contracting for erection of ten 
within the city. 

There will be only four different 
signs, however. General Outdoor Ad- 
vertising Company is in charge. 


Gets Ault Shoe 


Ault-Williamson Shoe Co., Auburn, 
Me., has placed its advertising with 
Bresnick & Solomont, Boston. 


w 0 W "EM 
wits SIZE! 


From the circus Fat 
Lady to the majestic 
Queen Mary — SIZE 
dominates. Put new 
sales power and atten- 
tion value into your 
sales story, your win- 
dow card, instruction 
chart, solicitation, 
court exhibit, with 
Giant Prints, made 
clear, strong, true, as 
only Rapid Copy knows 
how! Call in a Rapid 
Contact Man to show 
how leaders use them! 


GIANT PRINTS 
"STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbiit 3- 3680. 

CLEVELAND, Ninth — Chester Bidg-: 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michiga" 
Ave., STAte 5977. 
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Earnings of 
Advertisers 


Expansion in building and produc- 
tion of heavy machinery and equip- 
ment is reflected in the first half re- 
port of United States Steel Corpora- 
tion, showing net income of $16,238,- 
727, in contrast with a loss of $2,- 
936,294 in the first half last year. 
The company reported the first earn- 
ings for its common stock in five 
years and doubled the preferred 
shareholders’ dividend. 

vvwey 

Net income of Schenley Distillers 
corporation and subsidiaries for the 
first half was $3,065,948, compared 
with $3,030,652 in the 1935 period. 

a 

International Business Machines 
Corporation reports net profit of 
$3,832,001 for the first half, com- 
pared with $3,548,115 in the first six 
months of last year. 

vvwy 

The Stewart-Warner Corporation 
and subsidiaries had net income of 
$1,054,362 for the first six months 
this year, against $1,020,491 a year 
ago. June quarter profit was the 
best since 1930. Refrigerator sales 
gained 141 per cent over last year, 
and a profit was shown by the re- 
frigerator division for the first time. 

vvwey 

In the first half General Motors 
Corporation realized a profit of $140,- 
572,546, against $83,729,838 in the 
first half of 1935, a gain of 67.9 per 
cent. Earnings were calculated 
without provision for the federal un- 
distributed profits tax. 

Profit for the June quarter 
amounted to $88,108,372, exceeded 
only twice in the company’s 20-year 
existence. In the second quarter of 
1929 the company earned $89,949,323, 
and in the like quarter of 1928, $91,- 
Profit for the June quar- 
ter of 1935 was $52,219,467. 

Net sales, excluding interdivisional 
transactions, were $807,420,502 in 


JI O00. 


the first half, against $594,883,990 a 
year ago. In the June quarter, net 
sales totaled $466,114,437, compared 
with $343,209,087 in the June quar- 
ter last year. Sales for the 12 
months ended June 30 totaled $1,- 
368,178,023. 
veweyY 

Chrysler Corporation reported the 
largest quarter and half year earn- 
ings in its history. Net profit in the 
first half was $29,473,736, an increase 
of 57.9 per cent over the $18,659,309 
reported for the first half of 1935. 
Provision was made for the federal 
surtax on undistributed profits. The 
total taxation item in the Chrysler 
report for the first half was $11,579,- 
468, against $3,528,098 in the 1935 
period. 

Net profit for the June quarter 
was $18,020,297, comparing with 
$11,453,439 in the preceding quarter 
and $9,496,127 in the June quarter 
of 1935. Sales amounted to $358,- 
634,899 in the first half, against 
$295,569,896 in the like 1935 period. 

The corporation now has no debt 
except current liabilities, Walter P. 
Chrysler, chairman, said. The bal- 
ance of the bank loan, amounting 
to $10,000,000, incurred in connection 
with retirement of the Dodge debt, 
has been paid. 

vy¥ses’ 

Packard Motor Car Company had 
net earnings of $3,520,128 in the first 
half, compared with $290,460 for the 
coresponding 1935 period. 

Alvan Macauley, president, pointed 
out that first half earnings are the 
highest for any six months’ period 
since the first half of 1930, and ex- 
ceed total net earnings for the en- 
tire vear of 1935, which were $3,- 
315,622. During the first half this 
year, Packard expended $1,730,157 
on plant. 

-— —- a 

First half income of National 
Dairy Products Corporation and sub- 
sidiaries was $5,928,096, almost dou- 
ble the net profit of $3,464,898 
earned in the first half of 1935. 

' 3. ¢ 

Scott Paper Company enjoyed net 

profit of $471,739 for the six months 


closed June 28. This figure compares 
with $420,621 in the first half of 
1935. Net sales in the first half 
amounted to $5,892,508, against $5,- 
125,579 in the 1935 period. 

+ | 

White Motor Company in the first 
half of 1936 produced net profit of 
$287,421, the first profit it has shown 
since the mid-year statement of 
1930, and comparing with net loss of 
$851,573 for the first six months last 
year. Sales amounted to $13,775,- 
740, an increase of 51.1 per cent over 
sales for the first half of 1935. 

Business has been coming from all 
sections of the country, with per- 
haps the South and West showing 
the greatest gains, Robert F. Black, 
president, said. The fact that or- 
ders have come from small busi- 
nesses rather than from the large 
buyers, indicates that the recovery 
is on a firm basis, he declared. 

vvwy 

For the fiscal year ended March 
31, Bulova Watch Company earned 
net profit of $1,317,268, its best show- 
ing in five years. The sum com- 
pares with $387,989 in the preceding 
year. 

vgy¥sy’? 

Continental Baking Corporation 
and subsidiaries showed net profit of 
$1,367,455 for the 26 weeks ended 
June 27, 1936, against $736,587 for 
the 26 weeks ended June 29, 1935. 

, + FF 

A large earnings gain was re- 
ported by American Home Products 
Corporation and subsidiaries. For 
the first half, net profit was $1,339,- 
749, compared with $621,415 in the 
first half of 1935. 

7+ FF F 

National Distillers Products Cor- 
poration and subsidiaries achieved 
net profit of $2,760,448 for the six 
months period, compared with $2,- 
882,706 in the like 1935 period. 

, 

Studebaker Corporation’s net profit 
for the first half amounted to $1,004,- 
829. As the new corporation began 
operations March 9, 1935, there is no 
comparative figure for a year ago. 
Earnings for the second quarter 


were $900,175. This compares with 
a profit of $104,654 in the first quar- 
ter this year and a loss of $119,511 
in the second quarter of 1935. 

Sales for the second quarter this 
year were 26,394 passenger cars and 
trucks for $19,422,067, including 
parts and accessories, against 15,831 
for $12,012,779 in the same period of 
1935. 

7, VV F 

Net profit of $843,238 for the 27 
weeks ended July 24 is reported by 
Ward Baking Corporation and sub- 
sidiaries, comparing with $320,397 
in the 27 weeks ended July 6, 1935. 

vy¥seey’? 

Cluett, Peabody & Co., Inc., and 
subsidiaries, rolled up net profit of 
$401,548 in the first half, compared 
with $15,438 for the first six months 
last year. 

vvwy 

A decrease in profit was shown by 
General Mills, Inc. Consolidated net 
profit for the fiscal year ended May 
31 was $3,602,198, against $4,075,251 
in the preceding year. 

Flour deliveries compare _ favor- 
ably with those of prior years, and 
package foods volume continues to 
improve under aggressive merchan- 
dising and advertising efforts, Don- 
ald D. Davis, president, reported to 
stockholders. He emphasized that 
the company “is now a revenue pro- 
ducer for the many tax bodies of the 
country to an amount almost equiva- 
lent to that which the common 
stockholders receive in dividends.” 

7 Vv FT 

Bendix Aviation Corporation re- 
ported consolidated net income of 
$1,869,560 in the first half, against 
$1,611,183 a year ago. 

vvegy 

The Auburn Automobile Company 
showed consolidated net loss includ- 
ing subsidiaries, of $849,288 for the 
six months ended May 31, with a 
loss of $862,487 in the like 1935 
period. 

vvwy 

Fairbanks, Morse & Co., reported 
net profit of $786,614 for the first 
half, largest earnings for any six 
months since the first part of 1930. 


Net profit in the first half of 1935 
was $379,989. 
oe 2 
Estimated earnings of the Texas 
Corporation and subsidiaries for the 
first six months of 1936 amounted to 
approximately $16,000,000. This com- 
pares with $17,065,037 for all of 
1935. The company heretofore is- 
sued only annual statements. 
vvwyY 
Shell Union Oil Corporation re- 
ports six months’ earnings of $9, 
301,823, including profit from sale of 
an investment in an affiliated com- 


pany. The gain in the current year 


amounted to $8,773,088, including the 
investment sale. For the entire year 
of 1935, the company earned $6,813,- 
835. 

As in the case of Texas Corpora- 
tion, the company was aided by 
higher prices for gasoline in Cali- 
fornia. 

, = 

An increase of 51.3 per cent in 
earnings as compared with the first 
half of 1935, was made by 184 corpo- 
rations in the first six months of 
1936, a Chicago Journal of Commerce 
compilation shows. 

Consolidated profits of this group, 
after deducting losses, amounted to 
$218,755,557 as against $144,561,080 
in the first half of 1935. Of the 184 
corporations, 149 made a_ better 
showing than a year ago. 

7 Vv FT 

Bon Ami Company and subsidiar- 
ies report for the six months period 
net profit of $587,753, compared with 
$494,774 in the first half of 1935, a 
gain of $92,979. Gross profit on sales 
was $1,245,179, against $1,150,276. 

vvy 

A large gain was reported by Cut- 
ler-Hammer, Inc., with net profit of 
$573,794 for the first half, against 
$221,438 in the 1935 period. 

vv¥segy? 

New York, Chicago & St. Louis 
Railroad reports for the first half, 
net income of $1,089,037 after 
charges, federal income _ provision 
for surtax on undivided profits, etc., 

(Continued on Page 32) 


Diag Hees 


WLW has the largest audience 
of any single broadcasting station 
in the world. 


THE CROSLEY RADIO CORPORATION - - 


CINCINNATI 


oe 


= fs Nee ee nee ee nee ene 3 
a 7 
Al. 
bin. 
tion 
am- 
in a 
eral 
be ee 
d. 
that ae 
ling Pee 
met jet le 
hlet ~ 
h pe eg ae 
rely = ies 
1an- to 3 tus tee 
nce 2 
° Pin 
Ke 7s 
the eas 
the ne a 
the ~ 
b- “hes ae 
de- —— b 
a 
nly a 
urs 
ole 
nas cian 
‘ent 7 ; , 
: * 
Irn, rs 
ion neice 
m | earemmneses ees 
(| | 99 il 
et quer a 
f°, prot 
, bye ‘ ng a r Il peau 
: isi. in & a 
‘ spat" whe - yn | 
hm tt ser ado ae 
yer y V tie 
- ee 
ys : 
t, PhO rs. sing —_ 
uc F this tes 
der | es 
coust e 
ai 
q 
- 
. 
a : 
' ee =. 
% ‘ia 
| : x eg ey ame Oe i eae 
RM Slo xs. pens : cetera cs ere Sak eae ek Se Ig Rie 2 BEE es piigeaas 7 = Tie : Seas ae eee Ms eran Se Seat Sk belo. : Dee ECA ae 


30 | ADVERTISING AGE August 3, 1936 
Live Lobsters ° Housing Dearth 
Trade Marked __CCtting Personal (Gil, “Chef PARTIES START 


by New Device 


New York, July 30.—Trade-mark- 
ing of live lobsters has been devised 
by Dorrance & Sullivan, New York 
advertising and marketing special- 
ists. 

The marking, designed to identify 
the lobster as coming from American 
or Canadian waters, embodies fea- 
tures of the old wooden plug used 
by lobster fishermen to pin down 
claws of live lobsters. The plug is 
being enlarged and a lithographed 
metal covering bearing such brand 
names as “State of Maine lobster” is 
attached to the plug. 

Applications for patents are being 
made by Steve Dorrance, president 
of the company and designer of the 
device. 


Backs Union Cause 


The first issue of Steel Labor, “the 
voice of the Steel Workers’ Organiz- 
ing Committee,” made its appearance 
in Pittsburgh last week. The publi- 
cation is devoted to the cause of 
unionization of the steel industry. 


It’s a critical 


year for 
reputations 


How About Your Company’s? 
How About Your Own? 


Both will gain if you sponsor a mod- 
ern loose-leaf catalog. Executives 
are expecting results these days; 
penny-pinching is no longer enough. 
Customers are expecting service; their 
business is going to houses which sup- 
ply them with up-to-date information. 


On new items alone, results average 
50% better with the Heinn loose-leaf 
system. Customers tend to concentrate 
their buying ; average sales per account 
go up. 

The Heinn brochure, ‘The Catalog 
Question,” explains how you can make 
your catalog a dynamic selling force 
in your business, with a substantial 
saving in catalog and price book cost 
per customer per year. Write on your 
business letterhead for your copy. 


3 
Fee crighater of the Lecsotea! Syutem of Coteleging 


America's leading 
manufacturers of salesmen’s 
loose-leaf equipment. 


“Trrrrrereittittttt LL. 
THE HEINN COMPANY, Dept. 816 
326 W. Florida Street, Milwaukee, Wisconsin 


Please send your brochure, ‘‘The Catalog Ques 
tion,”’ analyzing modern catalog methods. 


~ 


Name .....Position... 
Company 


Address 


Number of catalogs issued . ere 
ee ee 2S SS Se eS eS eS eee ee ee eS eS ee 


Arthur Gaines, solicitor on the New York Daily News, is engaged 
to Helen Anna Shepard, foster-daughter of Mr. and Mrs. Finley J. 
Shepard, of Roxbury. Mrs. Shepard is the former Helen Gould, daugh- 
ter of the late Jay Gould, and Mr. Shepard is a director of many banks 
and railroads... 


OLD SWIMMIN' HOLE—Members of the Sales Executives Club of New York 
renew their youth at annual outing. 


Love, working in the advertising department at Macy’s, has also 
overpowered Charlotte Fairchild, secretary to Jack Williams, Macy’s 
a.m., and Ed Reynolds, CBS sales promotion executive. Miss Fair 
child is a descendant of General Sam Houston. Her fiance was grad- 


‘uated from Princeton in ’29. . 


Arthur Cohn, v.p. Collier Advertising Service, sailed last week on 
his first European vacation. During the two months he'll be away 
he plans to shoot thousands of feet of motion picture film. . . Maurice 
Crowther, a.m. of Household, also sailed on his first crossing last week. 
His parents were born in England and he plans to visit relatives and 
ancestral dwellings there. . . 


Harry McKean, who resigned last week as assistant g.s.m. of Sea- 
gram-Distillers, left promptly on a long motor trip through New Eng- 
land, Canada and the middle West. He’ll make short stops for swim- 
ming, fishing and golf, returning to his Bayside home in three or four 
weeks. . . Harford Powel, Kimball, Hubbard & Powel, would find the 
dog days less disagreeable if he hadn’t promised Vanguard the ms. 
for a book, “Sex in Business,” by September. It will treat of sex not 
as a personal problem but as a force in advertising. . . 


It is never too hot for “Buzz” LeQuatte, Churchill-Hall president, 
to do something extra for the good of advertising. He was interviewed 
July 30 over WNYC on, “What Does the Listener Think of Radio Ad- 
vertising.” . . Jere Whitehead, art director, Bermingham, Castleman & 
Pierce, plans to return to his drawing board about Sept. 1. He has 
been in the Catskills since May, regaining his health and thinking up 
new layout ideas. . . 


Members of the Sales Executives Club of New York are sstill 
chuckling over the outing at the Rye Country Club. It seems that this 
day of relaxation saw everything happen. Sherman L. Parmenter, of 
American Crayon, went in for golf with C. R. Gillie, of Columbia Wax 
and Johnston Wheeler, prexy of the Maintenance Company... John A. 
Zellers, president of the club and vp of Remington-Rand, reported with 
gratification that his game is picking up... 


Though most of the sales execs are no longer youngsters, one 
hardy group went in for tennis. The list included Irwin Welcher, 
Walter Berran, Lawrence Whit, Count Gosta Morner, Horace Nahm, 
Harry McKean, Warren Rishel, and of course, Dick Borden, tennis 


chairman. It is reported that seven referees were required to keep 
order. .. 


Charles Cutajar, the agency man, also did a lot of golfing during 
the day, his companions on the links including Frank Glenn, C. H. 
Forsman and Jim Werblow. . . There seems to have been a lot of 
wassail at the 19th hole, the sales executives being quite brazen in 
their enjoyment of soft and hard beverages. . . 


Charles W. Nash and Earl McCarty, chairman and president, re- 
spectively, of Nash Motors Company, were honored by their fellow- 
townsmen at Kenosha, Wis., July 29 as local boys who created the 
city’s leading enterprise. The occasion was the 20th anniversary of 
the company’s birth. It was in 1916 that Mr. Nash resigned the presi- 
dency of Buick to build his own ear. . . 


Frank Birch, executive vice-president of Klau-Van Pietersom-Dun- 
lap Associates, Milwaukee agency, has been elected first vice-president 
of Lions International. . . Daniel Rhodes Hanna, Jr., publisher of the 


Cleveland News, is honeymooning on a cruise following his wedding to 


Lucia Otis Newell... 


H. Leslie Atiass, CBS vice-president at Chicago, will shortly depart 
to evaluate the charms of Catalina Island, where he will be guest of 
the Wrigley family. . . Joe Esler, demon Chicago representative of sev- 
eral New York business gazettes, is off for Alaska with the Missus. . . 


Edward M. Seay, of Federal Electric Co., Louisville, has been 
elected state commander of the American Legion. He enlisted in the 
Navy at the tender age of 17 and is a scant 36 now. .. William Forest 
Crouch, of Motion Picture Herald, is back in Chicago with his bride, 
the former Margaret Napier. . . 


Oscar G. Franke, advertising manager of the Daily News, Orange, 
Cal., has been visiting his old stamping ground at New Brunswick, 
N. J. He formerly worked for the Daily Home News .. .F. W. Heiskell, 
advertising manager of International Harvester Company, Chicago, is 
recuperating from an operation. . . 


Albert E. Greenfield, advertising manager of the Julius Marcus Cor- 
dial and Gin Co., Jersey City, has acquired a reputation as an amateur 
photographer. His photo, “In the Market Place, Port-Au-Prince. 
Haiti,” won first prize in the July contest conducted by Foreign Travel 
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as Business Aid 


Holland, Mich., July 29.—The cur- 
rent housing shortage as a business 
stimulant was cited today by P. T. 
Cheff, vice-president of Holland Fur- 
nace Company, in a statement coin- 
cident with release of the company’s 
six months’ financial report. 

Mr. Cheff also discussed the com- 
pany’s advertising program, based 
on a “cOmmon sense appeal to the 
desire for greater comfort and con- 
venience and better health.” 

The campaign, run chiefly in news- 
papers, has brought a “tremendous 
response,” he said. 


Many Favorable Factors 


“With housing units throughout 
the country more than 97 per cent 
occupied,” he added, “with rents up 
9 to 11 per cent over a year ago and 
prodding many to build, marriages 
increasing, every survey showing 
less space available and real estate 
markets the best since 1931, the 
future seems unlimited in its possi- 
bilities.” 

The six-month report showed the 
best net earnings for the company 
in six years with $1,001,702 recorded, 
compared with net earnings of $405,- 
303 for the same period last year. 


Akron Starts Campaign 


A civic campaign seeking to fore- 
stall further decentralization of the 
Akron tire industry after recent 
labor difficulties, has been launched 
by the Greater Akron Association, 
organization of local business men, 
through Hill & Knowlton, Cleveland 
public relations counsel. Goodyear 
Tire & Rubber Co. has engaged the 
Ivy Lee organization, New York, for 
a publicity campaign. 


Rothman to Agency 


Edward Rothman, formerly with 
Campbell-Ewald Co., has joined 
United States Advertising Corpora- 


tion. He succeeds the late Henry 
Koch as manager of the. Detroit 
office. 


PAID POLITICAL 
RADIO ACTIVITY 


Chicago, July 29. — Following, 
broadcasting of conventions and a 
ceptance ceremonies without cost ty 
the parties, the opening gun in pajig 
political presentations under the 
rules laid down by the major net. 
works was fired this week by bot) 
parties. 

The Republican National Commit 
tee started sponsoring on a cOMmmer 
cial basis over the National Broag 
casting Company Blue network thi 
week with half-hour talks by William 
S. Hard, newspaperman and politica 
commentator, titled ‘News for 
Voters.” 


Attack Landon Speech 


Over the same network last night, 
Democratic governors of six states, 
speaking from their home states, at. 
tacked Gov. Alf M. Landon’s accept. 
ance speech. This broadcast was a 
full hour paid for by the Democratic 
National Committee. 

Columbia Broadcasting System js 
awaiting the acceptance ceremony 
for Col. Frank Knox tomorrow before 
putting into effect the political com. 
mercial rate. 

One of the first paid political 
broadcasts over CBS will be Colonel 
Knox’ opening campaign speech from 
Middlesex, Pa., his home town. 

Mutual Broadcasting System is 


understood to be planning to put into H 
effect the commercial political broad > 


casting rule with a speech from 


Detroit over the system by Postmas-}- 


ter James A. Farley, though this has 
not been definitely scheduled. 


Houck Gets Furniture 


The Virginia-Lincoln Furniture 
Corporation, Marion, Va., has ap 


pointed Houck & Co., Advertising, © 
Roanoke. At present, direct mail and 


business papers are being used. 


each week. 


Write now for 
mation to 


100 E. Ohio 


A Good Spot 


The Advertising Market Place is a 
good spot to be in when you want 
help ora job, or when you want 
to buy or sell the infinite variety 

of goods and services used daily 
in the advertising field. 


The rates are reasonable —the 
results frequently astonishing. 


Last forms close Thursday of 


The Advertising Market Place 


ADVERTISING 


complete infor- 
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ENTHUSIASM IS 
KEY 10 CHICAGO 
MUSIC EXHIBITS 


(Continued from Page 28) 


thushek pianos, early American has 
proved most popular, Mr. Gettell 
said. Other periods in demand in- 
clude Louis XV, Duncan Phyfe, 
Sheraton, Jacobean, and Modern. 

L. Perkins Bull, vice-president and 
general manager of Story & Clark 
Piano Company, Chicago, and pres- 
ident of the National Piano Manu- 
facturers Association, said that the 
piano industry is studying plans for 
co-operative promotion. C. Alfred 
Jacob, Jr., vice-president of Mathu- 
shek Piano Mfg. Company, is chair- 
man of the association’s publicity 
committee. 

Co-operative advertising is not an 
immediate possibility, however. 


Conn Is Active 


c. G. Conn, Ltd., Elkhart, Ind., 
largest advertiser in the band in- 
strument field, will spend 15 to 20 
per cent more on advertising this 
year than in 1935, H. W. Schwartz, 
advertising manager, estimated. 
Sales this year are 25 per cent 
above 1935. 


The Conn company has been a na- 
tional advertiser since about 1919, 
and continued advertising aggres- 
sively throughout the depression 
with the result that it had a “run- 
ning start’ when business began to 
improve two years ago, Mr. Schwartz 
said. 

The 1936 Conn advertising pro- 
gram includes use of some 35 boy, 
mechanical, women’s, school and 
professional magazines, as well as 
direct mail and window displays. 

Inquiry cost of Conn advertising 
last year was the lowest in the com- 
pany’s history, while traceable sales 
from advertising are higher this 
year than they have been in the last 
five years, 

Just as the saxophone caught 
public fancy some 15 years ago, the 
accordion now holds the center of 
the stage, Mr. Schwartz said. An 
experiment in advertising in wo- 
men’s magazines, made in accord- 
ance with a dealer’s suggestion, 
proved that many young housewives 
are eager to study the accordion. 

The Conn exhibit gave prominence 
to a new three-dimensional electric 
window display, a dramatization of 
the company’s seven-year-old trade- 
mark, which depicts three marching 
bandsmen. 

The display, a small box, is front- 
ed with a mirror. With the applica- 
tion of current, the mirror “vanish- 
es,” and a band of more than 100 
pieces comes into view. Conn has 
placed an advance order for 500 of 
the displays, for resale to dealers. 

Instrument sales have been greatly 
aided by increased interest in music 


a 


IS A “MUST” IN 1936! 


Plan your 1936 displays so that 10% 
‘0 25% of the quantity may be 
equipped with motion, or motion- 
Plus-light, for “high spot” locations, 


Class A dealers, or to put over a 
quantity deal. 


For striking new ideas and amaz- 


CS a 
Li eld 


ingly simple (and 
ine xpensive) new 
mechanisms — 
consult 


EINSON- 
FREEMAN CO., INC. 


Starr and Borden Avenues 
© Long Island City, W. Y. 
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“CANNY GRANNY" 


That is the name conferred on the old- 

fashioned lady who sits in her chair in 

drug stores and sells Blue-Jay corn plas- 

ters for Bauer & Black, Chicago. A sim- 

ilar counter display is endowed with 
action. 


in schools, Mr. Schwartz pointed out. 
Among Conn booklets issued in this 
connection is the “Music Apprecia- 
tion Book,” given free to music in- 
structors, and sold to individual stu- 
dents at 5 cents a copy. 

Special backing for pianos was an 
outstanding innovation in the dis- 
plays this week. Story & Clark 
Piano Company, Chicago, showed 
pianos with three types of backing, 
cane, tapestry, and louvers. 

Edward Story, treasurer of Story 
& Clark, pointed out that the back- 
ing adds to the decorative qualities 
of a piano, making it possible for 
the homemaker to place the instru- 
ment in the middle of the room if 
she desires. Tone improves when 
the instrument is not backed against 
a wall, he said. 


WCLO Feeds Safety 


Program to ABC Group 


WCLO, Jamesville, Wis., is origi- 
nating a series of half-hour “safety” 
programs for the Wisconsin division 
of the Pure Oil Co. The programs 
are being fed to the Wisconsin group 
of Affiliated Broadcasting Company 
and in addition, WIBA, Madison. 

During each show member sta- 
tions break away from the network 
at a cued spot and bring locally 
prominent speakers to the micro- 
phone to deliver talks on safe driv- 
ing. Contests for motorists, involv- 
ing best time made in driving 
through a winding lane of ten-pins 
on the main street, will be staged in 
each city Sept. 5. 


Butler Grocery Pays 
Discount Bill to N. Y. 


The James Butler Grocery Co., 
New York, has agreed to pay $2,738 
to the State of New York in settle- 
ment of the action brought by the 
State Milk Control Board for a pen- 
alty tax representing the amount 
received in discounts on the sale of 
milk to it by Dairy Sealed, Inc. 

This was the fourth case arising 
from discounts allowed by Dairy 
Sealed to chain store customers 
which was settled by payment to the 
state of a sum equal to the discount. 


Joins Farm Paper 
Ward S. Powers, advertising man- 
ager of Arizona Producer, Phoenix, 
has announced appointment of the 


following representatives: F. R. 
Jones, Chicago; Alonzo Hawley, 
Cleveland, and Lawrence Mitchell, 
Boston 


Tells New Trolley Joys 


The Pittsburgh Railways Company 
announced its new stream-lined trol- 
ley coaches, soon to be placed in serv- 
ice, with half-page advertisements 
last week in daily and weekly news- 
papers. The advertisements were the 
first the company has run since 1930. 


Can Copy Gets 
Co-operation 
from Brewers 


Chicago, July 30.—A novel tie-up 
between a can manufacturer and 
breweries presenting beer in this 
type can was effected today in size- 
able newspaper display copy. 

The tie-up resulted from sugges- 
tion made to newspapers by Conti- 
nental Can Company in submitting 
copy for cap sealed cans. that 
breweries be solicited to tie in. 


In Chicago, bordering display ad- 
vertisements appeared around the 
can copy from C. Heileman Brewing 
Company, La Crosse, Wis.; Berghoff 
Brewing Corporation, Ft. Wayne, 
Ind., and Blatz Brewing Company, 
Milwaukee, Wis., the display domi- 
nating the page. 
Stressing the beer angle, the Con 
tinental Can copy asks “How’ll You 
Have Your Beer .. . Bottle or Can?” 
The individual breweries reciprocate 
the beer consumption boost by fea- 
turing illustrations of cap sealed 
cans in their complementary copy. 
The Heileman and Berghoff copy 
also was localized to carry identifi- 
cation of branch outlets. 


ADMIT PUBLIC 
TO EXPOSITION 
OF WALL PAPER 


New York, July 28.—The current 
wall paper exposition at the Waldorf- 
Astoria is unique in that for the first 
time the public as well as the trade 
is able to view the latest designs. 
Hitherto, annual showings have been 
confined to wholesalers, retailers and 
decorators. This year, in addition to 
the public displays, private hotel 
room showings for the trade are 
being held. 

Wall paper specimens exhibited at 
the show reveal three prevailing 
characteristics, according to W. L. 
Carver, secretary of the Wall Paper 
Institute. These are lighter and 
more delicately tinted backgrounds. 
wide ranges of color hues, tints and 
shades, and larger color masses in 
broad patterns. 


Two New Improvements 


Two recently perfected methods 


for making wall paper washable and 


non-fading were cited by Mr. Carver 
as responsible for these develop- 
ments. 

Volume of wall paper business is 
reported as 50 per cent better than 
in 1933, according to Mr. Carver. 
Increasing use of advertising and 
sales promotion assistance is seen 
in the establishment of sales promo- 
tion personnel by three firms during 
the last year. 

This development is regarded as 
indicating renewed interest in adver- 
tising on the part of the industry, 
which is not characterized by use of 
much national advertising. A notable 
exception to this is the Imperial 
Paper & Color Corporation, Glens 
Falls, N. Y., which has used national 
space for several years. 


Kelvinator Adds 


Washer and Ironer 


With the addition of an electric 
washer and ironer to its household 
appliance line, Kelvinator Corpora- 
tion, Detroit, has organized two new 
departments, H. W. Burritt, vice- 
president in charge of sales, an- 
nounced. 

V. J. McIntyre, domestic sales 
manager, has been named to head 
national merchandising of both de- 
partments, with M. S. Bandoli, Texas 
district sales manager, assuming Mr. 
MclIntyre’s old position. 


Eger ee eee 
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A valued part of our 
service is Our experience 
and interest in “mer- 
chandising the adver- 
tising to the trade.” 
However simple or elab- 
orate the merchandising 
plan, we know how to 
dramatize the stimulat- 
that lead 


to action in the field. 
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FULLER & SMITH & ROSS 


CLIENTS 


Aluminum Company 
of America 


The Aluminum Cooking 
Utensil Co. 


Aluminum Seal Co. 


American Can Company 


Art Metal 
Construction Co. 


Associated Tire Lines — 


Country Life—American 
Home Corp. 
—The American Home 
—Country Life 


P. & F. Corbin 


Detroit Steel Products Co. 


Printers’ Ink 
The Standard Register Co. 


The Strong-Carlisle & 
Hammond Co. 


The Templin-Bradley Co. 
Trundle Engineering Co. 


Emery Industries, Inc. 


University School 


Harpers Magazine 


Virginia Hot Springs Co. 


Cee Sey 


NEW YORK 


The B. F. Goodrich 
Rubber Co. 


The Austin Company 

The Bassick Company 
The Bryant Heater Co. 
Chase Brass & Copper Co. 


Central National Bank 
of Cleveland 


Cleveland Fruit Juice Co. 


Commonwealth Shoe 
& Leather Co. 


So © peat 


hss? 


Hotels Statler Co., Inc. 
Wm. H. Jackson Co. 


Kensington Incorporated 
of New Kensington 


Lake Erie College 

The Leisy Brewing Co. 
Mark Cross Company 
Nation’s Business 
New York University 


The Pennzoil Company 


Aging 2 


SR ower 


—The Homestead Hotel 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 
Supply Co. 


Westinghouse Lamp Co. 
West Penn Power Co. 


The WGAR Broadcasting 
Company 

The Wood Shovel 
and Tool Co. 


The Wooster Brush Co. 
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Earnings of 
Advertisers 


(Continued from Page 29) 


compared with a revised net loss of 
$42,535 in the like 1935 period. The 
six months’ gross was $19,600,644, 
against $16,569,708 in the 1935 period. 


- FF 


The Tidewater Associated Oil 
Company realized consolidated profit 
of $5,279,363 for the first half, com- 
pared with $3,367,453 for the first 
half of 1935. The subsidiary Tide 


WSM 


50,000 WATTS 


Nashville, Tennessee 


Combining Showmanship 
and power with the most 
merchandising 


unique 


service in the South. Write 
for details, 


The 

telephone in 
Chicago is 
Franklin 6373- 
in New York 
Lex’ton 2-8660 


/ 
FREE & 


SLEININGER 


Incorporated 
Radio Station Representatives 


Water Oil Company reports profit 
of $3,707,527 for the first six months, 
against $2,034,176 in the like 1935 
period. Tide Water Associated’s 
other principal subsidiary, Associ- 
ated Oil Company, had net income 
of $1,824,260 for the first half. 


7, Vv 


Marshall Field & Co. and subsidi- 
aries reported earnings for the first 
six months of $30,458, the first time 
since 1930 that the company has 
shown a profit for the first half. Sec- 
ond quarter profit was $124,990, 
against a loss of $400,640 in the like 
1935 period. 


> VF F 


Net profit of Bayuk Cigars, Inc., 
for the six months ended June 30 
was $384,396, against $394,120 in the 
first half of 1935. 


~ 3 


Wm. Wrigley Jr. Company’s net in- 
come for the first half amounted to 
$3,428,715, a drop of 9.4 per cent 
from the $3,797,452 earned in the 
same period last year. Operating 
profit for the 1936 half was $10,128,- 
305, against $10,051,986. 


Food Papers Incorporate 


The Certified Food Trade Press 
voted to incorporate at its semi- 
annual meeting in Dallas recently. 
Robert Barton, New York, was 
elected executive vice-president, and 
his office becomes Eastern head- 
quarters of the group. W. D. Hadeler, 
editor of California Retail Grocers 
Advocate, was chosen president; 
A. F. Guckenberger, editor of the 
New Jersey Grocer, vice-president; 
and Shirley Haas, editor of the Ken- 
tucky Grocer, secretary-treasurer. 


Anheuser-Busch Starts 
Canned Beer Distribution 


Anheuser-Busch, Ine., St. Louis 
Mo., has launched nation-wide dis- 
tribution of beer in flat top cans. 

Completion of distribution will 
take about three months, officials 
said, with an extensive advertising 
program to be formed at that time. 


de Angelo Leaves Agency 


Carlo de Angelo has resigned as 
radio director of Blackman Adver- 
tising, New York. He served in that 
post for two years and was previ- 
ously with N. W. Ayer & Son. He 


has been succeeded by John Mc- 
Millin. 


Dear Al: 


ADVERTISING AGE, 


is hot. 


Advertising Age, 100 E. Ohio St., Chicago. 


I enclose $1 (cash, check or money-order) for which send 
me the National Newspaper of Advertising for one year. 


Name 
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While you are perfectly 
welcome to read and use my copy of 


would find it worth while to have 
your own copy every week so that 
you could read the news while it 


P.S. Here’s a coupon that makes 
it easy to subscribe—just fill 
it out, pin on a dollar bill, and 
send it in. It costs less than 

ec a week—a real buy. 


I do believe you 
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“Help Wanted” 
charges $1. 


and 


per in., $4.75; 4 to 6 in., per in., $4.50; 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


“Situations Wanted,” 


The rates for this department are as follows: 


30 cents a line, minimum 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


7 to 9 in., per in., $4.25; 10 to 12 in., 
$3.75. Write for discounts on term 


POSITIONS WANTED 


Full or part-time position desired by 
young woman with ideas and varied 
experience; agency copywriting, radio 
continuity, research, publicity, news- 
paper and magazine contributing. Col- 
lege education, plenty of travel cul- 
tural background have done no harm. 
Knowledge of common-sense psy- 
chology; attractive personality, sense 
of humor, ability. Age 27. Now in 
publishing, but have yen to get back 
into advertising. If necessary will 
start at well-known snail's pace. Pre- 
fer Chicago, would consider else- 
where. Address 
Box 809, ADVERTISING AGB, Chicago 

DO YOU NEED A CAPABLE 

ASSISTANT? 

A young man, with an exceptional 
ability to attend to details, is look- 
ing for a particular position. He 
would make an ideal man-of-all-work 
for some executive. 
He is willing, able, trustworthy, 
competent, and efficient. His experi- 
ence has been concerned largely with 
advertising and office routine. As his 
career has been well-rounded, how- 
ever, he also has a good knowledge 
and understanding of general busi- 
ness. 

In addition, he is a good correspond- 
ent. He can work fast and accu- 


rately. And he can type neatly and 
rapidly. 

This man is well-educated, pre- 
sents a neat appearance, and has a 


likeable personality. He is willing to 
go anywhere to get the position he 
wants. 

Box 810, ADVERTISING AGE. N. Y. C. 

A MAN YOU WANT! 

I have talent to originate business 
producing ideas and ability to follow 
thru to finished stage. Let me dem- 
onstrate how my twelve years’ cre- 
ative experience in advertising sales 
promotion, sales and executive work 
with agency and manufacturer can 
be of value to you. Am forceful copy- 
writer with fresh viewpoint; quick to 
grasp facts and visualize them on 
paper. Have full Knowledge of art, 
engravings, type and production. De- 
sire connection with progressive 
agency or manufacturer in Chicago or 
elsewhere, 

Box 812, ADVERTISING AGB, Chicago 


HELP WANTED 
WANTED—Trade Paper Advertising 


Salesman. Will only consider one 
with successful record who has been 
earning from five to ten thousand dol- 
lars. Straight salary basis. Chicago 
territory. Our organization knows of 
this advertisement. 

Box 814, ADVERTISING AGE, Chicago 


POSITIONS WANTED 


EXPERIENCED SPACE SALESMAN 
well established in Ohio, W. Pa., E. 
Mich. terr. headq. Cleveland, can 
handle one or two more established 
papers, preferably industrial. Will 
be in N.Y.C. Aug. 12 to 18. For inter- 
view address 

Box 813, ADVERTISING AGE, N. Y. C. 


College Man, Christian, intimately 
acquainted with all branches of ad- 
vertising, with experience as execu- 
tive, salesman, promotion and_ re- 
search man, wants position. Wide 
acquaintance with national adver- 
tisers and agencies both in New 
York City and elsewhere. References 
from the biggest men in the busi- 
ness. Give me a job and you'll get a 
good man. 

Address Box 802, ADVERTISING 

AGE, 330 W. 42nd St., N. Y. C. 


BUSINESS OPPORTUNITIES 


Magazine representation wanted by 
active organization, covering Mid- 
western territory. Headquarters in 
Chicago. Well known by advertisers 
and agencies. Long and successful 
record of advertising sales. Growth 
during depression years’ especially 
significant. We have learned how to 
make representation profitable’ to 
publishers. 

Box 811, ADVERTISING AGE, Chicago 
ADV. MEN! Don’t grope for ideas! 
Use the “Idea Stimulator,” a compen- 
dium of 1,000 pert, pungent phrases, 
headlines and ideas for ads, direct 
mail, sales letters. Send $1.00 to 
GREY COMPANY, 154 E. Erie, Chicago 


MISCELLANEOUS 


OUT-OF-PRINT 
Advertising literature, catalog pages, 
diagrams, price lists, pamphlets, etc., 
reproduced by newest process, 

Typesetting or cuts unnecessary!! 
500 Copies $2.63 ; 
Additional hundred copies 22c 
Send for samples 


LAUREL PROCESS, 480 Canal, N. Y. C. 


PHOTO POST CARDS 
Actual Reproductions of e+ 
Photos .. . . . $15.00 per 1000 
8x10 Size for Salesmen’s 
Samples ... . . $10.50 per 100 
Graphic Arts Photo Service, Box 365 
Hamilton. Ohio 


FOR SALE 


NATIONAL DRIVE 
TO EXTEND BEEF 
SALES PLANNED 


Washington, D. C., July 29.—A con. 
certed promotion drive by chain 
groceries to move beef products 
loaded on the market as the result 
of early drouth conditions will be 
staged during August, it was an. 
nounced today. 

Plans for the drive were outlined 
by Hunter C. Phelan, Norfolk, Va. 
president of the Food and Grocery 
Chain Stores of America, Inc., coin. 
cident with announcement by the 
Kroger Grocery and Baking Com. 
pany that newspaper advertising wil] 
be concentrated on the beef con- 
sumption drive. 

Mr. Phelan said national, sectional 
and local chains operating over 
32,000 retail grocery stores will co- 
operate in the movement. 


Special Displays Planned 


The campaign contemplates, in 
addition to extensive newspaper ad- 
vertising, special displays featuring 
beef and beef products in all stores, 
windows and markets. 

“The retail chain food store indus- 
try,” Mr. Phelan concluded, “is con- 
fident that the results which will be 
obtained by this united effort at 
orderly marketing will represent a 
forward step in efficient food distri- 
bution.” 

Independent meat dealers, packers 
and other agencies also are to join 
in the drive, according to C. B. Den- 
man, Chicago, president of the Na- 
tional Live Stock Marketing Associa- 
tion, in response to requests from 
important live stock groups repre. 
senting most of the 6,000,000 cattle 
raisers of the country. 

The chain association this week 
was sending out proofs of suggested 
newspaper advertisements and _ lay- 
outs for posters, pennants and win- 
dow streamers to chain companies 
throughout the country. 


Standard Brands Will 


BUYERS ARE AMBITIOUS 


We need more good mechanical and 
engineering trade papers either paid 
or controlled circulation. 

Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


Politics Is 
Feature of 


Radio World 


New York, July 30.—The Republi- 
can State Committee of New York 
will present a series of political talks 
on National Broadcasting Company 
stations, WEAF, WGY, WBEN, 
WSYR, and WHAM, beginning Aug- 
ust 3, and Mondays thereafter. The 
time is 10:30-10:45 p. m., EDST, and 
the agency, Brooke, Smith & French. 


Ford Gets Dorsey 


The Ford program, broadcast each 
Tuesday over 98 stations of the Co- 
lumbia network, will feature Tommy 
Dorsey’s orchestra, beginning Aug. 
4, when Fred Waring’s Pennsyl- 
vanians start a three-week vacation. 
Dorsey’s orchestra will be heard 
from the Ford exhibit at the Dallas 
Centennial Exposition. 

On Friday, July 24, the Democratic 
National Committee, New York, took 
the 10:45-11:15 spot on Columbia for 
an address by the Hon. Harold L. 
Ickes. The broadcast originated at 
WJSV, Washington, and was heard 
on 38 stations. The agency was Wil- 
liam H. Rankin Co., New York. 


Democrats Busy 


The Democratic organization also 
took time on the previous night, July 
23, at 9:30-10 p. m., PST, for a speech 
by Senator O’Mahoney, which orig: 
inated at the Palace Hotel, San Fran- 


cisco. Nine stations of the Columbia 
network on the coast were used. 
Agency, Metropolitan Advertising 


Company, New York. 


Radio Copy | 


Too Direct, 
Says LeQuatte 


New York, July 31.—Inasmuch as 
radio promotion is primarily “re- 
minder” advertising, manufacturers 
will soon realize that they can best 
serve themselves by first serving the 
listener and then incidentally men- 
tioning their product, according to 
H. B. LeQuatte, president of 
Churchill-Hall, Inc. He expressed 
this view in a radio interview last 
night, with John Black, of McGraw- 
Hill Publishing Company, as the in- 
terviewer. 

Mr. LeQuatte said that radio pro- 
grams are built on the same basis 
that publications are. 

“If it were not for the advertising 
your five-cent publication would cost 
35 cents, your daily paper would 
cost 12 cents, your radio program 
would cost you the price of the best 
theater seat,” he said. 

“And I question whether’ they 
would have the quality they possess 
now.” 


All Phillips to Blackman 


Phillips Packing Company, Cam- 
bridge, Md., has placed its entire 
account with Blackman Advertising, 
Inc., New York, which has had part 
of it heretofore. 


Ridder Succeeds Father 


Charles H. Ridder has been made 
publisher of The Catholic News, 


New York, succeeding his father, the 


late Henry Ridder. 


Shift Vallee Product 


Standards Brands, Inc., New York, 
will promote Royal Gelatin in its 
Rudy Vallee variety show program, 
sometime in October. 

For more than seven _ years, 
Fleischmann Yeast has been featured 
by the Vallee show. 


Otevetand . . 618 Kilecyeics 


FIRST IN CLEVELAND IN 


FOREIGN 
PROGRAMS 


TIME, July 13, says: 


“Cleveland's population is 72% 
foreign .... its “Streets of 
the World” in the Great Lakes 
Exposition, contain 186 build- 


WJAY’s greatest strength lies 
in its tremendous following 
with this important group. 
You can sell Cleveland right 
with WJAY and its powerful 
Homeland Programs. 


EDYTHE FERN MELROSE, 
Manager WJAY, Cleveland 
Carnegie Hall, CHerry 0464 


WIRE OR PHONE FOR WJAY'S “FACTS” 
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1. H. CUNLIFFE 
DIES SUDDENLY 


(Continued from Page 20) 

Los Angeles; two brothers, Dr. John 
w. Cunliffe, director emeritus of the 
Columbia University School of Jour- 
nalism, New York, and Sir Herbert 
Cunliffe of London; and a sister, 
Mrs. Emily Price, of Manchester, 
England. 


E. W. Ankrum, Classified 
Agency Pioneer, Taken 

Chicago, July 29.—Elwood W. An- 
krum, 51, pioneer in the classified ad- 
yertising agency field, and president 
of Ankrum Advertising Agency, Chi- 
cago, died suddenly yesterday follow- 
ing a stroke at his home in High- 
land Park. 

Born in Brule, S. Dak., Mr. Ankrum 
spent his early years in Champaign, 
Ill. He came to Chicago in 1909 and 
founded his agency, which in normal 
years placed $500,000 of classified ad- 
yertising. The agency handles both 
classified and display for mail order 
and direct selling companies and 
others. Old clients include Mills Nov- 
elty Company, Chicago; Thomas D. 
Murphy Company, Red Oak, Ia., and 
Gerlach-Barklow Company, Joliet, Ill. 

In 1916, Mr. Ankrum originated the 
“post-card club mailing.” Twelve 
cards, each bearing the advertisement 
of a different manufacturer, were 
placed in a single envelope and 
mailed to prospective. agents. The 
club idea was also used for consumer 
advertising. At times, mailings ran 
as high as 500,000 envelopes a month. 

Mr. Ankrum was active in the old 
Advertising Association of Chicago, 
which for years maintained head- 
quarters at 123 W. Madison St. He 
was an associate member of the Na- 
tional Association of Direct Selling 
Companies, and was regarded as an 
authority on direct selling. 

He is survived by his widow, Amy, 
and a son, Paul. 


— 


Cuesta, Pioneer in 


Cigar Industry, Dies 

Tampa, Fla., July 27.—Angel L. 
Cuesta, Sr., 87, pioneer in the cigar 
industry of the United States, died at 
his home here yesterday of bronchial 
pneumonia. He was the founder of 
Cuesta Rey & Co., Tampa. 

Three times decorated by Spain’s 
former king, Alfonso XIII, Mr. Cuesta 
rose to eminence from a lowly start 
as a shepherd boy in the Asturias re- 
gion of Spain. 


Braum, Dold Packing 
Company Officer, Dies 
Buffalo, N. Y¥., July 28—Byron A. 
Braum, 53, vice-president in charge 
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of sales of Jacob Dold Packing Com- 
pany, and nationally-recognized au- 
thority on provisions, died Friday. 
He was a member of the American 
Meat Packers Institute, a director of 
American Export Provisions Com- 
pany, Chicago, and a director of Dold 
Packing Company, Omaha, Nebr., a 
subsidiary of the Buffalo concern. 


Death Takes Weyl, of 


Philadelphia Record 
Philadelphia, Pa., July 28.—Mau- 


rice N. Weyl, 68, secretary of the 
Philadelphia Record, and president 
of a Philadelphia printing firm, died 
suddenly Friday. 

He was the author of two novels 
and many musical compositions. Sur- 
viving are his widow, Carrie, and two 
sons. 


Gerstenberger Dies 

Cleveland, O., July 28.—Louis L. 
Gerstenberger, expert on merchandis- 
ing and advertising of retail food 
products, and head of his own ad- 
vertising organization here, died 
yesterday after a short illness. Until 
four months ago, when he formed his 
own organization, he was a partner 
in Seaver, Brinkman, Gerstenberger. 


eel 


James D’Olier Passes 


New York, July 30.—James D’Olier, 
retired office manager of Barron G. 
Collier, Inc., died Tuesday at his 
home here after a long illness. He 
was 67 years old. 

For about five years, until his re- 
tirement several years ago, he was 
general office manager of Barron G. 
Collier, Inc. and previously was en- 
gaged in the cotton yarn business. 
His widow and a daughter survive. 


— 


E. B. Chapin Taken 


Champaign, Ill., July 30.—Edward 
B. Chapin, founder of the Champaign 
News, later consolidated with the 
Gazette to form the present News- 
Gazette, died last night. Mr. Chapin 
was a long-time friend of the late 
Speaker Joseph Cannon, congress- 
man from Danville, Il. 


Augenblick Passes 

Plainfield, N. J., July 27.—Samuel 
J. Augenblick, 36, president of the 
New Jersey Advertising Corpora- 
tion and two subsidiary firms, Jersey 
Neon Corporation and Jersey Neon 
Supply Company, died today in Muhl- 
enberg Hospital. 


Novelty Maker Taken 


Easthampton, Mass., July 27.—Sam- 
uel W. Tager, 46, vice-president and 
treasurer of the Advertising Corpo- 
ration of America, advertising novel- 
ties, died here Thursday after a heart 
attack. He and his brother, Arthur 
W. Tager of New York, founded the 
firm 15 years ago. 


Butterworth Succumbs 

Chicago, July 28.—Robert H. But- 
terworth, 68, former Western sales 
manager of the Champion Coated 
Paper Company, died July 21. His 
will divides an estate of $150,000 
equally between his widow, Minnie, 
and a daughter, Mrs. Gladys B. 
Lemke. 


Fall Fatal to Lye 
Chicago, July 28.-—Eric Lye, 35, 
commercial artist, died of a skull 
fracture early Saturday morning, fol- 
lowing a fall frem the third floor of 
an apartment building where he was 
attending a party. 


McGahan Kills Self 


Los Angeles, Calif., July 28.—Lu- 
ther S. McGahan, 40, publisher of two 
Los Angeles weekly newspapers, fa- 
tally shot himself last night on a 
ranch near Riverside. He was de- 
spondent over financial reverses. 


C. E. Walker Dies 


Chicago, July 28.—Charles E. 
Walker, 77, for many years publisher 
of American Jeweler and recently as- 
sociated with National Jeweler, died 
at his home here recently. 


Court Throws Out Troy 


Ordinance on Posters 


Ruling that the Troy, N. Y., ordi- 
nance which prohibits future erec- 
tion of poster boards is unconstitu- 
tional, Justice Sydney Foster of the 
Supreme Court of New York granted 
the petition of Mid-States Advertis- 
ing Corporation for an order direct 
ing the city building superintendent 
to permit such erection on leased 
property in River Street, a business 
thoroughfare. 

Justice Foster held that the ordi- 
nance follows no_ well-considered 
plan, and has “no real or substantial 
relation to proper exercise by the 
city of its police power.” The city 
is expected to carry the decision to 
the Appellate division. 


Bunker Named Field 
Retail Head in East 


Appointment of Charles C. Bunker, 
vice-president and assistant general 
manager of Marshall Field & Co., 
retail, Chicago, as manager of all 
retail activities in New York and the 
East including Frederick & Nelson 
retail store and the Davis Store, was 
announced by F. D. Corley, president. 

Hughston M. McBain, vice-presi- 
dent and general manager of the 
manufacturing division was named 
assistant general manager of the 
retail store. J. P. Margeson, Jr., 
assistant manager of the manufactur- 
ing division, becomes manager. 


TRY OUT IDEAS, 
DE LUCA URGES 
INTERSTATE MEN 


Atlantic City, July 30.— “We all 
have ideas, but we distrust them, be- 
cause we're too modest,” Romolo de 
Luca, advertising manager of John 
Wanamaker, Inc., told the quarterly 
meeting here of the Interstate Ad- 
vertising Managers Association, com- 
posed of advertising managers of 
daily newspapers in Pennsylvania, 
New Jersey, Delaware and Maryland. 


America is on the verge of one of 
the greatest eras of prosperity in his- 
tory, and it is up to the advertising 
manager to help by creating new 
ideas of merchandising, Mr. de Luca 
declared. 

“Human demands are increasing,” 
Mr. de Luca pointed out. “A few 
years ago the average man needed 
16 things and wanted 63. Today he 
needs 96 and wants 500. Everything 
from clothes to autos and homes 
needs replacement. A fund of $40,- 
000,000,000 is lying idle waiting to be 
spent. 

“If you have an idea, use it, wheth- 


er it is perfected or not, because in 
using it you find a way to make it 
work. Take your ideas as people 
have taken their cars, movies and 
radios; use them, find their faults 
and improve them.” 

J. L. Ferciot, local Western Union 
manager, attended the meeting to de 
fend his company’s plan of deliver- 
ing “jumbo” or “pink” telegrams, 
He insisted this was “selective ad- 
vertising” to a special list and not 
in competition with newspapers. 


Will Fight Service 


The advertising men vigorously 
disagreed, declaring the cost still 
comes out of the advertising budget 
and thus cuts the newspaper ap- 
propriation. A resolution was adopt- 
ed and committing the Association to 
fight to stop the practice. 

James F. Farrell, city editor of the 
Atlantic City Evening Union, report- 
ed that the “feud” between news- 
paper editorial and advertising de- 
partments has somehow evaporated, 
that they may not see eye to eye as 
yet but that there is better under- 
standing and co-operation. 


Savran Takes New Post 


Abe Savran, for many years sports 
and feature cartoonist for the Boston 
Herald-Traveler, has been named ad- 
vertising manager of the “Harvard 
A.A. News.” 


ARTISTS °° 


A LARGE, EFFICIENT AND 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS °®* 
PLANNING @ 


ENGRAVERS 


OUR SERVICES 
TYPESETTING 


(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 


(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 


© ELECTROTYPERS 
PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 


COMPLETELY EQUIPPED (This Dept. is equipped to de- Pamphlets 
PRINTING PLANT liver to the post office or custom- Proceedings 
. ers as fast as printed and bound) Directories 
DAY and NIGHT ELECTROTYPING AND Histories 
OPERATION ENGRAVING Books 
(Our facilities are up-to-date and Broadsides 
7 can take care of any sized orders) Folders 
Printing ne Le’ ~~ _ ADVERTISING SERVICE —— 
(Planning, copywriting, design- an 
=== uy ————/ ing, photographing and artwork) General Printing 


PROPER QUALITY QUICK DELIVERY 

Because of up-to-date Because of automatic 

equipment and best machinery. Day and 
workmen night service 


RIGHT PRICE 


Because of superior 
facilities and efficient 
management 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. | 


** 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 Established 1688 Polk and La Salle Streets 
All Departments Chicago, Illinois 
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ADVERTISING AGE 


he 


August 3, 1936 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency exec- 
utive writing on his business letter- 
head. 


No. 996. Come Over and Play in 
Our Back Yard. 


A handsome new release from the 


Buffalo Broadcasting Corporation 


which sets forth reasons for the pop- 
ularity of programs of Stations WGR 
and WKBW and tells advertisers 
how they may take advantage of 
their coverage. The promotion piece 
may be secured from the stations or 
Free & Sleininger, national repre- 
sentatives. 


No. 948. “O’mon In.” 


Radio station KMBC has issued 
this pamphlet, which describes the 
station’s early morning farm pro- 
gram and gives graphic illustrations 
of the results it has produced. 


No. 997. St. Petersburg, One of the 
Big-4 Markets of Florida. 
This booklet offers detailed but 
concise figures on market possibili- 
ties in St. Petersburg. It pictures 


trading area, population, tourist busi- 
ness, income tax returns, wealth, 
telephones and numerous other sig- 
nificant factors. The booklet has 
been issued by the St. Petersburg 
Times and Evening Independent. 


No. 943. The Age of Profit for House- 
hold and General Advertisers. The 
Age of Profit for Drug and Cos- 
metic Advertisers. 

The second and third volumes of a 
three-part survey of the Fawcett 
Women’s Group market conducted by 
Ruthrauff & Ryan, have been re- 
leased. The second book covers 
brand preferences of high price spe- 
cialties, including automobiles and 
accessories, radios, etc., with the 
year of purchase. The book also in- 
cludes figures on vacation travel, life 


insurance, etc. The third volume 
covers 67 classifications in the drug 
and cosmetic field. 


No. 998. Performance Report of Old 

Manse Syrup. 

This book, prepared by Walter 
Mann & Staff, discusses the 1927-31 
performance of Criterion panels for 
Oelerich & Berry Co., Chicago. Many 
of these panels are located at grocery 
stores, while others are situated at 
nearby spots where neighborhood 
travel is heavy. Results, in terms of 
sales figures both through chain and 
independent stores, are given. 


No. 913. Evidence. 

A 16-page analysis of the spending 
habits of the readers of Hunting ¢ 
Fishing and National Sportsman, 


oe a - 


—_—S 


MAGNETISM 


OF HOLLYWOOD FASHIONS. 


Be? magnetism of Hollywood fashions, is vibrantly 


translated to those extravagant, free-spending young women | 


readers of Photoplay’s exclusive fashion and beauty pages. 


Editorially, Photoplay purposely serves the interests of the 


department store, the drug store and the advertiser by delivering 


customer buying traffic. 


Powerful is Photoplay’s influence over its readers in matters of | 


beauty and personal adornment. 


over-the-counter sales. 


Such editorial influence creates 


If you make a product appealing to smart young women of means, 


you can reach the largest single unit of them through Photoplay. | 


After We Print It We Merchandise It 


In Photoplay’s trade edition your advertising 
is merchandised to more than ten thousand 
im portant department store buyers each month, 


TH LEADING 


Curtis J. HARRISON, Advertising Manager 


HOLLYWOO 


_ PHOTOPLAY MAGAZI 


EXPONENT OF 


FASHIONS 


ieee 
———$__ 


based on a survey conducted by the 
Bureau of Commercial Research oy 
Erwin, Wasey & Co. One section of 
the booklet is devoted exclusively t, 
a study of reader expenditures fo, 
automobiles, gasoline, motor oils ang 
automotive accessories. 


No. 901. The Literary Digest’s Mo. 
tor Truck Poll. 


Complete results of a special motor 
truck poll made among its subscrip. 
ers are given in this booklet of 
The Literary Digest. Results reveag) 
the number of Digest subscribers ep. 
gaged in businesses and industries 
which operate motor trucks, how 
many trucks they operate, type of 
vehicles used and the positions of 
those who replied. 


No. 906. Automobile Route List of 
Retail Grocers. 

The Oregon Journal, Portland, has 
just issued the ninth annual auto 
mobile route list of retail grocers, 
In addition, the booklet contains a 
directory of grocery jobbers, wagon 
jobbers, chain store organizations 
and buying associations. 


No. 958. $125,000,000 Worth of 
Advertising Experience. 


A study of the advertising prac. 
tices of Chicago department stores, 
showing the amount of advertising 
they placed in all Chicago news. 
papers from 1920 to 1935. Published 
by the Chicago Tribune. 


No. 975. Tapping Farm Market Areas. 
Midwest Farm Papers have issued 
this concise analysis of today’s eight 
million dollar market written by 
Wadsworth H. Mullen and reprinted 
from Barron’s—the National Finan- 
cial Weekly. It contains authorized 
figures on the best areas and the ap- 
plication to the many lines of busi- 
ness affected. 


No. 924. Exact Measurement of the 
Spoken Word. 


This book, issued by Columbia 
Broadcasting System, contains ab- 
stracts of 17 psychological investiga- 
tions on the relative value of visual 
and auditory suggestion, covering 
studies made from 1902-1936. In each 
instance brief notes have been in- 
cluded on the materials and methods 
of these experiments. 


No. 961. 
Test. 


A reprint describing two display 
tests recently conducted by the mer: 
chandising department of Forbes 
Lithograph Company. Each test 
was conducted in a single cosmo 
politan city, in a limited group of 
stores chosen to represent differing 
neighborhoods and buying habits. 
Each test provided definitely meas 
urable results, the article shows. 


Display Values Put to 


No. 976. Helps for the Purchaser of 

Publicity Printing. 

One of a series of first aids to be 
published by National Process Com- 
pany, Inc., this brochure contains 
numerous examples of effective illus 
trations in offset lithography. 


No. 978. Cake with Frosting. 


In this little book the Tulsa Trib- 
une tells the story of the city’s 
growth, which is the history of oil 
production in Oklahoma. The book 
outlines Tulsa’s spending power and 
spending habits and their importance 
to the national advertiser. 


No. 955. Radio Listening in Auto 
mobiles: An Analysis. 


From 20,000 mail and 1,000 per 
sonal interviews among owners of 
automobile radios, Columbia Broad: 
casting System has analyzed the 
auto radio listening habits of the 
nation. The average auto radio is 
tuned in 2.6 hours every weekday; 
and 3.2 hours every Sunday, while 
2.7. persons listen to each auto 
radio, this survey says. 


No. 923. The Redbook of Authors 
and Illustrators. 


Besides listing the authors and i 
lustrators who have appeared i 
Redbook, and describing the publi: 
cation’s editorial policy, this brochuré 
gives statistics on the average Ré 
book family, and circulation figure 
showing Redbook’s value to the 
vertiser from a quantitative, as well 


as qualitative standpoint. 


= i. aw oes “et F a - se Sa m4 i: ae i 5 Ae EON ae te é} ks, (2 he eek e tiga . 3 5 ae ier & cae 7 get Deg sriie re i cecal ll ; ea a 
a ew ih fo . =* - aie < ¢.) ee bt =e * a Pye a} aA 4 7 = # gee ar r " JAIN. aoe Pine puke a a ae cc ‘ a ies ators oF ne i = - ? beet 
re met : wer. Pee 
ae - SE [| CO 
- = 
2 . | | 
| | ee ems 
a * : 
Abe ? | 
: nee 
aa a ae | pd 
ae | “3 
| 
| a | 
| 
a 
™ 
Po | | x 
a ae f; 
7 i: | ’ 
: 2 eg “ 3 DN eee 
oo octal aia 
Bast 
a bn go rage a 
‘ = AR ‘ 
bat | » 
paz ; ata ath i cea ti ila a I ; 
3 had ie ' 
et eats 
aay ae \ 
Se s ’ | 
Je Se ar (oH rx, 
= > er * ‘ ‘ i 
Bare Sata a A % 2] ost Y 
: : aoe 47 J j * : 
an Mos, VA -\ = 
Sd. is" Che 3 LF ‘| ey . 
 aeagea op : , * y f : 
Te Nia ae es AS , : ‘ ~" yy : * % 
rae Se 2 } te 
i ne ee ai — 7 3 >. 
“ a ge ee 6 Wy } hat, i 4 A f; : 
Fa ie thd ys we ’ ‘ f ‘ cae 4 F é 
ome 4 & é : 2 * a Pango . ‘a 4 
wou i te, Satine 7 nw St ' ‘* Pi ie . 5 t 
Whey: Satie Cy > \ per 
Pie Ae 5 1 é 4 Pet 3 
Siri eoy oh: Senn a gee oe | yf) 
et eae 2 , et _ 2 
tah gs oe ee ae x . 
See b> Ae nad J -* 
ie 4 RY ‘ 4 ; nae 
Ay Ue, Syee < E t - ae 
a Seed . a an m4 
oe whe x Sy Rf 
oe Be fh wee , 7 ’ ag a 
cf = : . , ell 2s 
i we fee ‘aad y iA . i = a ‘ 
! i » = 2 5“ . } 3 "fees q 
cei, i oil 2 ios ¢ 
ee on 4 a I P [ 
Pi, eee at ene y 7 é wig Bs sy! ‘ % 
eaves 3 ayes 5 Fi : : Peace”! 5, ‘ie ? ¢ 
Le ae ee vy: bide ‘ i Ae t¥ ht P 
FE gk. INO TERE Spates 5 | ee | he te ' 
eta aes ha oe i | RO 
Co) fg NE ¢ re") ae, ? f SE ey Be Sama Ne 
phi 5 Seemeo. : 4 de Bg POT: - 
ae i ae 4 ‘ta Fis J ‘Ra a 3 
ween ga ae ee ie 
Be nah ows Bi: | } 
cers tage \ : 
Pa tetane << eee 
Le epee ot \ A P| ee 
Ee hat & sae ! 4 ? 5 - 
ewe we ‘ 
~ = } 
miei iS O& SN A i 
Wee ¥ \ ~~ : — 
i 7 oq seeerrur- eres ig 
cs eae ~ ite anal : \ 
: ae Pa) ’ , A io 
‘i Be a r <i hate “a r 
; 7. PPT : ~ } q 9 
| i , =) : we 
\ ‘s ia 4 S$ > sty 9 e 
( Std > ae 
: i a \ ~~ ¢ = P,) 3 -— igs 
oa ri Sie in a- x. a bre ne 
esl 2 i 5 , > =, 4 ae 
bs rn ; phy G ww E | Vi a 
s aes Sage! “ as >. r" -. \ wey imal ‘ 
ie i sie z —  -« ¥ o = S 252%. e nae ht . 
aes ee enn " " coos - tea * 
ere ad ss .@ Y | > . 4 Re & sg t 
oman 6. - i ; od eS ee : i , 
agree eee : ; ... | SoS ees m/s, 
aoa aaa ae ae (Oe Sig 2) See " ‘Sena 
eo ae . pees Tee 4 Rie ee ; aX Ci 
PI Na *"S ¥ ae Mea. a = ae oe —e — , 
Bie is nt %, HE oc oe 4 Je 
Se ie ears: hy Oe * igg, 1gieee = RS OE ae: yon 
ee ms, 0° 5 “ee ae 8 } PP ie 2a Re 
scan sahgets aa ; . 4 , e Z x Ne s : ae hs Be aa 
- habe ee ; R, ! io 1, alge 
pare oe } : ke 
re , ] ’  & \ | O ~ cata EC 
» = ; ae ee 
, pag : Se 
Ararat ? a / ‘ oa 4; . —_— - 3 as 
ki; el _ ieaaee 4, ¥ f . ~ SS ? = A: hee 2 4 
Oo ; ' i > Z y chgleees * 2. Bes : 
: ged = eed . % " xX = : xo ae on 7 ; oe q 
= ae ‘ ; . ~ ¥ le el ct Ph se ; 
0 ena | a. eS 7 eas i 
: fg ian o P ’ ’ ss fe. oe ie x. (dle 33 tas poe ae hen €E & 
ie” aes Te h , , eS 8 - & Pt tok ts a) a, he i 
2 ae : = Sh Bee se a Y \ Be ae ‘ ‘cei: 
F ae 8 4 a a, wea) ; Tj ox a 7 ra in . 
E rs ; : \ 14 ae 3 (a <a = - : 
: Keone. * - => i . Be f % S 
fi : yar ee i i. we = en 2 ‘ ; Ng , 
4 } athe i sr ea 2 r # é - . " Vo \ s 3 
- Sk A . ! i , i ; 
pe by a) , : "at . 7 a ane ‘ “ 3 
nce Wud sf” “ sf 0 Sila Ley eS 5 e 
Poa i 1 \ ae 7 m/e aes Le * eee 
BS Sat ar : ey ea 9 Pom All | . : ‘ “a4 : Sy A Ay 
| oy er oa wih , . 4 e a i | ° i a ™ 
eh oe ae ay te 4 ¥J) : | 4 i/ githg y 
an Sen - a \y (fh ia , ¥ 
- wy \ fe ee FU = ioe : 
ee kt, ee ‘ » etree yr ! ys i rg 
Be qces E St ‘ | ny oie i 
a TU\ a \|- \ \egeeeseae 8 ~~ 
Wiens cry eae . ee ‘i ; 
bs Th Spear hoe | ( . oat : & 
Pie NAN \\ Se 
a, a Se ! 
a ee 2 
ge i ee = ~ ~ \/ 
ae ee 
Eaves ae esi 
eae | 
re oh 
“i ag * 
ay ahs " 
= Beiter) ise ; 
pmaie e 
et ot 
F ere se = 
Sage > 
“4 o, em i ee ong 
com Peer 
ee 
pare 
ee eee 
MEO Ss ae : Ser 
Rie ei eae ses Wea Pnid Neate toed an 8 eae - ees Bice othe eat a ; Maarten pe 2 ar ene pi Satan uy pee pres PAA ? : Ree hi nian os ge PCr pee 
oes rr es Ma <a wh - ee he ae ee bia a 4 golf 5 Wesel Pree ht BS ‘ aD, Maes tapas. 1 2 a, MAS ek SES Oe SRA eh Sere ae ia risa ee he ee Ke igs Sas Ai es SAH eves Tee, ag ee 
: : ! ee ae nee PREC Na ; oF RR Fee is SUNSET OF GIES ee iii crip a pas en OHS TSM Bo MS RNAS ue De TSC tn teem me Reet emcees cas Manne GSR SERENE Melee 2) eet. 


ADVERTISING AGE : 35 


| t 3, 1936 
me | ee 


:) ener, PHOTOGRAPHIC 
: : REVIEW OF 
THE WEEK 


QUARTETTE AT MUSIC TRADES CONVENTION ist 


= es seas as 
> ee Re WS ey 
was = 
« . . 
: . $ 
s : 
ee 


+ Mo. 


notor 
scrib- 
bt of 
eVeal 
rs en- 
Strieg 
how 
pe of 
ns of 


ist of 


é m 
Oe Be 


i, has 

auto 
ocers, 
ins a 
wagon 
ations 


th of 


prac- 
stores, 
tising 
news- 
lished 


Areas, 
issued 
. eight 
an by 
rinted 
Finan- 
orized 
he ap- 
f busi- 


How Hart Schaffner & Marx is appealing to exposition visitors. (Story on Page 14.) 


MR. FINN GETS THE ATTENTION OF SOME RAILROAD PRESIDENTS 
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Four national advertising managers got together during the Chicago 
display for a little close harmony in celebration of rising piano sales. 
Seated, left to right, are Ralph Louis, Baldwin Piano Co., Cincinnati, 
and Earl Hadley, Wurlitzer Grand Piano Co., DeKalb, Ill. Assisting 
are Herbert Simpson, Winter & Co., and John H. Gettell, Mathushek 


Put to Piano Mfg. Co., both of New York. (Story on Page 28.) 
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POLICE DEPARTMENT BORROWS POSTERS 
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Coffee interlude at dinner at Medinah Athletic Club, Chicago, headquarters for Western railroads during railroad week. 
Joseph H. Finn, of Reincke-Ellis-Younggreen & Finn, Chicago agency, wins a smile from J. T. Morrison, president, Pullman 
| Railroad Co.; Hugh W. Siddall, chairman, Transcontinental Passenger Association, and Bess James, press representative, Canadian 
Pacific Railway Co. 
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In an effort to reduce motor accidents, the New York Police Depart- 

ment has borrowed some of the famous art of Frank Ennis, advertising 

manager of the America Fire Insurance and Indemnity Group, for 
use at important intersections. All of the posters run in eae: 


The advertising manager of Pontiac Motor Company shows dealers at the monthly advertising meeting 
the new posters stressing economy of operation. 
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ADVERTISING AGE August 3, 1935 
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How Many Gutomotiles do 
you aee in thin photo? 


HEN The Farmer-Stockman staff photographer tossed this photograph on the adver- 
tising manager’s desk he remarked, “There is SOME cotton field.” “Cotton field 
my eye,” replied the a. m., “that is a photo of the thousands of new cars and trucks to be 


bought by Oklahoma and North Texas farmers this fall and winter.” 


The promotion manager took a look. ‘‘What a picture!” he yelled. ‘Just think how many 


new tractors that represents.” “Automobiles and tractors nothing,” put in the research man, 


“that looks like millions of dollar marks to me.” 


But of course it is all in the point of view. In the final analysis the research man was right. 
The Oklahoma and North Texas cotton crop does represent millions of dollars in cash that 
will be spent this fall and winter for automobiles, tractors, radios, feed grinders, building ma- 
terials, water systems, light plants, and other farm necessities. The more than 227,000 farm 
subscribers to The Farmer-Stockman will be guided in these purchases largely by the adver- 
tising which appears in their favorite farm paper. 
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